NEWSPAPER 


77th  annual  Pulitzer  Prize  ivinners  puke  9 
Qood  faith  negotiations  in  Monterey  pu^rc  is 
Sportswriting  and  journalism  students'  page  52 


Editai^Publisher 


®THE  FOURTH  ESTATE  The  Only  Independent  Weekly  Journal  of  Neiespafyerhig 


CALIFORNIA 


NEWSPAPER 

PUBLISHERS 

ASSOCIATION 

AWARDS 


Copley  Los  Angeles  Newspapers  has 
once  again  been  recognized  by  the  CNPA 
for  excellence.  *  We  appreciate  the  honor. 
These  awards  are  a  result  of  our  commitment 
to  provide  quality  journalism  with  an 
emphasis  on  local  news.  We  work  daily 
to  provide  our  readers  with  three  of  the  best 
local  newspapers  in  Southern  California. 

•AWARDS  PRESENTED  AT  CNPA  CONFERENCE  FEBRUARY  13,  1993 

ANGELES 

Daily  Breeze  News-Pilot  The  Outlook 

5215  Torrance  Blvd.,  Torrance,  CA  90509  •  310/540-5511 
Nationally  represented  by  Sawyer/Ferguson/Walker,  Inc. 
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feeling 


mutual. 


MORNINSIAR 


Two  innovators  join 
together  to  bring  your 
newspaper  the  best 
mutual  fund  data. 

Morningstar  is  the  leader  in  develop¬ 
ing  new  and  useful  ways  to  look  at 
mutual  fund  performance.  And 
Tribune  Media  Services  is  the  leader 
in  helping  newspapers  upgrade  their 
financial  tables  with  customized  fea¬ 
tures  tailored  to  their  specific  needs. 
Now,  TMS  Stocks  clients  will  also  be 
able  to  enhance  their  coverage  with 
Morningstar  data. 

When  it  comes  to  flexibility  and  cus¬ 
tomer  service  in  financial  tables,  more 
and  more  newspapers  trust  TMS 
experience.  For  more  information,  call 
Tom  Beatty  at  1-800-245-6536. 


THbune  Madia  Sarvicas 

*435  N.  Michigan  Avenue 
Suite  1 500 
Chicago,  IL  6061 1 
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APRIL 

21  -23 — Pennsylvania  Newspaper  Publishers  Association/Interstate 
Advertising  Managers  Association,  Display  Advertising  Conference, 
Yorktown  Hotel,  York,  Pa. 

22-24 — New  Directions  for  News,  Brainstorming  Roundtable, 
Freedom  Forum,  Arlington,  Va. 

24-28 — Newspaper  Association  of  America,  Annual  Convention, 
Marriott  and  Westin  Hotels,  Boston,  Mass. 

30-5/2-  —American  Association  of  Independent  News  Distribu¬ 
tors,  Spring  Conference,  Sundial  Beach  Tennis  Resort,  Sanibel  Island, 
Fla. 

MAY 

T- 1  O — National  Cartoonists  Society,  Reuben  Awards  Weekend,  Hy¬ 
att  Regency  Resort  at  Gainey  Ranch,  Scottsdale,  Ariz. 

•- 1  2 — International  New’spaper  Marketing  Association,  Annual  In¬ 
ternational  Conference,  Royal  York  Hotel,  Toronto,  Ont. 

26-28 — Newspaper  in  Education,  Annual  Conference,  Capitol 
Hilton  Hotel,  Washington,  D.C. 


Seminars  AVorks  hops/Clinics 


APRIL 

22 — New  England  Newspaper  Association,  Lifestyles/Feature  Writ¬ 
ing  Workshop,  Radisson  Inn,  Marlborough,  Mass. 

25-28 — Southern  Newspaper  Publishers  Association,  Layout,  De¬ 
sign  and  Graphics  Seminar,  Downtown  Holiday  Inn,  Richmond,  Va. 
28 — Freedom  Forum  Media  Studies  Center,  “Development  Journal¬ 
ism  in  ASEAN  Countries”  Seminar,  Columbia  University,  New  York, 
N.Y. 

30-5/2  — Foundation  for  American  Communications,  “Global  En¬ 
vironmental  Issues”  Conference,  Center  for  Executive  Education,  Bab- 
son  College,  Wellesley,  Mass. 

MAY 

2- 7 — Poynter  Institute,  “The  Craft  of  Words  and  Visuals”  Seminar, 
Poynter  Institute,  St.  Petersburg,  Fla. 

3- 4 — American  Press  Institute,  Advertising  Executives  Seminar 
(under  75,000  circulation),  American  Press  Institute,  Reston,  Va. 

3-4 — Freedom  Forum  Media  Studies  Center,  Newsroom  Technology 
Seminar,  Columbia  University,  New  York,  N.Y. 

3-4 — Newspaper  Association  of  America,  Autokon  Operation 
Training  Seminar,  Newspaper  Center,  Reston,  Va. 

3-4— Washington  Journalism  Center,  “Gamhling  in  America:  Is  It 
Getting  Out  of  Hand?”  Conference,  Freedom  Forum,  Arlington,  Va. 

5- 6 — Michigan  Press  Association,  Circulation  Conference,  Amway 
Grand  Plaza  Hotel,  Grand  Rapids,  Mich. 

6- 7 — Newspaper  Association  of  America,  Photoshop  Operation 
Training  Seminar,  Newspaper  Center,  Reston,  Va. 

9- 1  4 — Poynter  Institute,  Long  and  Short  Writing  Seminar,  Poynter 
Institute,  St.  Petersburg,  Fla. 

1  6-20 — American  Press  Institute,  Strategic  Newspaper  Leadership 
Seminar,  Scottsdale  Conference  Resort,  Scottsdale,  Ariz. 

1  6-2 1  — Poynter  Institute,  Newspaper  Leadership  for  Middle  Man¬ 
agers  Seminar,  Poynter  Institute,  St.  Petersburg,  Fla. 
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About  Awards 


Pope  Awards.  Lincoln  Caplan,  Carole  Gallagher,  Marty 
Koughan  and  Scott  Anderson  each  have  received  the  Pope 
Foundation  Journalism  Award  and  a  $15,000  prize. 

Caplan,  a  non-fiction  author  and  frequent  contributor 
to  the  Neiv  York  Times,  the  Washington  Post  and  The  New 
Yorker,  is  completing  Skadden,  a  book  about  one  of  the 
world’s  largest  law  firms  and  the  transformation  of  the 
American  legal  profession  since  World  War  11. 

Gallagher,  a  free-lance  journalist,  spent  seven  years  in 
Utah  documenting  the  effects  of  nuclear  testing  on  the 
population. 

Koughan,  a  former  news  producer  for  CBS  and  CNN,  is 
now  an  independent  writer,  director  and  producer. 

Anderson,  an  investigative  writer,  plans  to  go  to  North¬ 
ern  Ireland  to  report  on  internecine  guerrilla  activities. 

The  Pope  Foundation,  based  in  New  York,  has  made 
philanthropic  contributions  in  health  and  education. 
These  are  its  first  awards  for  journalism. 

Education  Writers  Association  Awards.  The  Ed¬ 
ucation  Writers  Association  has  announced  winners  of 
the  1992  National  Awards  for  Education  Reporting. 

Newspaper  winners,  by  category,  were  breaking  news, 
under  75,000  circulation — Peter  Blumberg,  the  Anchor¬ 
age  (Alaska)  Daily  News,  for  “School  Board  and  Super¬ 
intendent  in  Conflict;”  feature,  under  75,000 — Steve  Ray, 
Corpus  Christi  (Texas)  Caller-Times,  for  “Be  Tender  With 
Me;”  news  feature  package,  under  75,000 — Leon  Lynn, 
MariCarmen  Eroles,  Terry  Scott  Bertling,  Tom  Tolan,  El 
Paso  (Texas)  Herald  Post,  for  “Educating  the  Poorest: 
Challenge  in  Segundo  Barrio;”  series,  under  75,000 — 
Elissa  Bass,  Lucy  Crider,  the  New  London,  Conn.,  Day, 
for  “Steppin’  the  Line:  Challenges  for  the  City  Schools;” 
investigative  reporting,  under  75,000 — Michael  Hinkel- 
man,  Atlanta  Business  Chronicle,  for  “Failing  the  Chil¬ 
dren;”  opinion,  under  75,000 — Brooks  Peterson,  Corpus 
Christi  Caller-Times,  for  “School  Finance;”  breaking  news, 
over  75,000  circulation — Ron  Russell,  Detroit  News,  for 
“Detroit  Teachers  Strike;”  feature,  over  75,000 — Kimberly 
j.  McLarin,  Philadelphia  Inquirer  for  “A  Child  Shines  Amid 
the  Shambles;”  news  feature  package,  over  75,000 — James 
Tobin,  Detroit  News,  for  “Live  and  Learn:  One  Semester 
at  South  Quad;”  series,  over  75,000 — Chris  Adams,  the 
New  Orleans  Times-Picayune,  for  “Fighting  Failure:  Can 
Schools  Save  Black  Boys?”;  investigative  reporting,  over 
75,000 — Bob  Keeler,  Robert  Fresco,  Elizabeth  Van  Nos¬ 
trand,  Elizabeth  Wasserman,  Long  Island  Newsday,  for 
“How  SUNY  Stacks  Up;”  and  regional/local  magazine — 
Anthony  DePalma,  the  New  York  Times  Sunday  maga¬ 
zine,  for  “The  Most  Happy  College  President.” 


1  993  Selden  Ring  Award.  Roy  Gutman,  the  Euro¬ 
pean  correspondent  for  Newsday  on  Long  Island,  N.Y.,  has 
won  the  1993  Selden  Ring  Award  for  Investigative  Jour¬ 
nalism,  which  is  administered  by  the  University  of  South¬ 
ern  California  and  includes  a  $25,000  prize. 

Gutman  was  honored  for  his  investigative  reporting  from 
Bosnia.  His  series  of  six  stories  appeared  in  the  summer  of 
1992. 
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THE  LEAPING  EDGE 

by  Michael  Connijf 

The  10  Commandments 
of  interactive  newspapers 


W 

WWe  are  into  those  dog  days  of 
spring,  known  to  all  as  the  conference- 
going  season,  when  rubber  teriyaki 
chicken  is  as  readily  available  (and  as 
indigestible)  as  the  vaporous  advice 
proffered  from  the  podium  between 
coffee  breaks. 

Rather  than  rehash  my  latest  speech 
—  it  was  two  days  ago,  and  nobody 
took  notes  —  1  have  decided  to  fall  on 
my  knees  and  to  beg  for  divine  inter¬ 
vention. 

Herewith,  the  10  Commandments  of 
Interactive  Newspapers,  available  now 
in  tablet  form  at  your  local  newsstand 
or  via  an  electronic  superhighway 
humming  somewhere  near  your  home. 

•  The  First  Commandment:  Know 
thyself. 

Newspapers  have  a  place  in  the 
community  and  the  world  that  no  oth¬ 
er  media  can  touch.  It  begins  with  a  re¬ 
porter  on  the  street,  and  it  touches  the 
entire  organization.  Solid  reporting  is 
the  only  thing  that  separates  the  news¬ 
paper  from  those  who  would  ape  it.  It 
is  more  than  a  sacred  trust.  It  is  just 
plain  sacred. 

•  The  Second  Commandment:  Nev¬ 
er  forget  that  you  are  in  the  news  busi¬ 
ness,  not  the  paper  business. 

Come  to  love  bits  and  bytes  as  you 
have  come  to  cherish  the  ink  and  pa¬ 
per  that  have  come  before  them.  Re¬ 
member  that  no  medium  is  greater  on 
the  face  of  it  than  any  other.  They  are 
all  of  a  piece. 

Those  that  leave  a  semipermanent 
blot  on  your  hands  are  no  greater  than 
those  that  leave  the  equivalent  stain 
I  on  your  soul. 


•  The  Third  Commandment:  Find 
and  keep  a  product  champion  with 
clout,  someone  with  a  reputation  that 
cuts  across  all  of  the  departments  of 
the  enterprise. 

The  executive  editor  or  the  chief  ex¬ 
ecutive  officer  will  do  just  fine  as  an 
evangelist,  but  if  they  do  not  have  the 
time,  they  must  anoint  a  product  cham¬ 
pion  who  embodies  their  own  faith. 

•  The  Fourth  Commandment:  Know 
and  come  to  love  your  objectives  in 
electronic  services. 

Without  objectives,  your  flock  will 
remain  ink-stained  lambs  who  will 
never  find  the  way.  With  goals  in  sight, 
a  paper  has  a  fighting  chance  to  lick 
the  future. 

•  The  Fifth  Commandment:  Allow 
your  apostles  the  room  to  go  wrong 
and  to  live  another  day. 

The  best  and  the  brightest  newspa¬ 
per  people  in  new  media  have  all 
known  the  stink  of  failure.  To  be  afraid 
to  fail  is  to  guarantee  that  you  will. 
Learn  from  the  mistakes  of  the  past. 
We  shall  know  ye  by  your  failures. 

•  The  Sixth  Commandment:  Imple¬ 
ment  the  killer  App. 

A 

newspaper  above  30,000  in  cir¬ 
culation  that  is  not  making  money 
from  voice  personals  has  no  one  to 
blame  but  itself.  Wisdom  comes  from 
the  knowledge  of  how  others  have 
done  it  and  done  it  well.  The  killer  app 
can  be  the  foundation  for  all  the  elec¬ 
tronic  bounty  that  is  to  follow. 

•  The  Seventh  Commandment:  Be¬ 
ware  the  false  god  of  portfolio  strategy. 

Ignore  those  corporations  that  play 
at  new  media  as  though  the  road  to 
heaven  can  be  found  on  the  felt  of  a 
blackjack  table.  Those  who  want  to 
dabble  should  stick  to  Scrabble.  Pick  a 
basic  service  and  do  it  as  though  your 
life  depended  on  it.  Then  do  the  next 
one  and  the  next. 


•  The  Eighth  Commandment:  Learn 
to  love  the  direct  marketing  business 
by  developing  thy  data  base. 

ach  reader  is  an  individual,  with 
individual  wants  and  needs.  To  meet 
those  needs,  a  paper  must  go  beyond 
print,  and  even  beyond  its  readership, 
to  those  who  answer  a  promotion  or 
call  for  a  sports  score.  A  newspaper 
without  a  data  base  will  become  a  di¬ 
nosaur  within  five  years. 

•  The  Ninth  Commandment:  Pro¬ 
mote,  promote,  promote. 

Use  the  daily  presence  of  your  paper 
to  build  the  audience  for  new  electron¬ 
ic  services.  Find  new  ways  to  integrate 
marketing  programs  with  audiotex, 
print,  alternate  delivery  and  data  base 
marketing.  The  newspaper  is  more 
than  a  bully  pulpit  for  the  publisher.  It 
is  a  way  to  give  voice  to  a  whole  way  of 
life. 

•  The  Tenth  Commandment:  Let  a 
thousand  flowers  bloom. 

The  copyboy  or  -girl  may  know 
more  about  online  services  than  the 
director  of  product  development  with 
the  MBA  from  Harvard.  Listen  to  your 
people.  They  read  the  paper  and  they 
have  a  life  beyond  the  belch  of  the 
printing  presses.  Do  not  squelch  ideas 
because  you  did  not  think  of  them.  Re¬ 
member  that  genius  steals. 

My  apologies  to  the  congregation, 
which  no  doubt  has  a  raft  of  com¬ 
mandments  all  its  own.  In  the  interests 
of  the  future  sermon,  1  would  welcome 
hearing  from  those  of  you  who  have 
read  this  so  far  and  may  be  convinced 
that  1  have  fallen  under  the  spell  of  the 
devil. 

To  those  of  you  who  are  sure  that  1 
await  such  a  fate,  1  can  only  ask  that 
you  say  a  prayer  for  my  byte-ravaged 
soul  —  and  spell  my  name  right  in  the 
obituary  of  the  Great  American  News¬ 
paper.  ■ES’P 


(Conniff  is  editor  of  the  Kelsey  Report, 
a  media  market  intelligence  service,  and 
chairman  and  chief  executive  officer  of 
Interactive  Sports  Inc.  He  can  be 
contacted  by  fax  [802-862-4699]  or 
MCI  MAIL  [MCONNIFF]) . 
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Page  9  These  photos  are  an  example  of  Associated  Press  photo  coverage  of  the 
1992  presidential  campaign  that  won  the  wire  service  this  year’s  Pulitzer  Prize 
in  feature  photography.  At  top,  President  Bush  talks  with  independent  candi' 
date  Ross  Perot  as  Democratic  contender  Bill  Clinton  stands  aside  following 
the  presidential  debate  in  Richmond,  Va.  Below,  Vice  President-elect  Al  Gore 
dives  into  a  crowd  in  front  of  President-elect  Clinton  at  the  Old  State  House 
in  Little  Rock,  Ark.,  on  election  night. 
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The  1993  Editor  &  Publisher 
International  YearBook  - 
—  Introducing  “Who’s  Where” 

SECTION  I:  U.S.  daily  newspapers,  daily  newspaper  personnel,  national  newspapers,  tabloid  newspapers,  new  dailies, 
suspensions,  newsprint  statistics,  newspaper  groups  under  common  ownership,  special  service  dailies,  action/hot  line  editors, 
employee  and  carrier  publications.  ★  New  for  1993  is  a  state  map  at  the  beginning  of  each  state’s  listing  which  shows  the 
location  of  each  daily  newspaper  and  the  metropolitan  statistical  areas  for  each  state. 

SECTION  II:  Weekly  newspapers,  black  newspapers,  religious  newspapers,  foreign-language  newspapers  military  newspapers 
and  college  and  university  newspapers. 

SECTION  III:  Canadian  daily  newspapers,  newspaper  groups  under  common  ownership,  weekly  newspapers,  foreign-language 
newspapers,  tabloids,  carriers  and  employee  publications,  and  action/hot  line  editors. 

SECTION  IV:  Newspapers  of  the  United  Kingdom  and  Ireland,  Association  of  American  Correspondents  in  London,  newspapers 
of  Europe,  the  Caribbean  region.  Central  America  and  Mexico,  South  America,  Africa,  the  Middle  East,  Asia  and  the  Far  East, 
Australia  and  New  Zealand  and  the  Pacific  Ocean  Territories. 

SECTION  V:  News,  picture  and  press  services,  feature,  news  and  picture  syndicate  services,  comic  section  groups  and 
networks,  newspaper-distributed  magazine  sections,  and  art  and  mat  services. 

SECTION  VI:  Equipment,  suppliers  and  services  with  a  directory  of  company  names,  products  and  services, 
plus  production  personnel  pay  scales  and  top  minimum  scales  for  reporters. 

SECTION  VII:  NAA  roster,  associations  and  clubs 
representatives,  various  membership  directories 
schools  of  journalism,  newspaper  films, 
brokers,  appraisers,  clipping  bureaus,  unions, 
promotion  services,  ombudsmen,  press  and  radio¬ 
tv  correspondents,  U.S.  Correspondents 
Association  and  more. 


NEW  SECTION  VIII:  Who’s  Where:  a 
complete  listing  of  all  daily  and  weekly 
newspaper  personnel  in  alphabetical 
order  by  last  name  with  their  title 
newspaper  at  which  they  are  located,  and 
their  telephone  number. 

Order  your  own  E&P 
International  Year  Book  today! 

Look  for  the  enclosed  order  card  in  this  issue  of  E&P  and 
mail  it  along  with  your  payment  to: 

Editor  &  Publisher,  Year  Book,  11  West  19th  Street 
New  York,  NY  10011-4234. 

Or  to  charge  your  order  to  your  Visa/MC  account  call 
(212)  675-4380. 


James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 


Robert  U.  Brown,  President 
Ferdinand  C.  Teubner,  Publisher 
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Ad  effectiveness 

WHENEVER  ADVERTISERS  START  to  question  the  effectiveness  of  their 
newspaper  advertising,  we  recall  the  timeworn  story  of  John  Wanamaker,  a 
pioneer  and  highly  successful  user  of  newspaper  space  for  his  Philadelphia 
store.  Someone  asked  him  why  he  spent  so  much  money  on  advertising  and 
didn’t  he  know  that  half  of  it  was  wasted.  He  is  reported  to  have  replied  that 
he  knew,  but  no  one  could  tell  him  which  half. 

Today  it  is  heresy  to  admit  that  any  advertising  expenditure  is  wasted.  In 
the  belief  that  some  advertising  media  are  better  than  others,  advertisers 
want  to  know  about  “their  return  on  investment  for  newspaper  ads.”  The 
newspaper  industry  is  trying  to  tell  them.  The  recent  Newspaper  Association 
of  America  conference  in  New  York  City  on  Research,  Promotion  and  Mar¬ 
keting  Development  was  told  of  studies  that  can  be  used  in  this  area.  As  E&P 
reports  this  week,  a  panel  of  newspaper  executives  concluded  that,  while  it 
can  be  proven  that  newspaper  advertising  gets  results,  the  perceptions  adver¬ 
tisers  hold  about  their  return  on  investment  for  newspaper  ads  need  to  be  ad¬ 
dressed.  Newspapers  are  doing  just  that. 

The  gutsiest  program  to  prove  that  newspaper  advertising  works  has  been 
developed  by  DSA  Today.  It  is  offering  certain  advertisers  a  chance  to  pay  for 
only  the  results  their  ad  produces.  The  advertiser  would  agree  to  pay  the  rate 
card  and  to  include  USA  Today  in  its  next  ad  buy  if  a  test  ad  produces  a  cer¬ 
tain  number  of  sales  leads.  If  the  ad  brings  in  fewer  leads  than  anticipated, 
the  advertiser  has  to  pay  only  a  percentage  of  the  full  rate. 

That  is  a  real  demonstration  of  faith  in  one’s  product. 

NAA  has  already  conducted  one  free  advertising  test,  and  is  planning  oth¬ 
ers,  to  show  the  effectivenesss  of  newspaper  ads.  Four-color  ads  for  food  items 
of  four  companies  showed  that  they  moved  products  at  regular  consumer 
prices,  making  sales  more  profitable  because  the  products  were  sold  at  the 
regular,  and  not  promotional,  prices. 

So  the  advertising  pot  is  boiling.  Changing  the  perceptions  some  advertis¬ 
ers  have  about  newspaper  ads  is  not  going  to  be  easy.  The  newspaper  indus¬ 
try  is  finding  ways  to  do  that. 

Newsroom  minorities 

THE  LONG  CAMPAIGN  of  the  American  Society  of  Newspaper  Editors  to 
increase  the  proportion  of  minority  professionals  in  the  newsroom  is  being  ef¬ 
fective.  Some  will  say  it  is  not  effective  enough,  but  the  record  shows  there  has 
been  improvement  every  year  since  ASNE  started  to  do  something  about  it. 

Its  1993  survey  shows  that  minority  employment  in  the  newsroom  rose  into 
double-digits  to  10.25%  for  the  first  time.  More  than  half  the  newspapers  in 
the  country  (55%)  employ  minority  journalists,  which  is  up  from  49%  last 
year. 

In  a  year  that  was  difficult  economically  for  many  newspapers,  the  increase 
in  the  number  and  percentage  of  minority  journalists  is  encouraging.  ASNE 
deserves  credit  for  keeping  this  issue  in  the  forefront  with  its  members.  With¬ 
out  the  society’s  interest  and  effort,  this  progress  never  would  have  taken  place. 
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Last  Call! 

NEXPO  Exhibitors 


Letteis  to  the  Editor 

Objects  to  article  linking 
CFS  to  AIDS 


I  AM  VERY  concerned  about  an  arti¬ 
cle,  “The  Newspaper  Is  Gay,  hut  Lois 
Lane  Is  Straight,”  by  Neenyah  Ostrom, 
that  was  published  in  the  Jan.  9,  1993, 
issue  of  Editor  &  Publisher. 

This  article  attempts  to  link  chronic 
fatigue  syndrome  and  AIDS  together 
without  any  scientific  data. 

CFS  is  not  thought  to  be  a  new  ill¬ 
ness.  According  to  the  National  Insti¬ 
tute  of  Allergy  and  Infectious  Diseases 
(NIAID),  “clinical  portraits  of  diseases 
similar  to  CFS  has  appeared  under  dif¬ 
ferent  guises  in  the  medical  literature 
for  more  than  a  century.” 

At  present,  research  suggests  that  the 
immune  system  of  CFS  patients  is 
chronically  activated,  but  there  is  no 
evidence  of  the  kind  of  severe  immune 
system  problems  seen  in  patients  with 
cancer  or  AIDS. 

There  is  no  evidence  that  CFS  leads 
to  other  diseases.  Since  CFS  is  diag¬ 
nosed  by  exclusion  of  other  illnesses 


Newspaperdom. 

50  YEARS  AGO  ...  In  an  ac¬ 
tion  unprecedented  in  newspaper- 
advertiser  relations,  the  operators 
of  15  of  New  York  City’s  leading  de¬ 
partment  and  apparel  stores  and  the 
Retail  Dry  Goods  Association  of 
New  York  City  were  fined  $5,000 
each  in  U.S.  District  Court  when 
they  failed  to  contest  a  government 
charge  that  they  illegally  conspired 
to  boycott  the  New  York  Times  in  a 
recent  dispute  over  advertising 
rates. 

In  the  book-publishing  field,  it  is 
referred  to  as  “I  seen  it.”  Almost 
100  eyewitness  books  about  the  war 
have  been  written  by  newspaper, 
magazine  and  radio  correspondents 
since  1941  and  more  are  expected 
to  be  written. 

From  Editor  &  Publisher 
April  17,  1943 


that  cause  similar  symptoms  and  by  his¬ 
tory,  it  is  conceivable  that  someone 
could  have  been  originally  diagnosed 
with  CFS  and  later  found  to  have  an¬ 
other  disease  process  that  was  not  de¬ 
tected  during  earlier  exam.  In  a  situa¬ 
tion  of  a  misdiagnosis  of  CFS,  it  could 
easily  be  manipulated  into  a  theory  that 
CFS  leads  to  another  disease. 

In  the  article  in  question,  the  author 
states,  “This  debilitating,  AIDS-like 
illness  is  casually  transmitted;  it  can  be 
contracted  in  an  elevator  or  on  an  air¬ 
plane.  It  is  transmitted  not  only  be¬ 
tween  husbands  and  wives  and  lovers 
but  also  to  friends,  co-workers  and 
children.” 

If  this  was  true,  CFS  would  probably 
be  one  of  the  most  highly  contagious 
diseases  known  to  mankind. 

The  Centers  for  Disease  Control  re¬ 
ports,  “Although  there  are  situations  in 
which  two  or  more  members  of  a 
household  are  thought  to  have  CFS, 
there  is  no  convincing  evidence  that 
the  illness  can  be  transmitted  from  per¬ 
son  to  person.” 

Linda  S.  Commons 

(Commons  is  president  of  the 
Indiana  CFS  Association.) 

Says  Cavalier  Daily 
is  older  than  the 
Daily  Tar  Heel 

THE  MARCH  13  EDITION  of  E&P 
included  a  brief  about  the  Daily  Tar 
Heel  at  the  University  of  North  Caroli¬ 
na  turning  100.  The  third  paragraph  of 
the  brief  referred  to  the  Tar  Heel  as 
“the  South’s  oldest  college  newspaper.” 

Although  this  is  indeed  a  distinction 
to  be  proud  of.  I’m  not  sure  it  belongs 
to  the  Tar  Heel.  Our  newspaper,  the 
Cavalier  Daily  at  the  University  of  Vir¬ 
ginia,  was  founded  in  1890. 

Stephen  Power 

( Power  is  editor  in  chief  of 
the  Cavalier  Daily.) 


EXHIBITORS  PLANNING  TO  attend 
NEXPO  93  in  New  Orleans  who  have 
not  returned  questionnaires  for  E&P's 
May  15  NEXPO  Planning  Issue  should 
fax  them  to  212-929-1259  by  April  26, 
to  the  attention  of  Jim  Rosenberg. 

Any  exhibitor  who  did  not  receive  a 
questionnaire  should  call  Jim  immedi¬ 
ately  at  212-675-4380.  The  free  listings 
cannot  be  published  if  supplied  after 
the  26th.  Black-and-white  photo¬ 
graphs  can  also  be  submitted. 


MARCH  20  AND  April  3  E&P  arti¬ 
cles  about  the  Society  of  Professional 
Journalists’  probe  into  press  conduct 
while  covering  the  federal  raid  and 
armed  standoff  at  the  Branch  Davidian 
cult  incorrectly  reported  that  Bob  Lott, 
the  editor  of  the  Waco  (Texas)  Tribune' 
Herald,  said  the  newspaper  notified 
federal  agents  that  it  intended  to  run  a 
series  on  the  cult  “30-plus  hours”  before 
publication. 

The  time  was  much  shorter,  Lott 
said.  Agents  were  told  about  3:30  p.m. 
Friday,  Feb.  26  that  the  series  would  be¬ 
gin  with  the  Saturday  morning  paper. 
“We  told  them  where  they  could  get  the 
paper  and  when  the  press  run  would 
be,”  Lott  said. 

The  “30-plus  hours”  comment,  Lott 
said,  referred  to  the  time  between  when 
the  Bureau  of  Alcohol,  Tobacco  and 
Firearms  was  notified  of  the  story  and 
the  start  of  the  raid. 

Also,  the  first  names  of  two  SPJ  task 
force  members  were  misspelled  in  the 
March  20  article  about  the  probe  into 
events  at  the  Branch  Davidian  ranch. 
They  are  Lori  Reingold  and  Sara 
Stone. 


BECAUSE  OF  A  typographical  error  in 
a  recent  Ownership  Changes  section, 
the  name  of  the  seller  of  three  Min¬ 
nesota  dailies  —  the  Austin  Daily  Her¬ 
ald,  the  Albert  Lea  Tribune  and  the 
Daily  Journal  of  Fergus  Falls  —  was  ren¬ 
dered  incorrectly.  It  is  Thomson  News¬ 
papers  Corp.  of  Toronto. 

E&P,  quoting  the  Chronicle  of  PhiU 
anthropy,  incorrectly  named  the 
planned  site  of  Freedom  Forum’s  news 
museum,  or  Newseum.  It  will  be  in  Ar¬ 
lington,  Va. 


Corrections 


Clarification 


Editor6?Publisher  •  April  17,  1993 


7 


/ 


r 


Our  Readers  Have  Called  Steve  Benson 

ONIMH 


April  17, 1993 


Every  Saturday  since  1884 


77  th  Annual 
Pulitzer  Prizes 


Washington  Post  wins  three;  Miami  Herald  wins  two,  including 
public  service;  no  winner  in  the  editorial  writing  category 


Wall  Street  Journal  reporters  Paul  Ingrassia,  left,  and  Joseph  B.  White  prepare 
a  toast  in  their  Detroit  bureau  in  celebration  of  winning  the  Pulitzer  for  beat 
reporting,  for  coverage  of  the  management  turmoil  at  Qeneral  Motors. 


by  Tony  Case 

THE  WASHINGTON  POST  swept 
the  1993  Pulitzer  Prizes  with  three 
awards,  for  national  reporting,  feature 
writing  and  criticism,  the  first  time  the 
newspaper  has  won  three  in  one  year. 

Not  since  1987,  when  the  Philadel' 
phia  Inquirer  picked  up  three  prizes, 
has  a  newspaper  garnered  as  many 
Pulitzers  in  a  single  year. 

The  Miami  Herald  was  the  only  oth¬ 
er  publication  to  win  more  than  one 
award,  receiving  recognition  for  public 
service  and  commentary. 

The  New  York  Times  and  Newsday 
both  were  cited  for  their  international 
reporting.  It  was  the  66th  Pulitzer  for 
the  Times,  which  holds  the  record  for 
the  most  prizes  won. 

The  Dallas  Morning  News  won  the 
Pulitzer  Prize  for  spot  news  photogra¬ 
phy,  for  its  coverage  of  the  1992  Sum¬ 
mer  Olympics  in  Barcelona.  It  was  the 
third  Pulitzer  for  William  Snyder,  who 
shared  the  award  with  Ken  Geiger. 

The  Associated  Press  took  the  fea¬ 
ture  photography  prize,  making  this 
the  third  year  in  a  row  that  the  wire 
service  has  been  honored  with  a  Pulit¬ 
zer  in  photography. 

No  Pulitzer  was  presented  in  the  ed¬ 
itorial  writing  category,  the  first  time 
this  has  happened  since  1981  and  only 
the  seventh  time  in  the  awards’  77 
years. 

John  Haile,  editor  of  the  Orlando 
Sentinel,  who  served  as  chairman  of  the 
editorial  writing  nominating  commit¬ 
tee,  said  the  Pulitzer  board  had  the  right 
not  to  award  a  prize  to  any  one  of  three 
finalists  in  the  category,  adding  that  he 
did  not  “second  guess”  the  decision. 

“When  we  reviewed  the  entries  and 
came  to  the  conclusion  of  our  work. 


the  jurors  discussed  the  possibility  that 
this  would  be  the  decision  the  board 
would  reach,”  Haile  said.  “1  think  we 
all  agree  that  this  was  the  board’s  pre¬ 
rogative,  and,  in  fact,  the  jury  is  com¬ 
fortable  with  the  decision.” 

Many  of  the  news  stories  honored 
with  Pulitzers  this  year  dealt  with 
death  and  destruction — Hurricane 
Andrew,  the  Los  Angeles  riots,  human 
rights  violations  in  Bosnia-Herzegov- 
ina,  Sarajevo  and  Croatia — whereas 
last  year,  social  issues,  such  as  the  en¬ 
vironment,  battered  women  and  ani¬ 
mal  research,  took  center  stage. 

Small  newspapers  were  overlooked 
by  this  year’s  Pulitzers.  The  Orlando 
Sentinel,  which  has  a  circulation  of 
279,226,  was  the  smallest  paper  to  be 
recognized. 


Two  Times  Mirror  newspapers  won 
prizes,  the  Los  Angeles  Times  and 
Newsday. 

Winners  of  one  award  each  were  the 
Orlando  Sentinel,  the  Atlanta  Journal 
and  Constitution,  the  Wall  Street  Jour^ 
rud,  the  New  York  Times,  Newsday,  the 
Arizona  Republic,  the  Dallas  Morning 
News  and  the  Associated  Press. 

The  Pulitzer  Prizes  in  journalism, 
letters,  drama  and  music  were  an¬ 
nounced  April  13  at  Columbia  Univer¬ 
sity’s  Graduate  School  of  journalism  in 
New  York,  which  administers  the 
awards.  Each  prize  carries  with  it 
$3,000,  except  for  the  public  service 
one,  which  carries  a  gold  medal. 

The  journalism  winners,  finalists 
and  nominating  jurors,  by  category,  fol¬ 
low.  (continues) 


Washington  Post  Pulitzer  Prize  winners,  left  to  right,  Michael  Dirda,  David 
Maraniss  and  Qeorge  Lardner  Jr.,  cut  a  cake  to  celebrate  their  awards.  Dirda  won 
the  criticism  award  for  his  book  reviews,  Maraniss  received  the  national  reporting 
prize  and  Lardner  was  recognized  for  his  feature  writing. 


PUBLIC  SERVICE 

The  Pulitzer  Prize  for  public  service 
went  to  the  Miami  Herald,  for  coverage 
that  not  only  helped  readers  cope  with 
Hurricane  Andrew’s  devastation  but 
also  showed  how  lax  zoning,  inspection 
and  building  codes  had  contributed  to 
the  destruction. 

The  Herald  ran  hundreds  of  pages  of 
news  stories,  informational  graphics  and 
dramatic  photos  that  “basically  helped 
readers  get  through”  the  disaster,  ac¬ 
cording  to  executive  editor  Doug 
Clifton. 

“Needless  to  say,  we’re  all  thrilled 
and  gratified  because  we  produced  what 
I  believe  is  the  essence  of  public  service 
journalism  during  the  hurricane  cover¬ 
age,  and  it’s  always  nice  to  be  recog¬ 
nized  for  that,”  he  said.  “Those  of  us  in 
newspapers  covet  the  Pulitzer  for  public 
service  because  public  service  is  the 
name  of  game,  as  I  see  it.” 

Clifton  related  that  getting  the  news 
out  following  Andrew’s  onslaught  was 
truly  a  newspaperwide  effort.  “Everyone 
from  circulation  and  production — and 
virtually  every  person  in  the  news¬ 
room — contributed  to  producing  news¬ 
papers  packed  with  information,”  he 
said. 

The  Herald  has  also  received  the  So¬ 
ciety  of  Professional  Journalists’  Sigma 
Delta  Chi  Award  for  public  service  for 
its  coverage  of  the  destruction. 

Other  finalists  in  the  category  were 
the  Orlando  Sentinel,  for  reporting  by 
Jeff  Brazil  and  Steve  Berry  that  exposed 
the  wrongful  seizure  of  millions  of  dol¬ 
lars  from  motorists  (which  won  in  the 
investigative  reporting  category),  and  the 
Seattle  Times,  for  disclosing  that  numer¬ 
ous  women  had  alleged  they  were  sexu¬ 
ally  harassed  by  U.S.  Sen.  Brock  Adams, 
who  dropped  his  bid  for  re-election. 

Nominating  jurors  in  the  category 
were  Bill  Kovach,  curator,  the  Nieman 
Foundation  at  Harvard  University 
(chairman);  William  Burleigh,  execu¬ 
tive  vice  president,  Scripps  Howard, 
Cincinnati;  Nick  Jimenez,  associate  ed¬ 
itor,  the  Corpus  Christi  (Texas)  Caller' 
Times;  Rhonda  Chriss  Lokeman,  edito¬ 
rial  writer  and  columnist,  the  Kansas 
City  Star;  and  Marjie  Lundstrom,  city 
editor,  the  Sacramento  Bee. 

SPOT  NEWS  REPORTING 

The  Los  Angeles  Times  was  recog¬ 
nized  in  the  spot  news  reporting  catego¬ 
ry  for  its  comprehensive  coverage  of  the 
second  and  most  destructive  day  of  the 
riots  that  followed  the  Rodney  King 
verdict. 
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Shelby  Coffey  111,  editor  and  execu¬ 
tive  vice  president,  said  he  was  “deeply 
honored”  that  his  paper  won  the  prize. 
“It’s  a  fine  tribute,  both  to  the  cooper¬ 
ative  and  to  the  individual  efforts  of 
the  hundreds  of  people  that  were 
involved.” 

Coffey  noted  that  some  reporters 
and  photographers  were  literally  under 
fire  during  the  unrest,  during  which 
even  the  newspaper’s  downtown  head¬ 
quarters  was  rocked. 

“We  tried  to  give  straight-ahead 
news  coverage  and  give  as  much  analy¬ 
sis  as  we  could  as  well  as  the  kind  of 
literary  journalism  that  gives  you  a  fla¬ 
vor  of  what  people  are  really  going 
through,”  the  editor  commented. 

The  Times  was  also  presented  with  a 
George  Polk  Award  and  a  Sigma  Delta 
Chi  Award  for  its  riot  coverage. 

Other  finalists  were  the  Miami  Her¬ 
ald  staff,  for  its  reporting  of  the  failed 
legal  battle  fought  by  parents  of  a  child 
born  without  a  brain  to  donate  the 
child’s  organs  before  her  death,  and 
the  staff  of  the  Spokesman'Review, 
Spokane,  Wash.,  for  often-exclusive  re¬ 
porting  of  an  11-day  clash  in  northern 
Idaho  between  an  armed  white 
separatist  and  300  law  enforcement 
officers. 

Nominating  jurors  were  Bob  Her¬ 
bert,  columnist,  the  New  York  Daily 
News  (chairman);  Gilbert  Bailon,  as¬ 
sistant  managing  editor  for  metro,  the 


Dallas  Morning  News;  Cole  Campbell, 
managing  editor,  the  Virginian' Pilot 
and  Ledger-Star  of  Norfolk;  William  L. 
Ellison  Jr.,  associate  editor,  the 
Louisville  Courier-Journal;  and  Marcia 
McQuern,  president  and  executive  edi¬ 
tor,  the  Press -Enterprise  in  Riverside, 
Calif. 

INVESTIGATIVE  REPORTING 

The  Pulitzer  for  investigative  report¬ 
ing  was  awarded  to  Jeff  Brazil  and  Steve 
Berry  of  the  Orlando  Sentinel,  for  ex¬ 
posing  the  unjust  seizure  of  $8  million 
from  motorists — 90%  of  them  minori¬ 
ties — by  a  sheriff’s  drug  squad. 

Brazil  related  that  law  enforcement 
officials  had  long  made  a  practice  of 
confiscating  illegal  drugs  from  cars  trav¬ 
eling  Florida’s  highways,  but  that  in 
1989,  they  began  to  seize  cash  they  as¬ 
sumed  was  drug  money. 

None  of  the  drivers  or  passengers 
were  ever  charged  with  a  crime,  Brazil 
pointed  out.  “In  none  of  the  cases  was 
there  evidence  of  wrongdoing,  only  an 
officer’s  suspicion.” 

When  Brazil  and  Berry  began  look¬ 
ing  into  the  story,  they  discovered  that 
most  of  those  who  had  money  taken 
from  them  were  minorities. 

The  reporters  also  found  that  75%  of 
those  involved  had  tried  to  get  their 
money  back,  and  some  had  even  hired 
attorneys — all  this  despite  the  sheriff’s 
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department’s  claim  that  most  of  the 
cash  had  not  been  spoken  for. 

The  department  attempted  to  cut 
deals  with  those  who  tried  to  retrieve 
their  money,  according  to  Brazil.  Most 
individuals  got  back  anywhere  from 
50%  to  90%  of  their  cash. 

The  confiscated  funds  were  spent  at 
the  will  of  the  department,  he  said. 
Much  of  what  was  purchased — includ- 
ing  state-of-the-art  night-vision  goggles 
and  $40,000  worth  of  hats — was  “what 
people  would  consider  fringe  benefits. 
Most  of  it  would  not  have  been  pur¬ 
chased  with  taxpayer  money.” 

On  winning  the  Pulitzer,  Brazil  said, 
“I’ve  never  been  known  for  being 
speechless,  but  today  I’m  speechless. 
You  never  go  into  a  story  thinking  you’re 
going  to  win  a  Pulitzer  Prize — at  least  1 
never  did;  it’s  always  the  other  guy  who 
wins.  It’s  nice  to  be  on  the  other  side.” 

Also  nominated  were  Dave  Davis 
and  Ted  Wendling  of  the  Cleveland 
Plain  Dealer,  for  a  series  about  victims 
of  botched  radiation  therapy  and  lax 
regulation  by  the  Nuclear  Regulatory 
Commission  and  other  agencies;  Terry 
Ganey,  Michael  D.  Sorkin  and  Louis  J. 
Rose  of  the  St.  Louis  PosC'Dispatch,  for 
investigations  of  corruption  by  a  Mis¬ 
souri  attorney  general  and  a  St.  Louis 
chief  prosecutor;  and  James  Heaney  of 
the  Buffalo  (N.Y.)  News,  for  stories  that 
identified  the  major  causes  of  the  de¬ 
cline  of  Buffalo’s  older  neighborhoods 
and  possible  solutions. 

Jurors  were  Sydney  P.  Freedberg,  staff 
writer,  the  Miami  Herald  (chairman); 
C.W.  Johnson  Jr.,  managing  editor,  the 
Nashville  Tennessean;  Forrest  M.  Lan- 
don,  executive  editor  and  vice  presi¬ 
dent,  the  Roanoke  (Va.)  Times  & 
World'News;  Dan  Malone,  Fort  Worth 
bureau  chief,  the  Dallas  Morning  News; 
and  Jerry  Nachman,  former  editor,  the 
New  York  Post. 

EXPLANATORY  JOURNALISM 

The  Atlanta  Journal  and  Constitution’s 
Mike  Toner  won  the  explanatory  jour¬ 
nalism  prize  for  his  series  from  last  sum¬ 
mer  and  fall,  “When  Bugs  Bite  Back,” 
which  explored  the  diminishing  effec¬ 
tiveness  of  antibiotics  and  pesticides. 

“Evolution  is  a  wonderful,  mysterious 
process  we  have  accelerated  through 
our  misuse  of  antibiotics  and  pesti¬ 
cides,”  Toner  said.  “We  have  painted 
ourselves  in  a  corner  with  some  diseases 
and  some  insects  to  a  point  that  antibi¬ 
otics  and  pesticides  don’t  work.  It’s  go¬ 
ing  to  happen  more  if  we  don’t  learn 
how  to  use  these  things.” 


Toner  said  that  winning  the  Pulitzer 
was  “a  little  shocking.  1  had  thorough¬ 
ly  convinced  myself  it  wasn’t  going  to 
happen.” 

Other  finalists  in  the  category  were 
Dennis  Farney  of  the  Wall  Street  Jour' 
nal,  for  “The  American  Civilization,”  a 
series  that  examined  Jeffersonian  ideals 
in  contemporary  America,  and  the  staff 
of  the  Post-Standard,  Syracuse,  N.Y.,  for 
a  series  on  the  inadequate  medical  care 
given  New  York  state  prison  inmates. 

Nominating  jurors  were  Peter  Bhatia, 
managing  editor,  the  Sacramento  Bee 
(chairman);  Robert  S.  Capers,  staff 
writer,  the  Hartford  Courant;  F.  Richard 
Ciccone,  managing  editor,  the  Chicago 
Tribune;  Sandra  Petykiewicz,  editor,  the 
Citizen  Patriot  of  Jackson,  Miss.;  and 
David  Westphal,  managing  editor,  the 
Des  Moines  Register. 

BEAT  REPORTING 

The  Pulitzer  for  beat  reporting  was 
awarded  to  Paul  Ingrassia  and  Joseph  B. 
White  in  the  Wall  Street  Journal’s  De¬ 
troit  bureau,  for  their  often-exclusive 
coverage  of  the  management  turmoil  at 
General  Motors. 

White  said  the  series  was  the  result  of 
years  of  “trying  to  figure  this  company 
out  and  slogging  away  at  it.  1  feel  fortu¬ 
nate  and  lucky  in  a  way.  We  had  a  clear 
understanding  of  what  was  going  on, 
and  we  got  what  we  did  right  in  a  con¬ 
fusing  situation.” 


He  added,  “It’s  nice  to  be  recognized 
for  beat  reporting.  After  all,  that’s  what 
90%  of  reporting  is.  1  feel  like  this  is  for 
everyone  who  does  what  I  do.” 

Also  nominated  as  finalists  were 
Jesse  Katz  of  the  Los  Angeles  Times,  for 
a  series  of  portraits  and  analyses  that  il¬ 
luminated  the  causes  and  effects  of 
gang  life,  and  Fawn  Vrazo  of  the 
Philadelphia  Inquirer,  for  coverage  of 
women’s  health  issues. 

Jurors  for  the  category  were  Natalie 
Angier,  reporter,  the  New  York  Times 
(chairman);  Stephen  L.  Bouser,  editor, 
the  Salisbury  (N.C.)  Post;  Mike  Mc- 
Graw,  special  projects  reporter,  the 
Kansas  City  Star;  Mark  B.  Nadler,  exec¬ 
utive  editor  and  vice  president,  the 
Chicago  Sun-Times;  and  Charles  S. 
Rowe,  editor  and  co-publisher,  the  Free 
Lance-Star  in  Fredericksburg,  Va. 

NATIONAL  REPORTING 

David  Maraniss  of  the  Washington 
Post  took  the  prize  for  national  report¬ 
ing,  for  his  articles  on  the  life  and  polit¬ 
ical  record  of  presidential  candidate  Bill 
Clinton. 

Maraniss  wrote  18  in-depth  pieces  on 
Clinton,  concentrating  on  such  diverse 
aspects  as  his  religious  beliefs  and  the 
Arkansas  economy. 

“The  idea  was  that,  while  temporal 
stories  were  breaking  left  and  right,  we 
had  one  reporter  taking  a  deeper  view 
of  the  person  who  could  be  president,” 


Editor(S?Publisher  •  April  17,  1993 


11 


Ken  Qeiger,  left,  and  William  Snyder  of  the  Dallas  Morning  News  congratulate 
each  other  after  hearing  that  they  had  won  the  Pulitzer  Prize  for  spot  news  photog¬ 
raphy.  The  photojournalists  won  for  their  coverage  of  the  1 992  Summer  Olympics 
in  Barcelona. 


he  said.  “I  tried  to  write  stories  that 
would  give  readers  of  the  Washington 
Post  better  understanding  of  the  man.” 

Maraniss  said  he  was  especially  hap¬ 
py  to  win  the  Pulitzer  because  he  knew 
his  dad,  Elliott  Maraniss,  a  former  edi¬ 
tor  of  the  Capital  Times  in  Madison, 
Wis.,  would  be  proud.  “He’s  the  first 
one  I  called,”  he  related. 

Other  nominees  were  Douglas  Frantz 
and  Murray  Waas  of  the  Los  Angeles 
Times,  for  documenting  the  clandestine 
effort  of  the  U.S.  government  to  supply 
money  and  weapons  to  Iraq  in  the 
1980s  and  up  to  the  weeks  before  the 
Persian  Gulf  war,  and  Donald  C.  Drake 
and  Marian  Uhlman  of  the  Philadelphia 
Inquirer,  for  their  investigation  of  the 
pharmaceutical  industry  and  its  role  in 
the  soaring  costs  of  prescription  drugs 
in  the  United  States. 

Nominating  jurors  in  the  category 
were  Peter  Prichard,  senior  vice  presi¬ 
dent  for  news,  Gannett  Co.,  and  editor 
of  USA  Today  (chairman);  Gary  L. 
Burns,  managing  editor,  the  Boulder, 
Colo.,  Daily  Camera;  Mary  Pat  Flaher¬ 
ty,  metro  project  editor,  the  Washington 
Post;  Jack  Nelson,  Washington  bureau 
chief,  the  Los  Angeles  Times;  and  Cyn¬ 
thia  Tucker,  editorial  page  editor,  the 
Atlanta  Constitution. 

INTERNATIONAL  REPORTING 

The  international  reporting  Pulitzer 
went  to  John  F.  Burns  of  the  New  York 


Times,  for  his  coverage  of  the  destruc¬ 
tion  in  Sarajevo  and  the  barbarous 
killings  in  the  war  in  Bosnia-Herzegov- 
ina,  and  Newsday’s  Roy  Gutman,  for 
reporting  that  disclosed  human  rights 
violations  in  Croatia  and  Bosnia- 
Herzegovina. 

Burns  was  awarded  a  prize  by  the 
Pulitzer  board  even  though  he  was  not 
chosen  as  a  finalist  in  the  category  by 
the  nominating  committee.  The  hoard 
often  recognizes  work  that  jurors  did 
not. 

“1  think  the  entire  world  of  journal¬ 
ism  rejoices  in  the  award  that  went  to 
John  Burns,  who  did  a  breathtaking 
job  at  pursuing  the  story  in  Sarajevo  at 
great  personal  risk,”  said  Times  execu¬ 
tive  editor  Max  Frankel. 

Gutman  had  a  different  take  on 
winning  the  prize.  From  the  Newsday 
office  on  Long  Island,  he  told  the  As¬ 
sociated  Press,  “The  story  goes  on,  the 
atrocities  go  on,  the  killing  goes  on.  1 
don’t  think  one  can  celebrate  any¬ 
thing.  This  is  not  over.” 

Also  nominated  were  John-Thor 
Dahlburg  of  the  Los  Angeles  Times,  for 
his  accounts  on  widespread  nuclear 
pollution  in  the  former  Soviet  Union, 
and  jane  Perlez  of  the  New  York  Times, 
for  her  portrait  of  the  famine  and  suf¬ 
fering  in  Somalia. 

jurors  were  Sydney  H.  Schanberg, 
columnist  and  associate  editor.  New 
York  Newsday  (chairman);  Edward  A. 


Higgins,  editorial  page  editor,  the  St. 
Louis  Post-Dispatch;  jim  Hoagland,  as¬ 
sociate  editor,  the  Washington  Post; 
and  Max  Jennings,  editor,  the  Dayton 
(Ohio)  Daily  News. 

FEATURE  WRITING 

George  Lardner  Jr.  of  the  Washington 
Post  was  “stunned,  elated — and  sad” 
that  he  won  the  Pulitzer  for  feature 
w'riting,  for  an  unflinching  examination 
of  his  daughter’s  murder  by  a  violent 
man  who  had  slipped  through  the  crim¬ 
inal  justice  system. 

Kristin  Lardner,  age  21,  was  shot 
three  times  in  the  head  on  a  Boston 
street  by  a  former  boyfriend  who  later 
killed  himself.  Lardner’s  story,  “The 
Stalking  of  Kristin,”  ran  six  months 
later  in  the  Post. 

“I’d  have  given  anything  not  to  have 
written  it,”  he  said.  “It  was  a  tough  arti¬ 
cle  to  write,  and  I  didn’t  write  it,  natu¬ 
rally,  to  win  a  Pulitzer  for  it.” 

He  added  that  he  was  “elated,”  how¬ 
ever,  because  “it’s  the  most  important 
story  I’ve  ever  done,  and  1  think  Kristin 
would  be  proud  of  it.  What’s  happening 
to  her  is  happening  to  women  all  over 
the  country.” 

Leonard  Downie,  executive  editor  at 
the  Post,  said  Lardner  showed  “amazing 
courage”  in  pursuing  the  problem  of 
battered  women. 

Also  nominated  as  finalists  in  the 
category  were  Hank  Stuever  of  the  Al¬ 
buquerque  (N.M.)  Tribune,  for  his  re¬ 
porting  on  the  celebration  of  a  young 
couple’s  wedding  and  Judith  Valente  of 
the  Wall  Street  Journal,  for  her  story 
about  a  family  brought  together  by 
AIDS. 

Nominating  jurors  were  James  B. 
Stewart,  former  Page  One  editor,  the 
Wall  Street  Journal  (chairman);  Judy 
Bolch,  assistant  managing  editor,  the 
News  and  Observer,  Raleigh,  N.C.;  J. 
Keith  Moyer,  editor,  the  Democrat  and 
Chronicle/Times 'Union,  Rochester, 
N.Y.;  Paul  Neely,  publisher,  the  Chat¬ 
tanooga  (Tenn.)  Times;  and  Larry  W. 
Tarleton,  executive  editor,  the 
Charleston,  S.C.,  Post  and  Courier. 

COMMENTARY 

The  Pulitzer  Prize  for  commentary 
went  to  Liz  Balmaseda  of  the  Miami 
Herald,  for  her  reports  from  Haiti  on 
deteriorating  political  and  social  condi¬ 
tions,  and  her  columns  about  Cuban- 
Americans  in  Miami. 

Other  nominees  were  Betty  DeRa- 
mus  of  the  Detroit  News,  for  her 
columns  about  the  problems  and  the 
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Los  Angeles  Times  publisher  David  Laventhol  holds  a  copy  of  an  edition  from  last 
year  which  reported  the  civil  unrest  following  the  acquittal  of  four  Los  Angeles 
police  officers  in  the  Rodney  King  trial.  The  Times  won  the  Pulitzer  in  spot  neu^s 
reporting  for  its  coverage  of  the  second  day  of  the  riots. 


promise  of  urban  America,  and  Bill 
Johnson  of  the  Orange  Count)/  Register, 
Santa  Ana,  Calif,  for  his  impressionis¬ 
tic  accounts  of  his  south-central  Los 
Angeles  neighborhood  before  and  after 
the  riots. 

Nominating  jurors  in  the  category 
were:  Bernard  L.  Stein,  editor  and  co- 
puhlisher,  the  Riverdale  Press,  Bronx, 
N.Y.  (chairman);  Roy  Peter  Clark,  facul¬ 
ty  dean,  the  Poynter  Institute  for  Media 
Studies,  St.  Petersburg;  Diana  Griego  Er¬ 
win,  columnist,  the  Orange  County  Reg¬ 
ister;  Harold  Jackson,  editorial  writer, 
the  Birmingham  News;  and  Walker 
Lundy,  editor  and  senior  vice  president, 
the  St.  Paul  Pioneer  Press. 

CRITICISM 

Michael  Dirda  of  the  Washington 
Post  received  this  year’s  Pulitzer  Prize 
for  criticism,  for  his  reviews  of  hooks  by 
such  diverse  authors  as  Dostoyefsky  and 
Elmore  Leonard. 

Ten  of  Dirda’s  reviews  were  sent  to 
the  Pulitzer  committee  for  considera¬ 
tion.  The  submissions  illustrated  “the 
range  of  what  1  write  about  and  write 
about  with  some  authority,  1  hope,"  he 
commented. 

Dirda  said  it  was  “thrilling”  and  “a 
great  honor”  to  win  the  Pulitzer  hut 
noted  that  all  the  attention  was  a 
“mixed  blessing.  I’ll  be  happy  just  to  go 
hack  to  reading  my  hooks  and  writing 
about  them  for  the  newspaper.” 

He  remarked,  “1  get  a  lot  of  pleasure 
from  reading,  and  1  try  to  convey  to 
readers  the  excitement  1  have  for  it. 
Reading  is  a  great  thing,  and  we 
shouldn’t  let  movies  or  television  over¬ 
shadow  that.” 

Also  nominated  as  finalists  in  the 
category  were  Gail  Caldwell  of  the 
Boston  Globe,  for  her  literary  and  social 
criticism,  and  Leonard  Pitts  Jr.  of  the 
Miami  Herald,  for  critical  articles  on 
popular  music  and  culture. 

Jurors  were  F.  Gilman  Spencer,  edi¬ 
tor,  the  Denver  Post  (chairman);  John 
S.  Carroll,  editor  and  senior  vice  presi¬ 
dent,  the  Baltimore  Sun;  Saundra 
Keyes,  executive  editor  and  senior  vice 
president,  the  Press-Telegram,  Long 
Beach,  Calif.;  Alan  M.  Kriegsman, 
dance  critic,  the  Washington  Post;  and 
Michael  Skube,  book  editor,  the 
Raleigh  News  and  Observer. 

EDITORIAL  WRITING 

No  award  was  presented  in  this 
category. 

Nominees  were  the  Dallas  Morning 
News  editorial  staff  for  a  campaign  that 


focused  attention  on  a  neglected  area  of 
the  city  and  generated  immediate  civic 
response  to  the  newspaper’s  suggestions 
for  change;  Larry  Dale  Keeling  of  the 
Lexington  (Ky.)  Herald-Leader,  for  his 
editorials  decrying  corruption  and  ad¬ 
vocating  reform  in  the  Kentucky  Legis¬ 
lature;  and  Robert  M.  Landauer  of  the 
Portland  Oregonian,  for  a  campaign  to 
defuse  myths  and  prejudice  promoted 
by  an  anti-homosexual  constitutional 
amendment,  which  was  defeated. 

Nominating  jurors  for  the  category 
were  L.  John  Haile,  editor,  the  Orlando 
Sentinel  (chairman);  David  B.  Cooper, 
associate  editor,  the  Beacon  Journal  in 
Akron,  Ohio;  Warren  Lerude,  profes¬ 
sor,  the  Reynolds  School  of  Journalism 
at  the  University  of  Nevada,  Reno; 
Drake  Mabry,  associate  editor  for  the 
editorial  pages,  the  Ames  (Iowa)  Daily 
Tribune;  and  Lori  Rodriguez,  minority 
affairs  writer  and  columnist,  the  Hous¬ 
ton  Chronicle. 

EDITORIAL  CARTOONING 

The  Pulitzer  for  editorial  cartooning 
went  to  Stephen  R.  Ben.son  of  the  Ari¬ 
zona  Republic  in  Phoenix  and  Tribune 
Media  Services,  which  distributes  his 
work  to  200  newspapers. 

In  a  profile  on  Benson  several  years 
ago,  E&P  reported  that  his  drawings 
“play  to  mixed  reviews.” 

“Bigoted,  biased  and  inaccurate,” 
wrote  the  chairman  of  the  Israel  Action 
Committee  of  the  Jewish  Federation  of 
Greater  Phoenix.  “Shameful,”  said  a 
representative  of  the  American-Arab 


Anti-Discrimination  Committee.  “My 
garbage  can  has  better  taste  than  this,” 
one  person  wrote. 

On  the  other  hand,  columnist  Mike 
Royko  called  his  work,  “Wonderful, 
wonderful,  wonderful.” 

Benson  says  he  fashioned  his  work 
after  that  of  the  Los  Angeles  Times 


Prize  winners  note; 
Uncle  Sam  wants 
share  of  winnings 

NOTICE  TO  ALL  Pulitzer  winners: 
Unless  you  plan  to  give  away  your 
prize  money,  remember  that  Uncle 
Sam  has  declared  a  cut. 

The  federal  tax  law  says  cash  win¬ 
nings  related  to  Pulitzers,  the  Nobel 
Prize  and  other  awards  “in  recogni¬ 
tion  of  past  accomplishments”  are 
taxable — certainly  something  for  this 
year’s  winners  to  keep  in  mind  next 
April. 

However,  prizes  are  not  included  in 
an  individual’s  income  if  all  the  fol¬ 
lowing  conditions  apply:  the  winner 
was  selected  without  any  action  on 
his  or  her  part  to  enter  the  contest 
proceeding,  the  winner  is  not  re¬ 
quired  to  perform  “substantial  future 
services,”  and  (this  is  the  important 
part)  the  award  money  is  “transferred 
directly  to  a  governmental  unit  or 
tax-exempt  charitable  organization.” 

—  Tony  Case 
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Ken  Qeiger  and  William  Snyder  of  the  Democratic  presidential  hopeful  Bill  Clinton  of  Arkansas  talks  with  three-year-old 

Dallas  Morning  News,  which  toon  the  Josh  LaBarra  of  Salem,  N.H.,  at  an  ice  cream  shop  during  the  campaign.  This  is 


spot  news  photography  Pulitzer  Prize.  one  of  several  photos  that  won  the  AP  the  Pulitzer  in  feature  photography. 


Syndicate’s  Paul  Conrad — whose  biting, 
politically  liberal  cartoons  have  won 
him  three  Pulitzers — although  Benson 
tends  to  be  more  conservative. 

“Cartoonists  are  supposed  to  be  pas¬ 
sionate,  acidic  and  hard-hitting,  and, 
using  that  as  a  model,  cartoonists 
should  have  something  to  say  and  say  it 
with  fervor,”  Benson  said 

However,  the  cartoonist  does  not 
discount  the  value  of  humor  in  editorial 
comment.  “There’s  a  place  for  humor  in 
cartoons.  If  we  can  use  a  little  humor  to 
make  the  medicine  go  down,  then 
good.  Nobody  can  withstand  the  on¬ 
slaught  of  a  humorous  cartoon,  and 
f)oliticians  understand  the  deadly  effec¬ 
tiveness  of  satire.” 

Benson  credited  his  Arizona  Repub' 


lie  colleagues — who,  he  says,  are  never 
at  a  loss  for  good  ideas — with  helping 
him  win  the  Pulitzer. 

“It’s  my  daily  routine  to  go  into  the 
newsroom  and  solicit  opinions  from  the 
editorial  and  news  staffs,”  he  said. 
“They’re  very  direct  with  their  feelings, 
and  it  helps  me  a  great  deal.” 

That  there  is  a  Pulitzer  category  for 
his  line  of  work  “indicates  that  car¬ 
tooning  is  serious  business,”  Benson 
observed,  “and  it’s  certainly  gratifying 
to  get  recognition  from  people  in  the 
profession  who  I  greatly  respect.” 

Also  nominated  as  finalists  in  the 
category  were  Jeff  Danziger,  who 
works  for  the  Christian  Science  Moni¬ 
tor  in  Boston,  and  Don  Wright  of  the 
Palm  Beach  Post  in  West  Palm  Beach, 


Fla.,  and  Tribune  Media  Services. 

jurors  were  Thomas  Winship,  chair¬ 
man,  the  Center  for  Foreign  Journal¬ 
ists,  Reston,  Va.  (chairman);  Richard 
Aregood,  editorial  page  editor,  the 
Philadelphia  Daily  News;  Margaret 
Downing,  managing  editor,  the  Hous¬ 
ton  Post;  Ted  Natt,  editor  and  publish¬ 
er,  the  Daily  News  of  Longview, 
Wash.;  and  William  L.  Winter,  presi¬ 
dent  and  executive  director,  the  Amer¬ 
ican  Press  Institute,  Reston. 

SPOT  NEWS  PHOTOGRAPHY 

Ken  Geiger  and  William  Snyder  of 
the  Dallas  Morning  News  received  the 
Pulitzer  for  spot  news  photography,  for 
their  work  on  last  summer’s  Olympics 
in  Barcelona. 


Jeff  Brazil 


Steve  Berry 


Roy  Qutman 


John  Bums 
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Stephen  Benson 


Snyder  now  has  three  Pulitzers.  He 
won  a  prize  for  explanatory  journalism 
in  1989  as  part  of  a  three-person  team, 
and  in  1991  was  cited  for  his  feature 
photos. 

This  was  Geiger’s  first  Pulitzer  Prize. 

“What  can  1  say  that  hasn’t  been  said 
already?  It’s  wonderful,  I’m  excited.  The 
actual  enormity  of  the  thing  hasn’t  sunk 
in  yet.  It’s  kind  of  neat  to  have  three — 
in  fact,  it’s  real  neat.” 

Snyder  says  that  the  assignment, 
which  lasted  nearly  a  month  went 
smoothly,  despite  the  16-  to  ZO-hour 
workdays.  “It  was  like  running  a 
marathon,”  he  recalled. 

The  two  photographers  are  old  col¬ 
lege  friends  and  have  worked  together 
at  the  Morning  News  for  a  decade,  hut 
the  Olympics  marked  the  first  time  they 
had  worked  jointly  on  a  big  project,  ac¬ 
cording  to  Snyder. 

“Obviously,  it  worked  out  very  well,” 
he  said.  “I  think  we  really  trust  each 
other,  and  we  build  each  other  up  when 
one  of  us  is  down.” 

Geiger  was  in  San  Antonio  covering 
a  trial  when  he  heard  that  he  had  won 
the  Pulitzer,  Snyder  related.  He  traveled 
to  Dallas  for  the  day  to  celebrate,  then 
returned  to  his  assignment. 

Page  One  of  the  April  14  edition  fea¬ 
tured  a  photo  of  Snyder  and  Geiger  to¬ 
gether  the  day  the  Pulitzers  were  an¬ 
nounced,  as  well  as  a  picture  Geiger 
took  in  San  Antonio  on  the  same  day. 
“He  sort  of  looked  like  Superman 
there,”  Snyder  said  of  his  colleague. 

“Ken’s  not  as  effusive  as  I  am,  but  he’s 
really  psyched  about  this,”  Snyder  com¬ 
mented.  “1  think  we  might  have  talked 


This  cartoon,  published  April  18,  1992,  is  an  example  of  the  work  of  Stephen  R. 
Benson  of  the  Arizona  Republic,  who  won  the  1993  Pulitzer  Prize  for  editorial 
cartooning. 


about  winning  a  Pulitzer  before,  but  it 
was  a  long  time  ago  when  we  were  in 
schtxtl.” 

Other  finalists  were  the  Palm  Beach 
Post  photography  staff,  for  its  coverage 
of  Hurricane  Andrew’s  impact  on  Flori¬ 
da,  and  the  Miami  Herald  and  Spanish- 
language  El  Nuevo  Herald  photo  staffs, 
for  pictures  depicting  the  force  of  the 
hurricane  and  the  strength  of  those 
who  survived  the  storm. 

Nominating  jurors  for  the  spot  and 
feature  photography  categories  were 
Mike  Smith,  photography  director,  the 
Detroit  Free  Press  (chairman);  Eddie 
Adams,  photographer.  New  York;  Max 
Desfor,  former  photo  director,  U.S. 
News  &  World  Report;  Wanda  S.  Lloyd, 
senior  editor,  USA  Today;  and  Eric 
Newton,  former  managing  editor,  the 
Oakland  (Calif.)  Tribune,  and  editor  in 
residence,  the  Freedom  Forum,  Arling¬ 
ton,  Va. 

FEATURE  PHOTOGRAPHY 

Ten  Associated  Press  photographers 
were  awarded  the  Pulitzer  Prize  in  fea¬ 
ture  photography,  for  their  images  of 
the  1992  presidential  campaign. 

The  winners  and  the  news  bureaus 
in  which  they  work  were  Scott  Apple- 
white,  Greg  Gibson,  Doug  Mills  and 
Marcy  Nighswander — Washington; 
Richard  Drew — New  York  City;  David 
Longstreath — Oklahoma  City;  Amy 
Sancetta — Philadelphia;  Stephan 
Savoia — Boston;  Reed  Saxon — Los 
Angeles;  and  Lynne  Sladky — Miami. 


“I’m  obviously  very  pleased  to  have 
our  staff  recognized  in  this  way,”  said 
AP  executive  photo  editor  Vin  Alabiso. 
“These  are  10  very  talented  photogra¬ 
phers  who  provided  excellent  coverage 
throughout  one  of  last  year’s  most  im¬ 
portant  stories.  The  award  recognizes 
their  ability  to  overcome  the  kind  of 
limited  and  controlled  access  that  un¬ 
derlies  any  campaign  and  still  provide 
telling  moments.” 

Also  nominated  were  the  AP  staff, 
for  its  coverage  of  the  famine,  war  and 
American  relief  effort  in  Somalia,  and 
Yunghi  Kim  of  the  Boston  Globe, 
for  her  photos  from  the  troubled 
African  nation.  ■££?? 


Liz  Balmaseda,  right,  gets  a  hug 
from  Miami  Herald  publisher  David 
Lawrence  Jr.  after  winning  the  Pulitzer 
Prize  for  commentary. 
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Press  joins  with 
docs  to  oppose 
closed  meetings 

Media  groups  attempt  to  open 
health  care  reform  task  force 
hearings  chaired  by  Hillary  Clinton 


by  Debra  Qersh 

THE  PRESIDENT’S  TASK  Force  on 
National  Health  Care  Reform,  chaired 
by  Hillary  Rodham  Clinton,  should 
not  be  allowed  to  hold  meetings  be¬ 
hind  closed  doors,  according  to  a 
group  of  media  organizations. 

The  groups  have  filed  an  amici  curi¬ 
ae  brief  with  the  U.S.  Court  of  Appeals 
for  the  District  of  Columbia  Circuit  in 
the  case  of  the  Association  of  American 
Physicians  and  Surgeons  Inc.,  et.al.,  v. 
Hillary  Rodham  Clinton,  et.al. 


The  doctors  groups  are  appealing 
their  case  that  the  Health  Care  Task 
Force  should  open  all  its  meetings  to 
the  public,  after  the  U.S.  District 
Court  for  the  District  of  Columbia 
ruled  that  under  the  Federal  Advisory 
Committee  Act  (FACA),  task  force 
meetings  must  be  open.  The  court  de¬ 
clared,  however,  that  meetings  of  the 
smaller  working  groups,  as  well  as  Task 
Force  deliberations,  could  remain 
closed. 

Joining  in  the  amici  curiae,  or  friend 
of  the  court,  brief  were  the  Reporters 
Committee  for  Freedom  of  the  Press, 
the  Radio-Television  News  Directors 
Association,  the  Newsletter  Publishers 
Association  Inc.,  the  American  Soci¬ 
ety  of  Newspaper  Editors,  the  Society 


of  Professional  journalists  and  the  As¬ 
sociated  Press. 

The  brief  noted  that  while  the  low¬ 
er  court  was  correct  in  finding  that 
FACA  applied  to  the  Health  Care  Task 
Force,  “the  court’s  failure  to  extend 
that  holding  to  the  working  groups  at 
the  core  of  the  Task  Force  both  contra¬ 
dicts  the  finding  that  the  FACA  ap¬ 
plies  and  severely  undercuts  the  law’s 
intent  to  provide  openness  and  ac¬ 
countability  in  government.” 

The  media  filing  also  argued  that 
exempting  deliberations  of  tbe  Task 


Force  from  open  meeting  requirements 
was  wrong,  because  the  court  “erro¬ 
neously  equat(ed)  them  to  consulta¬ 
tions  between  the  president  and  his 
personal  advisors.  Because  application 
of  the  FACA  to  all  meetings  of  the  for¬ 
mally  constructed  Health  Care  Task 
Force  in  no  way  impedes  the  presi¬ 
dent’s  ability  to  privately  confer  with 
whomever  he  wishes,  the  lower  court’s 
finding  of  unconstitutionality  is  in 
error.” 

The  brief  noted  that,  “The  FACA 
does  not  in  any  way  limit  the  president’s 
right  to  confer  with  advisors  behind 
closed  doors;  rather,  it  simply  mandates 
that  should  the  president  create  a  for¬ 
mal  committee  structure  to  approach  an 
issue  of  national  concern,  the  work  and 


process  of  the  committee  and  its  sub¬ 
groups  should  not  be  shrouded  in  secre¬ 
cy  away  from  public  view.” 

In  arguing  the  press’s  case  for  open 
meetings,  the  groups  noted  that  “ex¬ 
tensive  news  coverage  of  the  creation 
of  the  Task  Force  and  of  its  early  work 
is  a  result  of  the  public’s  desire  to  be 
informed  about  the  Task  Force’s 
progress. 

“Without  reporting  by  the  nation’s 
news  media,  Americans  would  have  lit¬ 
tle  means  of  learning  about  the  Task 
Force’s  work  .  .  . 

“Unquestionably,  news  media  access 
to  the  Health  Care  Task  Force  and  ad¬ 
visory  committees  in  general  is  essen¬ 
tial  to  an  informed  public,”  they  argued. 

The  amici  brief  further  noted  that 
the  working  groups,  charged  with 
much  of  the  fact-gathering,  are  “the 
heart  of  the  Task  Force;  to  exclude 
them  from  public  scrutiny  is  to  severely 
limit  the  public’s  view  of  the  Task 
Force’s  work.” 

Allowing  both  the  Task  Force  delib¬ 
erations  and  the  working  group  fact 
finding  to  take  place  behind  closed 
doors,  “results  in  a  Task  Force  which 
will  overhaul  the  nation’s  health  care 
without  the  benefit  of  public  scrutiny.” 

Arguments  before  a  federal  appeals 
court  are  set  for  April  30.  BE^P 

U.S.  Supreme  Court 
refuses  to 
revive  libel  suit 

THE  U.S.  SUPREME  Court  refused  to 
revive  a  $44  million  libel  lawsuit  filed 
against  a  Rockville,  Md.  weekly  news¬ 
paper  and  one  of  its  reporters  by  an  un¬ 
successful  city  council  candidate. 

The  court,  without  comment,  let 
stand  rulings  that  the  1989  article 
Richard  L.  Arkin  sued  over  was  “rhetor¬ 
ical  hyberbole”  and  not  libelous. 

Arkin  sued  the  Gaithersburg  Pub¬ 
lishing  Co.,  a  subsidiary  of  the  Wash¬ 
ington  Post  Co.  and  publisher  of  the 
Rockville  (Md.)  Gazette,  and  reporter 
Stephen  Fisher,  over  a  December  1989 
opinion-page  article  Fisher  wrote. 

The  article  lampooned  the  fact  that 
Arkin  had  filed  an  election-law  com¬ 
plaint  against  a  rival  political  organiza¬ 
tion  after  he  lost  his  1989  election. 

Arkin’s  lawsuit  also  alleged  invasion 
of  privacy.  —  AP 


“Unquestionably,  news  media  access  to  the 
Health  Care  Task  Force  and  advisory  committees 
in  general  is  essential  to  an  informed  public,” 
they  argued. 
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In  Brief 


NAA  studies 
home  buyers 

THE  NEWSPAPER  ASSOCIATION  of  America  is  studying 
home  buyers  in  six  markets  where  newspapers  compete  for 
advertising  against  free  home-listings  magazines. 

The  study  aims  to  guide  newspapers  in  improving  services 
to  real  estate  advertisers. 

In  medium-sized  markets — Chattanooga,  Tenn;  Las  Vegas, 
Nev.;  New  Haven,  Conn.;  Sacramento,  Calif.;  Toledo,  Ohio; 
Little  Rock,  Ark. — NAA  wants  to  find  out  what  information 
recent  home  shoppers  want. 

“I  am  now  in  an  information  vacuum  ....  1  need  to  un¬ 
derstand  the  real  estate  community’s  wishes  and  desires,”  said 
Edward  P.  Schultz,  ad  director  of  the  Toledo  Blade,  in  a  pre¬ 
pared  statement. 

NAA  expects  to  release  its  findings  in  midsummer. 

Times  Mirror  magazine 
starts  daily  newsletter 

TIMES  MIRROR  CO.’s  weekly  National  Journal  magazine 
about  Washington,  D.C.,  politics  has  started  a  daily  newslet¬ 
ter  covering  legislative  affairs. 

CongressDaily/A.M.  is  delivered  by  hand  by  7  a.m.  five 
days  a  week  while  Congress  is  in  session  to  subscribers  in  and 
around  Washington. 

Running  from  eight  to  16  pages,  including  ads,  it  has  “in¬ 
sider”  news  about  congressional  logrolling,  bill  changes  and 
hearing  schedules. 

The  price  is  $997  a  year  and  includes  an  afternoon  fax 
service. 

Arts  journalism  fellowships 

THE  PEW  CHARITABLE  Trusts  of  Philadelphia  tapped 
Northwestern  University’s  Medill  School  of  Journalism  to 
manage  a  three-year,  $3.2  million  national  arts  journalism 
program. 

The  program  will  sponsor  12  fellowships  a  year  for  arts  crit¬ 
ics,  reporters  and  editors  from  print  and  broadcast  media. 

Fellows  will  get  a  $30,000  stipend  to  study  for  a  year  at 
Medill  in  Evanston,  111.,  Columbia  University’s  Graduate 
School  of  journalism  in  New  York,  University  of  Georgia’s 
Henry  W.  Grady  College  of  journalism  and  Mass  Communi¬ 
cation  in  Athens,  and  University  of  Southern  California’s 
School  of  journalism  in  Los  Angeles. 

“We  hope  this  program  will  strengthen  both  the  quality 
and  availability  of  critical  writing  and  arts  reporting  and  in  so 
doing,  will  build  a  stronger  framework  for  public  understand¬ 
ing  of  our  arts  and  culture,”  said  Pew  cultural  program  direc¬ 
tor  Marian  A.  Godfrey. 


Editor  &  Publisher 
Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock 

4/13/93 

4/6/93 

4/14/92 

Affiliated  Publications  Inc.  (NY) 

12.25 

12.125 

10.375 

A.H.BeloCorp.  (NY) 

42.75 

40.625 

36.625 

Capital  Cities/A^  Inc.  (NY) 

546.75 

540.00 

442.00 

CentraLNewspapers  Inc.  (NY) 

25.00 

24.00 

21.875 

Dow  Jones  &  Co.  Inc.  (NY)  ? 

32.00 

32.00 

29.50 

Gannett  Co-lnc.  (NY) 

fe54.75 

53.375 

45.125 

Knight-Ridder  Inc.  (NY^"^’?* 

55.00 

61.00 

Lee  Enterprises  Inc.  (NY) 

29.75 

29.125 

26.50 

McClatchy  Newspapers  Inc.  (NY)  22.50 

22  125 

19.50 

Media  General  Inc.  (AM) 

19.25 

19.75 

17.00 

Multimedia  Inc.  (NDQ)  * 

34.25 

32.75 

26.25 

New  York  Times  Co.  (AM) 

30.75 

31.00 

29.00 

Park  Communications  Inc.  (NEXD)  19.75 

19.75 

15.25 

Pulitzer  Publishing  Co.  (NDQ) 

30.00 

34.50 

26.00 

E.W.ScrippsCo.  (NY) 

27.125 

27.00 

24.875 

Times  Mirror  Co.  (NY) 

31.50 

31.875 

35.125 

Tribune  Co.  (NY) 

56.25 

54.00 

43.50 

Washington  Post  Co.  (NY) 

234.75 

235.00 

228.875 

*  3  for  1  itock  split 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

4/13/93 

4/6/93 

4/14/92 

MacLean  Hunter  Ltd.  (a) 

11.00 

11.125 

12.00 

Hollinger  Inc.  (a) 

10.625 

10.25 

11.50 

Quebecor  Inc.  Class  A  (a)(d) 

17.625 

17.50 

13.00 

Reuters  (c) 

61.75 

61.625 

58.625 

Southam  Inc.  (a) 

16.375 

16.25 

18.50 

Thomson  Corp.  (a) 

15.75 

15.625 

16.25 

Toronto  Sun  Publishing  Corp.  (a) 

12.00 

13.00 

16.625 

TorStar  Corp.  (a) 

22.75 

23.50 

22.50 

Peaison  Ltd.  (b)(e) 

4.09 

4.13 

4.23 

News  Corp.  Ltd.  (c) 

43.375 

41.875 

28.125 

(a)  Quocn  are  in  Canadian  Dollars 

(b)  Quote  b  in  British  Pounds 

(c)  Quotes  are  in  U.  S.  CXilian 

(d)  2  for  1  stock  split  -  Jan.  24.  1992 

(e)  2  for  1  stock  split  -  June  15, 1992 

Prepared  for  E&P  by  Wettheim  Schroder  &  Company  tec. 


Rights.  The  program  was  compiled  by  the  Miami  law  firm 
Steel  Hector  &  Davis  from  articles  written  by  the  American 
Bar  Association,  printed  by  Review  Newspapers  in  a  nine- 
part  series,  and  distributed  to  400  secondary  schools  around 
the  state  by  the  Florida  Law  Related  Education  Association. 


N.Y.  Times  adds  faxes 


Groups  teach  Bill  of  Rights 

SEVERAL  FLORIDA  LEGAL  groups  have  cooperated  on  a 
study  program  designed  to  raise  student  interest  in  the  Bill  of 


THE  NEW  YORK  Times  has  expanded  its  fax  service  to  in¬ 
clude  health-related  stories.  Since  January,  the  Times  has  of¬ 
fered  to  deliver  computer  stories  by  fax  or  mail  for  $3.95  a  sto¬ 
ry.  Customers  order  by  phone  from  menus  in  the  paper. 
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Good  Faith 
Negotiations 

Convinced  of  losses,  unions  take  pay  cuts  at  Monterey  Herald 

hy  Qeorge  Qameau  unless  management  proved  the  paper  Pittsburgh  Post-Gazette,  which  closed 

was  losing  money.  the  Press.  The  sale  came  eight  months 

WHEN  E.W.  SCRIPPS  Co.  took  the  “There  prohahly  would  have  been  a  into  a  Teamsters  strike  that  shut  both 
Monterey,  Calif.,  Herald  as  partial  pay-  strike,”  he  said.  “The  key  to  the  whole  papers.  Teamsters  walked  out  in  May 
ment  for  the  Pittsburgh  Press,  it  gave  thing  was  their  opening  the  books.”  after  Scripps  began  a  distribution  reor- 
up  a  strike-paralyzed  big  paper  for  a  He  said  the  unions  did  not  believe  ganization  that  would  eliminate  450  of 
money-losing  medium-sized  paper —  it  when  Blade  claimed  during  1991  ne-  600  Teamsters. 

and  took  a  different  tack  on  labor.  gotiations  that  the  paper  was  losing  “1  think  Scripps  learned  something 
To  persuade  the  Herald’s  unions  to  money.  in  Pittsburgh,”  Davis  said.  “They  had  a 

swallow  steep  concessions,  Scripps  The  contract  runs  through  1995,  profitable  newspaper  in  Pittsburgh  and 
opened  the  paper’s  books,  allowing  a  with  wage  reopeners  in  1994.  It  reduces  went  to  war  and  lost.”  In  Monterey, 
union  auditor  to  confirm  that  the  top  minimum  pay  for  reporters  to  $753  the  company  bargained  in  good  faith 
35,000-circulation  paper  lost  $1.9  a  week,  from  $796.  during  talks  he  described  as  “very 

million  last  year.  Combined  with  Under  the  defunct  Blade  contract,  professional.” 

$500,000  in  advertiser  cancellations  Guild  pay  would  have  risen  to  $840  a  Scripps  spokesman  Rich  Boehne 
this  year,  as  California’s  economy  con-  week  in  1994.  said  the  company  released  the  results 

to  the  unions  because  they  had  already 
been  disclosed  in  filings  with  the  Secu¬ 
rities  and  Exchange  Commission  as 

“I  think  Scripps  learned  something  in  part  of  the  ttansaction. 

Pittshurgh,”  Davis  said.  “They  had  a  profitable 

111  among  the  highest  in  the  area  and  em- 

newspaper  in  Pittsburgh  and  went  to  war  ployee  costs  consumed  over  60%  of 

and  lost.”  In  Monterey,  the  company  bargained  revenue,  “high  by  any  measure.” 

in  good  faith  during  talks  he  described  a  i  ^ 

as  ‘‘very  professional.”  Analysts  lower  rating 

-  on  Murdoch  company 

^  ,  .  ,  ,  ,  w  .  ,  ,  ,  .  ANALYSTS  AT  ALEX.  Brown  &  Sons 

tinues  to  falter,  losses  could  have  Monthly  health  insurance  premiums 

reached  $2.4  million  for  the  year.  of  $30  to  $103  a  month  under  Scripps  Murdoch’s  News  Corp.  following 

Their  skepticism  disproved,  locals  of  less  expensive  corporate  plan  compare  u  •  .ahpover  of  the  financiallv  hemor- 
the  Newspaper  Guild,  Graphic  Com-  with  no  employee  contributions  under  rhaging  Ncu;  York  Post, 
munications  International  Union  and  Blade.  Andrew  Marcus  lowered  his  earnings 

Communications  Workers  of  America  Davis  said  the  concessions  by  all  estimates  for  News  Corp.  and  rated  the 
overwhelmingly  accepted  5.4%  pay  cuts  three  unions,  including  30  press  opera-  stock  “neutral,”  down  from  “buy,”  based 
and  large  health  insurance  premiums,  tors  and  printers,  were  worth  about  on  estimated  Post  losses  of  $15  million 
The  concessions  equaled  those  ac-  $1.5  million.  The  unions  preserved  the  a  year,  or  30  a  share,  and  the  need  for 
cepted  by  managers  when  Scripps  took  rest  of  their  contract — job  security,  ar-  $200  million  in  printing  equipment  and 
over  from  Blade  Communications  in  bitration  etc. — virtually  intact,  he  said.  $50  million  to  start  a  Sunday  paper.  He 
January  as  part  of  an  asset  sale,  which  “We  recognized  for  the  future  that  it  called  the  numbers  “meaningful.” 
nullified  existing  union  contracts.  was  important  to  get  that  paper  into  News  Corp.  vice  president  and  gen- 

The  Guild,  representing  170  white-  the  black,”  Davis  said.  “Our  ability  to  eral  counsel  Arthur  Siskind  previously 
collar  workers  in  all  departments,  out  recover  the  reduction  will  depend  on  told  E&P  the  company  hoped  to  oper- 
of  the  paper’s  225  employees,  voted  55-  how  the  paper  does.  So  we  indeed  ate  the  Post  at  a  break-even  level  but 
7  in  March  to  ratify  the  givebacks  as  want  a  bigger  share  of  the  ad  market.”  any  losses  would  be  “infinitessimal 
part  of  a  three-year  contract.  The  Herald  was  valued  at  about  $19  compared  to  the  rest  of  our  operations.” 

Bill  Davis,  executive  officer  of  the  million  as  part  of  the  transaction  in  Murdoch  has  taken  over  manage- 
San  Jose  Guild,  said  employees  would  which  Scripps  sold  its  dominant  Press  ment  of  the  bankrupt  tabloid  but  needs 
never  have  swallowed  the  givebacks  to  its  joint-operating  partner.  Blade’s  an  FCC  waiver  to  buy  it. 
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Newspeople  in  the  News 


Mandy  Schumaker 


Ann  Reed 


Qeorge  Irish 


Jay  Kowalski 


Mandy  Schumaker,  national  adven 
rising  manager  of  the  Hartford  Cou- 
rant,  has  been  promoted  to  alternate 
delivery  manager,  a  new  post. 

Earlier,  Schumaker  was  regional  ad 
manager  at  the  Courant  and  ad  man¬ 
ager  with  the  Stamford  (Conn.)  Advo¬ 
cate  and  Milford  (Conn.)  Publishing. 

Suzanne  Hanlon,  support  manager 
of  the  technology  marketing  depart¬ 
ment  and  earlier  a  graphics  manager 
and  photo  administrative  assistant 
with  the  Associated  Press,  was  ap¬ 
pointed  manager  of  PhotoExpress,  the 
satellite  photo  distribution  network. 

Hanlon  has  worked  for  CBS  and 
CNN. 

Dalfen  Thomas,  a  field  engineer 
and  earlier  a  technician  with  the  AP, 
was  promoted  to  operations  manager 
for  the  wire  service’s  SelectStocks 
venture. 

George  S.  Smith,  publisher  of  the 
Marshall  (Texas)  News-Messenger,  has 
been  appointed  publisher  of  the  North' 
west  Arkansas  Times  of  Fayetteville. 

Carl  T.  Rowan,  the  Washington, 
D.C. -based  author,  columnist  and 
commentator,  and  Alan  B.  Shepard, 
America’s  first  astronaut  in  space,  have 
been  nominated  as  trustees  of  the 
Freedom  Forum,  Arlington,  Va. 

John  B.  Yelter  III,  director  of  adver¬ 
tising  sales  development  at  Park  Com¬ 
munications,  Ithaca,  N.Y.,  has  joined 
Edwards  Publications  in  Seneca,  S.C., 
as  director  of  sales,  training. 

David  Bell,  advertising  and  market¬ 
ing  director  for  the  Financial  Times, 


has  been  named  chief  executive  officer 
of  the  London-based  international 
business  daily. 

He  succeeds  David  Palmer,  who 
has  been  a  reporter,  news  editor, 
deputy  editor  and  general  manager  at 
the  paper. 

Frank  Barlow,  a  managing  direc¬ 
tor  and  former  chief  executive  of  the 
Times,  was  named  chairman  of  Finan¬ 
cial  Times  Group,  succeeding  Lord 
Blakenham,  who  is  chairman  of  the 
paper’s  parent,  Pearson  PLC. 

Ann  Reed,  advertising  director  and 
earlier  retail  ad  manager  at  the  Everett, 
Wash.,  Herald,  has  been  appointed  hu¬ 
man  resources  director. 

Reed  has  been  retail  ad  manager  for 
South  Coast  Newspapers  in  California. 

George  B.  Irish,  who  has  been  a 
publisher  for  several  Texas  newspapers 
owned  by  the  Hearst  Corp.,  including 
the  San  Antonio  Light,  the  Midland 
Daily  News,  the  Midland  Reporter- 
Telegram  and  the  Beaumont  Enterprise, 
has  been  named  vice  president  of  the 
Hearst  Corp.  and  group  executive  of 
Hearst  Newspapers. 

Don  Boykin,  assistant  managing  edi¬ 
tor  for  news  at  the  Atlanta  Journal  and 
Constitution,  has  been  appointed  assis¬ 
tant  managing  editor  for  sports. 

Norman  Arey,  a  sports  staff  writer, 
was  named  assistant  sports  editor. 

James  Mallory,  assistant  business 
editor  for  the  papers,  becomes  news 
personnel  manager. 

Greg  Bennett,  major  accounts  man¬ 
ager  of  the  Seattle  Times,  now  is  dis¬ 
play  ad  manager. 


Chuck  Nau,  local  display  ad  man¬ 
ager,  is  major  accounts  manager. 

Jay  Kowalski,  classified  advertising 
outside  sales  manager  for  the  Toledo, 
Ohio,  Blade,  was  promoted  to  classi¬ 
fied  ad  manager. 

Michele  Ingrassia,  a  features  editor 
and  writer  and  previously  a  political 
reporter  with  Newsday  on  Long  Island 
and  New  York  Newsday,  now  is  a  gen¬ 
eral  editor  at  Newsweek,  covering 
family. 

Jeff  Giles,  a  contributing  editor  at 
Rolling  Stone  and  columnist  with  The 
New  Yorker  whose  work  has  appeared 
in  the  New  York  Times  and  other  pub¬ 
lications,  joined  Newsweek  as  a  gener¬ 
al  editor  in  the  arts  section. 

Penny  Leeb,  a  reporter  for  Newsday 
on  Long  Island  and  a  director  of  Inves¬ 
tigative  Reporters  and  Editors,  has 
joined  the  investigative  unit  of  (J.S. 
News  &  World  Report. 

Rita  Rubin,  who  has  covered  med¬ 
icine  for  the  Dallas  Morning  News,  the 
Columbus,  Ohio,  Citizen-Journal  and 
the  Fort  Lauderdale  Sun-Sentinel,  now 
is  an  associate  editor  covering  medical 
issues  for  the  news  magazine. 

Kerry  Hannon,  who  has  written 
for  business  and  financial  publications 
such  as  Kiplinger’s  Personal  Finance, 
Money  and  Forbes,  was  also  appointed 
associate  editor  at  (J.S.  News,  cover¬ 
ing  personal  finance  and  general  con¬ 
sumer  news. 

Susan  Brink,  previously  with  the 
Boston  Herald  and  the  Statesman-Jour¬ 
nal  in  Salem,  Ore.,  moved  to  (J.S. 
News  as  associate  editor,  covering 
health  and  medicine. 
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Obituaries 


A.D.  "Deb"  Addison,  84,  former 
editor  and  publisher  of  the  News-Re' 
view  in  Roseburg,  Ore.,  died  March  24. 

Robert  A.  Diehl,  80,  retired  head  of 
the  reference  department  at  the  De¬ 
troit  News,  died  March  24. 

Paul  H.  Dielterle  Jr.,  67,  publisher 
of  newspapers  in  New  Hampshire  and 
Maine  and  former  southeastern  New 
Hampshire  regional  manager  for  the 
Union  Leader  and  New  Hampshire 
Sunday  News,  died  of  lung  cancer 
March  26  in  Portland,  Maine. 

Earlier,  Dietterle  was  a  reporter  with 
the  Danville  (Pa.)  Morning  News  and 
the  Sunbury  (Pa.)  Daily  Item. 

William  A.  Dyer  Jr.,  90,  president 
of  Indianapolis  Newspapers  Inc.,  died 
March  21. 

Dyer  previously  worked  as  a  reporter 
on  the  Syracuse  (N.Y.)  Journal,  vice 
president  and  general  manager  of  the 
Indianapolis  Star,  general  manager  of 
the  Indianapolis  News  and  in  advertis¬ 
ing  at  the  Syracuse  Post-Standard. 

Howard  Ford  Grossman,  a  former 
editor  and  publisher  of  the  Salem 
Leader  and  Democrat  in  Indiana  who 
previously  was  associated  with  the  Ply¬ 
mouth,  111.,  Pilot-News,  died  March  27. 

John  Horn,  76,  a  public  relations  offi¬ 
cer  for  CBS  who  had  a  daily  broadcast 
column  in  the  old  New  York  Herald 
Tribune  and  wrote  for  Newsweek  and 
Variety,  died  March  2. 

Gorald  Alborf  Jacobs,  48,  an  ad¬ 
vertising  and  marketing  executive  in 
Scottsdale,  Ariz.,  who  earlier  worked 
for  agencies  in  New  York,  including 
Young  &  Rubicam,  died  March  14  fol¬ 
lowing  a  brief  illness. 

His  wife,  Ellen  Jacobs,  is  marketing 
research  director  for  Phoenix  News¬ 
papers  Inc.,  publishers  of  the  Arizona 
Republic,  Phoenix  Gazette  and  Arizona 
Business  Gazette. 

Orvlllo  Augustus  "Gus"  Kolk- 

or,  81,  retired  executive  editor  of  the 
Ttuin  Falls  (Idaho)  Times-News,  died 
March  5. 

Ronald  P.  Kriss,  58,  an  executive  ed¬ 
itor  for  Time  who  had  worked  for  the 


New  York  Times,  the  Boston  Globe,  the 
New  York  Daily  News  and  United 
Press  International,  died  March  24. 

Adras  Paul  LaBerdo,  80,  retired  ex¬ 
ecutive  editor  for  the  Alexandria,  La., 
Town  Talk,  died  March  12. 

Aldon  S.  McWilliams,  77,  a  cartoon¬ 
ist  for  newspapers  and  comic  books, 
died  March  19  in  Stamford,  Conn. 

Ralph  J.  Moyors,  91,  retired  news¬ 
paper  advertising  executive  with  the 
Seattle  Post-Intelligencer,  the  Los  An¬ 
geles  Examiner  and  the  Boston  Ameri¬ 
can  and  Daily  Record,  died  March  29 
in  Norwell,  Mass. 

Roborf  W.  MItcholl,  82,  senior  edi¬ 
tor  and  publisher  of  the  Rutland  (Vt.) 
Herald,  died  March  9. 

Mitchell  previously  worked  for  the 
Bennington  (Vt.)  Banner  and  estab¬ 
lished  a  bureau  in  the  state  capital  of 
Montpelier  that  provided  news  to  the 
Herald  and  the  Burlington  Free  Press. 

Peter  Negrenida,  55,  production 
editor  and  earlier  a  reporter  with  the 
Chicago  Tribune,  died  March  29. 

Edwin  J.  Paxton  Jr.,  80,  former  ed¬ 
itor  of  the  Paducah  (Ky.)  Sun  who  also 
worked  in  local  television  and  radio  in 
Kentucky,  died  March  21. 

Donald  W.  Reynolds,  86,  founder 
of  the  Fort  Smith,  Ark.-based  Donrey 
Media  Group,  which  owns  53  daily 
newspapers  as  well  as  advertising  com¬ 
panies,  cable  systems  and  a  television 
station,  died  April  2  on  a  vessel  off  the 
northwest  coast  of  Italy. 

Reynolds  began  his  enterprise  53 
years  ago  with  the  purchase  of  the  Ok¬ 
mulgee  (Okla.)  Daily  Times  and  South¬ 
west  American  and  the  Fort  Smith 
Times  Record. 

He  also  founded  the  Donald  W. 
Reynolds  Foundation,  which  awarded 
millions  in  scholarships  to  journalism 
students  and  to  universities. 

Phil  Santera,  81,  an  international  re¬ 
porter  and  feature  writer  for  the  New 
York  Daily  News  and  the  old  New  York 
Mirror,  died  March  28. 

Jack  Slllen,  78,  retired  editor  and 


publisher  of  the  Farmington,  N.M., 
Daily  Times,  died  March  6. 

Sitton  previously  was  co-publisher 
in  Farmington,  editor  of  the  Santa  Fe 
New  Mexican,  editor  of  the  Carlsbad 
(N.M.)  Current-Argus,  an  Associated 
Press  newsman  in  Santa  Fe  and  Albu¬ 
querque,  N.M.,  and  executive  director 
of  the  New  Mexico  Press  Association. 

Edmund  E.  Smith,  74,  retired  pub¬ 
lisher  of  the  Austin  (Minn.)  Daily 
Herald  and  publisher  of  the  Greenville 
(Ohio)  Daily  Advocate,  died  Feb.  28. 

Ronald  E.  Snidor,  55,  a  copy  editor 
with  the  Allentown,  Pa.,  Morning  Call, 
died  of  a  heart  attack  March  13  while 
driving  to  work. 

Snider  earlier  was  associated  with 
the  Los  Angeles  Times,  the  Detroit 
News,  the  Atlanta  Journal  and  the 
Washington  Star. 

Lauranco  F.  Stunts,  84,  retired 
world  services  financial  editor  with  the 
Associated  Press,  died  March  14. 

Stuntz  worked  in  Mexico  City,  Rio 
de  Janeiro,  Buenos  Aires  and  Bogota, 
Colombia,  for  the  wire  service. 

J.R.H.  "Harry"  Sutherland,  79, 

former  publisher  of  the  New  Glasgow 
News  in  Nova  Scotia,  died  April  2. 

Sutherland  earlier  was  a  reporter 
and  board  president  at  the  Canadian 
Press  in  Montreal. 

John  W.  Thompson,  78,  retired  as¬ 
sociate  editor  and  vice  president  of  the 
Washington  Star,  died  March  28. 

Arthur  J.  Walsh,  67,  retired  adver¬ 
tising  sales  manager  with  the  Houston 
Chronicle  who  previously  worked  for 
the  Chicago  Tribune,  the  Philadelphia 
Inquirer  and  Family  Circle  magazine, 
died  March  12. 

Thomas  R.  Waring  Jr.,  85,  former 
editor  of  the  News  and  Courier  and 
the  Evening  Post  in  Charleston,  S.C., 
and  a  board  member  at  the  Evening 
Post  Publishing  Co.,  died  March  8. 

Waring  also  worked  as  a  reporter  on 
the  New  York  Herald  Tribune. 

Konnoth  Wost,  93,  who  worked  as 
managing  editor,  city  editor  and  a  po¬ 
lice  reporter  at  the  Lansing  (Mich.) 
State  Journal,  died  March  6. 
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Advertising/Promotion 


Media  pressured 
to  prove  their 
ad  effectiveness 

Panelists  say  newspapers  must  find  faster 
ways  to  accommodate  advertiser  needs  or 
lose  out  to  their  competitive  media 


by  Ann  Marie  Kerwin 

A  HOT  TOPIC  nowadays  in  the  ad¬ 
vertising  world  is  ad  effectiveness,  and 
media  are  under  pressure  to  prove  just 
what  advertisers  are  getting  for  their 
money. 

While  it  can  he  proven  that  newspa¬ 
per  advertising  gets  results,  the  percep¬ 
tions  advertisers  hold  about  their  re¬ 
turn  on  investment  for  newspaper  ads 
need  to  he  addressed,  a  panel  of  news¬ 
paper  executives  concluded. 

At  the  recent  Newspaper  Associa¬ 
tion  of  America’s  Research,  Promotion 


and  Marketing  Development  Confer¬ 
ence  in  New  York  City,  the  panel  pre¬ 
sented  studies  and  discussed  how 
newspapers  can  compete  in  this  area. 

What  A^dvertisers  Think 
Virginia  Dodge  Fielder,  vice  presi¬ 
dent,  research  for  Knight-Ridder  Inc., 
presented  the  results  of  a  survey  her 
company  did  in  conjunction  with  Bel- 
don  Associates.  The  study  was  conduct¬ 
ed  from  1989  to  1991  to  measure  adver¬ 
tisers’  perceptions  of  the  effectiveness 
of  newspaper  advertising. 

With  an  annual  response  rate  of 
about  30%,  the  study  included  6,000  re- 
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tail  and  5,500  classified  accounts  from 
all  of  the  company’s  25  newspaper  mar¬ 
kets.  The  top  50  advertisers,  as  well  as  a 
random  sample  of  350  advertisers  from 
each  newspaper,  received  a  four-page 
questionnaire. 

While  the  Knight-Ridder  newspapers 
received  high  ratings  in  terms  of  overall 
satisfaction  with  service,  advertisers 
gave  lower  ratings  on  how  well  their  ob¬ 
jectives  were  being  met  when  they  ad¬ 
vertised,  on  the  advertising  and  mar¬ 
keting  information  provided,  on  the 
concern  of  newspaper  management 
with  the  needs  of  the  advertiser  cus¬ 


tomers,  and  the  cost  to  advertise  in  the 
newspaper  compared  with  the  results. 

“We  get  decent  marks  on  what  I 
would  call  the  easier  stuff,  on  answering 
requests  in  a  timely  fashion,  in  giving 
good  information  about  circulation 
trends,  readership  patterns  and  con¬ 
sumer  purchasing  habits,”  Fielder  said. 

“Sales  reps  traditionally  have  done 
less  well  on  those  aspects  of  the  job 
that  require  the  most  training,  knowl¬ 
edge  and  skill,”  she  said. 

Those  aspects,  she  said,  include  help¬ 
ing  the  clients  with  advertising  layout 
and  design,  knowing  the  advertisers’ 
needs,  providing  relevant  advertising 


and  marketing  information,  and  sug¬ 
gesting  ways  to  improve  the  effective¬ 
ness  of  newspaper  advertising. 

Classified  and  retail  customers  indi¬ 
cated  that  they  want  more  management 
support  helping  them  to  develop  more 
effective  advertising  and  are  looking  for 
innovative  programs  and  vehicles  to 
meet  their  needs. 

The  study  had  advertisers  compare 
the  effectiveness  of  other  media  with 
newspapers  by  saying  which  single  ad¬ 
vertising  vehicle  they  depend  on  most 
other  than  the  local  paper. 

Radio,  direct  mail  and  yellow  pages 
were  mentioned  most  often  by  retail  ad¬ 
vertisers,  followed  by  non-daily  papers, 
local  television  and  local  magazines. 

Yellow  pages,  non-daily  papers  and 
local  magazines  are  used  most  often  as 
alternatives  by  classified  advertisers. 

Newspapers  do  very  well  in  geo¬ 
graphic  coverage  and  demographic  cov¬ 
erage  compared  with  other  media; 
about  par  on  reaching  current  and  po¬ 
tential  customers,  but  less  well  on  gen¬ 
erating  sales  and  return  for  ad  dollars 
spent,  the  study  showed. 

“As  long  as  advertisers  continue  to 
rate  our  newspapers  and  competitive 
media  about  the  same  or  worse  in  reach 
and  coverage,  they  will  continue  to 
shop  for  viable  alternatives  to  placing 
ads  in  our  newspapers,”  Fielder  said. 
“Advertisers  must  be  convinced  of  the 
value  of  our  newspapers  as  an  advertis¬ 
ing  vehicle  if  they  will  continue  to  be 
regular  customers.” 

She  suggests  that  newspaper  sales¬ 
people  learn  to  think  in  terms  of  the 
advertiser’s  business  needs  and  work  ac¬ 
tively  to  incorporate  into  ads  ways  to 
demonstrate  the  effectiveness  of  news¬ 
papers. 

What  Newspapers  Can  Do 

William  Huney,  manager  of  sales  de¬ 
velopment  and  newspaper  relations  for 
Gannett’s  National  Four  Color  Net¬ 
work,  suggested  some  proactive  things 
newspapers  can  do  to  demonstrate  their 
effectiveness.  He  also  talked  about  ad¬ 
vertiser  perceptions. 

“As  deemed  by  the  advertisers  and 
manufacturing  segment,  newspapers 
are  far  down  the  list  as  far  as  best  re¬ 
turn  on  investment.  Broadcast  is  four 
times  better  in  their  eyes.  We  have  a 
perception  vs.  a  reality  problem  going 
here,”  he  said. 

“There’s  no  question  that  the  percep- 


“As  long  as  advertisers  continue  to  rate 
our  newspapers  and  competitive  media  about 
the  same  or  worse  in  reach  and  coverage, 
they  will  continue  to  shop  for  viable  alternatives 
to  placing  ads  in  our  newspapers.” 
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tion  of  newspaper  advertising  has  been 
tarnished.  The  key  is  how  are  we  going 
to  try  and  polish  it  and  bring  it  back  to 
life  a  bit,”  he  added. 

Sampling  programs  are  one  of  the 
ways  newspapers  can  prove  their  worth. 
The  National  Four  Color  Newspaper 
Network,  composed  of  350  newspapers 
representing  over  40  million  circula¬ 
tion,  began  a  sampling  program  this 
year.  So  far,  over  50  million  samples  of 
products,  such  as  shampoo  and  coffee, 
have  been  delivered. 

The  sample  drop  is  supported  with  a 
page-and-a-half  of  four-color  advertis¬ 
ing  and  followed  with  phone  survey  val¬ 
idation. 

Newspac,  a  product  of  the  Newspa¬ 
per  Association  of  America,  is  another 
sampling  program  that  allows  product 
samples  to  be  directly  inserted  into 
newspapers. 

“Newspac  increases  our  geographic 
as  well  as  our  targeting  capabilities,” 
Huney  said.  “More  and  more  we  are 
hearing  from  the  advertisers  about  the 
wasted  dollar  syndrome.  They  want  to 
be  able  to  focus  and  target  more  specif¬ 
ically  on  who  their  particular  cus¬ 
tomers  are.” 

Tele-sample  is  a  new  program  being 
offered  to  advertisers  that  allows  them 
to  build  a  data  base  of  customers.  The 
advertiser  runs  a  four-color  ad  and  some 
black-and-white  teaser  ads  that  include 
an  800  number.  Consumers  who  re¬ 
spond  to  the  ad  get  a  sample  mailed  to 
them,  and  the  advertiser  gets  an  updat¬ 
ed  data  base.  The  sample  can  be  deliv¬ 
ered  through  a  newspaper’s  alternate 
delivery  program,  generating  more  busi¬ 
ness  for  the  paper. 

Advertisers  and  agencies  have 
praised  the  sampling  programs,  citing 
the  turnkey  aspects,  the  ability  to  deliv¬ 
er  products  Sunday  morning,  the  in¬ 
creased  awareness  when  a  coupon  is 
tied  to  the  sample,  the  ability  of  news¬ 
papers  to  regionalize  the  consumer 
base,  and  the  impact  of  many  news¬ 
papers  delivering  samples  at  the  same 
time  on  the  same  day. 

“The  interesting  part  of  these  pro¬ 
grams  is  that  there  is  not  a  lot  of  re¬ 
search.  We  can’t  wait  for  the  numbers 
to  be  crunched.  We’ve  got  a  growing  vi¬ 
able  program  that  is  taking  place  right 
now,”  Huney  said.  “If  we  wait  for  all  the 
research,  it  will  be  too  late.  The  pro¬ 
grams  are  too  far  in  advance  to  sit  on 
our  hands.” 

What  Consumers  Think 

The  Canadian  Newspaper  Marketing 
Bureau  conducted  a  study  in  1992  to 
measure  advertising  effectiveness  to  up¬ 


date  a  1970  study.  The  1992  results  were 
presented  by  Elena  Dunn,  director/re¬ 
search  and  marketing  manager  of 
NMB. 

The  bureau  interviewed  1,618  news¬ 
paper  readers  in  four  cities,  Calgary, 
Hamilton,  Moncton  and  Quebec  City. 

Respondents  were  people  who  had 
read  the  local  newspaper  on  the  day  of 
the  interview  and  who  could  bring  it 
to  the  phone.  For  each  day’s  edition, 
staff  members  selected  25  ads  to  be 


measured.  So  far,  592  ads  have  been 
surveyed. 

The  study  also  collected  demograph¬ 
ic  information  about  the  readers  and 
what  kind  of  newspaper  readers  they 
were. 

As  a  result,  said  Chris  McGrath, 
president  of  Minnesota  Opinion  Re¬ 
search  Inc.,  who  helped  conduct  the 
study,  loyal  readers  were  probably  over- 
sampled  and  more  casual  readers  under¬ 
sampled.  However,  the  groups  were  still 
separated  analytically. 

“Our  main  goal  in  developing  the 
method  for  this  study  was  to  create  a 
real-world  test  of  advertising  effective¬ 
ness.  Without  being  notified  in  ad¬ 
vance,  people  were  interviewed  in 


their  homes  about  newspapers  they 
had  read  that  day,”  McGrath  said. 

The  results  indicate  that  newspaper 
advertising  does  work  and  that  con¬ 
sumers,  especially  those  in  the  market 
for  a  product,  notice  and  act  on  news¬ 
paper  ads. 

The  first  part  of  the  study  tried  to  de¬ 
termine  what  factors  influence  the  con¬ 
sumer’s  awareness  of  the  ad. 

“The  most  important  factor  in  this 
study  for  ad  awareness  was  size.  Larger 


ads  are  noticed  by  a  larger  number  of 
readers,”  said  Dunn.  However,  smaller 
ads  do  not  necessarily  lose  out  since 
even  ads  that  were  less  than  a  quarter- 
page  received  a  significant  amount  of 
notice. 

The  half-page  ad  was  found  to  be 
80%  as  effective  as  the  full-page  ad,  and 
a  quarter-page  ad  was  about  60%  as  ef¬ 
fective  as  a  full-page  ad,  she  said. 

The  study  also  found  that  color  in  an 
ad  increases  awareness  of  that  ad.  Since 
the  study  did  not  distinguish  between 
spot  color  and  four-color  ads,  this  find¬ 
ing  holds  for  any  ad  with  color  in  it. 

Color  has  a  greater  relative  effect  for 
people  not  in  the  market  for  the  prod¬ 
uct  advertised.  It  seems  to  matter  less  to 
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people  already  in  the  market  for  a  prod¬ 
uct  whether  there  is  color  in  the  adver¬ 
tising.  The  presence  of  color  in  an  ad 
attracts  more  future  customers  to  notice 
the  ad,  Ounn  said. 

A  higher  number  of  visual  units 
(meaning  a  headline,  photo,  price  or 
coupon — any  distinct  and  separate  vi¬ 
sual  unit)  results  in  increased  aware¬ 
ness.  Ads  with  more  than  12  visual 
units  got  the  most  notice.  Dunn  cau¬ 
tioned  that  this  could  be  a  factor  of  size 
because  the  larger  ads  could  accommo¬ 
date  more  visual  units. 

The  effect  of  increased  visual  units 
on  people  in  the  market  for  a  product 
is  much  higher  than  for  people  not  in 
the  market,  presumably  because  the 
people  in  the  market  tend  to  read  the 
ads  more  and  the  number  of  elements 
in  the  ad  helps  readers  make  purchase 
decisions. 

Awareness  of  an  ad  decreases  as  the 
number  of  ads  on  the  page  increases. 
This  finding  also  has  a  relationship  to 
the  size  of  an  ad  because  full-  and  half¬ 
page  ads  obviously  limit  the  number  of 
advertisements  that  can  be  placed  on  a 
page. 

No  difference  was  found  in  awareness 
of  an  ad  based  on  the  sales  approach. 
Ads  that  listed  sales  were  noticed  just 
as  often  as  ads  that  listed  specific  prices 
on  specific  products. 

An  important  finding  was  that  page 
position  has  no  effect  on  how  much  no¬ 
tice  an  ad  receives. 

“Our  conclusions  indicate  that  there 
is  very  little  awareness  in  those  posi¬ 
tions,  that  it  does  not  matter  if  an  ad  is 
above  or  below  the  fold  or  on  the  right- 
hand  or  left-hand  pages,”  Dunn  said. 

The  second  part  of  the  study  tried  to 
determine  how  consumers  view  news¬ 
paper  advertising. 

Overall,  newspaper  ads  were  seen  by 
the  majority  of  respondents  as  believ¬ 
able,  attractive  and  informative.  Ads 
were  considered  believable  no  matter 
what  the  layout. 

Those  larger  than  a  quarter  of  a  page 
and  containing  color  were  seen  as  gen¬ 
erally  more  attractive  than  smaller, 
black-and-white  ads. 

Non-price  and  image  ads  are  consid¬ 
ered  to  be  the  least  informative.  Those 
in  the  market  for  a  product  tend  to 
judge  ads  as  informative  more  strongly 
than  those  not  in  the  market. 

“People  who  are  shopping  for  a  prod¬ 
uct,  I  think,  want  as  much  information 
in  the  ads  in  the  newspapers  before 


they  make  a  decision,”  Dunn  said. 

Those  in  the  market  for  a  product 
who  saw  the  ad  are  77%  more  likely  to 
buy  the  product  advertised  compared 
with  those  in  the  market  for  a  product 
who  had  not  seen  the  ad. 

“This  is  a  testimony  to  the  ad’s  ability 
to  convince  a  person  to  shop  for  a  prod¬ 
uct  in  that  store,”  Dunn  said. 

The  actual  intent  to  purchase  is  33% 
if  the  consumer  saw  the  ad  and  30%  if 
they  did  not,  but  the  impact  is  still  77% 
regardless  of  the  characteristics  of  the 
ad,  whether  it  was  black-and-white,  col¬ 
or  or  any  size. 

Women  were  found  to  be  more  re¬ 
sponsive  to  the  ads  than  men. 

“Women  for  the  most  part  are  still  re- 


USA  TODAY,  AS  well  as  the  Newspa¬ 
per  Association  of  America,  wants  to 
prove  to  advertisers  that  newspaper  ad¬ 
vertising  works. 

While  the  NAA  is  pursuing  several 
studies  to  show  that  newspaper  ads 
make  the  cash  register  ring,  USA  To¬ 
day  is  putting  cash  on  the  table  to 
make  its  point. 

The  national  newspaper  is  offering 
certain  advertisers  a  chance  to  pay  for 
only  the  results  their  ad  produces.  The 
advertiser  would  agree  to  pay  the  rate 
card  and  to  include  USA  Today  in  its 
next  ad  buy  if  a  test  ad  produces  a  cer¬ 
tain  number  of  sales  leads.  A  toll-free 
number  is  included  in  the  test  ad. 

If  the  ad  brings  in  fewer  leads  than 
anticipated,  the  advertiser  has  to  pay 
only  a  percentage  of  the  full  rate. 

The  project  is  aimed  at  advertisers 
who  buy  little  or  no  advertising  with 
the  newspaper. 

While  the  USA  Today  plan  is  inde¬ 
pendent  of  the  NAA’s  efforts,  Cathleen 
Black,  NAA  president,  said  the  NAA 
“heartily  endorses  any  type  of  research 
that  would  prove  newspaper  advertis¬ 
ing  effectiveness.” 

The  NAA  has  already  conducted 
one  study  in  Richmond,  Va.,  to  show 
packaged  goods  manufacturers  that 
newspapers  could  be  used  for  image 
advertising  as  well  as  promotion-driven 
advertising  (E&P,  Dec.  19,  P.  25). 

The  free  test  in  Richmond  was  con- 


sponsible  for  purchase  decisions  and 
therefore  rate  the  ads  on  believability, 
attractiveness  and  informativeness  be¬ 
cause  they  are  looking  for  that  informa¬ 
tion.  And  in  fact  the  ads’  turnaround  in 
convincing  people  to  shop  is  higher 
among  women  than  among  men,”  Dunn 
said. 

In  age  groups,  18-  to  24-year-olds 
were  found  to  be  very  interested  in  ad¬ 
vertising.  They  scored  higher  on  total 
overall  awareness  and  also  scored  high¬ 
er  on  the  impact  of  the  ad  on  shopping 
behavior. 

The  more  highly  educated  the  per¬ 
son,  the  higher  the  impact  of  the  ad¬ 
vertising  on  that  person,  the  study 
found.  BE^P 


ducted  using  four-color  advertising  for 
products  by  Kraft,  Purina,  Nabisco  and 
Campbell’s.  The  study  concluded  that 
the  ROP  color  image  ads  moved  prod¬ 
ucts  at  regular  consumer  prices,  mak¬ 
ing  sales  more  profitable  because  prod¬ 
uct  was  sold  at  regular,  not  promotion¬ 
al,  prices. 

Several  other  free  test  studies  are  be¬ 
ing  planned.  One  already  started  in¬ 
volves  recent  home  buyers  to  deter¬ 
mine  what  information  they  seek  when 
moving  and  buying  a  home  and  where 
they  look  for  that  information. 

The  study  covers  six  medium-sized 
markets  across  the  country  where  a 
Homes  magazine  competes  with  the 
newspaper  for  real  estate  advertising. 
Its  purpose  is  to  identify  opportunities 
for  newspapers  to  provide  both  realtors 
and  home  buyers  with  improved  real 
estate  advertising  and  information. 

The  six  test  markets  are  Chat¬ 
tanooga,  Tenn.;  Las  Vegas,  Nev.;  New 
Haven,  Conn.;  Sacramento,  Calif.; 
Toledo,  Ohio;  and  Little  Rock,  Ark. 

Other  tests  scheduled  include  a  sur¬ 
vey  of  car  buyers  and  the  effectiveness 
of  coupons  included  in  newspaper-pro¬ 
duced  television  guides. 

A  study  to  measure  direct  mail’s  ef¬ 
fectiveness  vs.  newspapers  is  “still  be¬ 
ing  thrashed  about”  to  settle  on  a 
methodology,  according  to  A1  Gollin, 
NAA  vice  president/research  director. 

—  Ann  Marie  Kerwin 


Novel  program  aims  to  prove 
newspaper  ads  are  effective 
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Advice 
to  Editors 

Seymour  Topping  discusses  newspapers’  strengths  and  weaknesses 


by  Debra  Qersh 

THE  DAWN  OF  the  ’90s  was  a  rude 
awakening  for  many  newspapers  that 
had  enjoyed  the  profits  and  positioning 
of  the  industry  in  the  1980s,  according 
to  Seymour  Topping,  director  of  editor¬ 
ial  development  at  the  New  York 
Times  Co. 

While  “America’s  newspapers  are 
burdened  with  some  uncertainty  and 
apprehension  about  their  future,”  Top¬ 
ping  said  he  believes  that  the  industry 
can  look  forward  with  confidence  “if, 
as  editors  and  publishers,  we  engage 
skillfully  with  the  challenges  of  the 
rapidly  evolving  communications  world 
and  aggressively  seize  the  opportunities 
offered  us  in  the  new  era.” 

Erosion  of  marketplace  position, 
competitive  pressures,  changing  reader 
lifestyles,  loss  of  young  readers  and  the 
recession  led  to  an  “edge  of  panic”  that 
seeped  through  the  industry  “with  the 
dawn  of  the  ’90s,”  said  Topping,  imme¬ 
diate  past  president  of  the  American 
Society  of  Newspaper  Editors,  during 
the  group’s  annual  conference. 

“The  initial  response  of  many  busi¬ 
ness  executives  was  one  of  gloom,  inse¬ 
curity  and  cost-cutting,”  he  explained. 
“Some  allowed  the  quality  of  their 
newspapers  to  decline,  and  concerns 
about  the  decline  in  advertising  some¬ 
times  impinged  on  journalistic  con¬ 
tent.  Too  few  publishers  manifested  the 
enterprise  to  explore  fresh  approaches 
to  our  business.” 

Although  redesigns  made  many 
newspapers  “more  inviting  and  accessi¬ 
ble,”  Topping  criticized  those  redesigns 
that  “strayed  to  gimmickry”  and  indis¬ 
criminately  splashed  color,  using 
graphics  for  decoration  rather  than 
substance. 

He  expressed  further  disapproval 
over  stories  that  “were  abbreviated  so 
that  no  brain  would  be  overly  bur¬ 
dened”  and  hard  news  space  that  was 
given  over  disproportionately  to  enter- 


“Shoddy  products  will  not  sell  in  our  in- 
creasingly  sophisticated  society,  whether 
we  are  talking  about  refrigerators  or 
newspapers.” 

—  Seymour  Topping,  director  of  editori¬ 
al  development.  New  York  Times  Co. 

tainment  and  service  material. 

“Some  newspapers  took  on  the  cast 
of  still-life  television,”  Topping  noted. 

“Today,  we  are  undergoing  a  transi¬ 
tion  in  the  newspaper  industry,  both 
journalistically  and  as  a  business,”  he 
continued. 

“We  see  a  new  vein  of  dynamism  in 
our  industry  as  publishers  confront  the 
competitive  realities  of  the  ’90s  and 
seek  fresh  approaches. 

“Journalistically,  our  newspaper 
pages  increasingly  reflect  the  sobering- 
up  of  the  American  people  after  the 
excesses  of  the  ’80s.  In  their  intellectu¬ 
al  life,  in  their  culture,  politics  and  in 
dealing  with  the  economy,  Americans 
have  become  intent  upon  finding  solu¬ 
tions  to  the  dysfunctioning  of  their  so¬ 
ciety,”  Topping  commented. 

Part  of  what  has  spurred  editors. 
Topping  noted,  is  the  “evident  public 
disillusionment  with  the  press.  This 


bypass  syndrome  is  a  symptom  of  pub¬ 
lic  impatience  .... 

“It  is  time  for  newspapers,  rather 
than  suffering  discouragement  in  the 
face  of  this  bypass  tendency,  to  recog¬ 
nize  that  they  are  being  presented 
with  a  historic  opportunity  to  enhance 
their  role  in  American  life,”  Topping 
stated. 

“Television  may  be  the  prime  source 
for  breaking  spot  news,  but  no  medium 
is  better  equipped  than  newspapers  for 
analysis  and  serious  discussion  of  the 
rectification  of  our  society,”  he  said. 

“Through  public  service,  by  setting 
the  community  agenda,  newspapers 
can  secure  recognition  as  indispens¬ 
able  institutions. 

“We  are  being  challenged  to  reach 
out  and  earn  that  recognition  through 
enterprise  reporting  in  our  news 
columns,  by  grappling  with  the  central 
issues  on  our  editorial  pages  and  — 
most  important  —  opening  our  news¬ 
papers  to  far  broader  reader  participa¬ 
tion,”  Topping  said. 

“The  people  are  demanding  to  be 
heard.  We  must  listen  and  record  their 
voices,  and  not  solely  through  polling 
statistics.  Let  us  provide  the  forums  in 
which  they  can  fully  articulate  their 
demands  for  political  and  social  better¬ 
ment.” 

Topping  applauded  newspaper 
groups  that  have  invested  in  research 
and  development  of  new  technology, 
and  he  reminded  the  group  that  com¬ 
mercial  intrusion  into  news  will  only 
hurt  the  integrity  of  the  product,  risk¬ 
ing  “loss  of  reader  trust  in  the  total 
content  of  a  newspaper. 

“Investment  in  news  gathering, 
product  development  and  better  sub¬ 
scriber  services  will  be  determining 
factors  in  the  scramble  to  attract  read¬ 
ers  and  advertisers,”  Topping  said. 
“Shoddy  products  will  not  sell  in  our 
increasingly  sophisticated  society, 

(See  Advice  on  page  42) 
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Cybergraphic  loses 
second  president 


Brierley,  two  others  depart; 
Brian  Lacey  hired  as  adviser 

by  Jim  Rosenberg 

CYBERGRAPHIC  SYSTEMS  INC. 
president  and  CEO  Robert  Brierley  has 
left  the  company.  He  was  promoted  to 
the  top  post  when  company  founder 
Les  Thomas  was  ousted  last  summer. 

The  chief  executive  resigned  from 
the  Wakefield,  Mass.,  publishing  sys¬ 
tems  firm  March  30,  the  same  week  the 
company  began  a  reorganization. 

Calling  it  a  friendly  separation.  Cy¬ 
bergraphic  operations  manager  Evelyn 
Martin  said,  “There  was  a  mutual 
agreement  that  Rob  was  not  suited  for 


the  position.”  Brierley  could  not  be 
reached  for  comment. 

A  new  president  has  not  been  ap¬ 
pointed.  Martin  called  selection  of  an¬ 
other  chief  executive  “not  something 
we  want  to  rush  into  ....  We’ve  been 
through  too  much  transition.” 

The  day  before  Brierley’s  departure, 
the  firm  eliminated  Jack  Crush’s  posi¬ 
tion  of  business  development  manager. 
The  day  after  Brierley  left,  David  Sur¬ 
tees  resigned. 

The  Australian,  who  reported  di¬ 
rectly  to  the  president,  handled  various 
assignments  over  the  years,  including 
customer  support,  project  manage¬ 
ment,  site  analysis,  legal  negotiations 
training  and  demos. 

Brierley,  who  had  held  senior  finan¬ 
cial  posts  at  two  other  Boston-area 
companies,  joined  the  company  more 
than  2'/:  years  ago  as  senior  vice  presi¬ 
dent  and  chief  financial  officer.  He  and 
Bernard  Grinberg  had  run  the  compa¬ 


ny  since  Thomas  left  last  July.  Martin 
said  Grinberg  left  for  Australia  after 
announcing  the  reorganization. 

Thomas  estimated  his  stake  in  the 
U.S.  company  at  10%  and  said  he  owns 
about  21%  of  the  Australian  company. 
Brierley  holds  no  shares  in  Cyber¬ 
graphic.  The  eight  current  Cyber¬ 
graphic  owners  each  hold  between  4% 
or  5%  and  20%  of  the  company,  ac¬ 
cording  to  Thomas. 

Australian  electrical  engineer  Grin¬ 
berg  and  New  Zealander  Thomas  were 
among  five  founders  of  Australia’s  Cy¬ 
bergraphic  Systems  P/L  in  1979.  The 


U.S.  company  was  begun  by  Thomas, 
who  has  since  started  Zyware  Inc.  in 
New  York. 

Grinberg,  managing  director  of  the 
Australian  company,  remains  chairman 
of  the  U.S.  firm.  Another  executive 
was  soon  signed  on  to  work  with  Grin¬ 
berg  to  advise  the  board  of  directors 
and  to  take  on  other  duties. 

British  back  in  Boston 

After  negotiating  the  sale  of  Atex  to 
compatriot  Danny  Chapchal,  then 
bowing  out  of  the  firm  he  began  to  turn 
around,  Brian  Lacey  is  back  in  the 
Boston  area.  Scarcely  four  months  later 
and  10  miles  away  from  Atex,  he  was 
called  in  to  help  handle  the  reorganiza¬ 
tion  of  Cybergraphic. 

Lacey’s  substantial  credentials  in¬ 
clude  helping  restore  the  health  of 
Monotype  and  Atex.  He  also  estab¬ 
lished  Monotype’s  U.S.  operation  and 
helped  Hyphen  launch  its  line  of  high¬ 


speed  PostScript-compatible  RIPs. 

While  at  Atex,  he  competed  with 
Cybergraphic  for  at  least  two  major  or¬ 
ders:  On  its  home  turf.  Cybergraphic 
was  awarded  the  contract  from  the  Bris¬ 
bane  Courier  Mail;  in  the  United 
States,  Atex  held  onto  an  old  customer, 
the  Chicago  Sun-Times.  “They  won  one 
and  we  won  one,”  Lacey  remarked  from 
England  shortly  after  signing  on  with 
Cybergraphic. 

“I’ve  entered  into  the  world  of  the 
unemployed,”  said  Lacey,  “after  success¬ 
fully  divesting  Atex  from  Kodak,  which 
was  my  task  there.” 

Since  returning  to  Europe  and  begin¬ 
ning  a  consulting  practice,  Lacey  said 
Grinberg  was  among  the  many  industry 
figures  who  approached  him. 

Grinberg,  he  said,  “wanted  to  resolve 
the  difficulties  he’d  had  in  the  U.S.  op¬ 
eration  as  a  result  of  change  of  man¬ 
agement.  I  looked  at  what  he  wanted 
to  do  and  thought  I  could  make  a 
contribution.” 

As  Cybergraphic  board  adviser, 
Lacey  said  he  will  “essentially  get  in¬ 
volved  ...  to  improve  their  position 
and  standing  in  the  marketplace.” 

He  was  to  return  to  the  United  States 
April  13  as  a  consultant,  not  an  employee. 

Saying  he  expects  to  spend  about  half 
his  time  in  this  country  over  the  next 
several  months,  Lacey  added  that  he 
“will  be  in  touch  with  the  company  on 
a  day-by-day  basis.” 

As  yet,  he  is  unsure  whether  he  will 
be  spending  days,  weeks  or  months  at  a 
time  here. 

Initially,  he  will  spend  some  time  in 
Wakefield  identifying  the  important  is¬ 
sues  and  where  he  can  “make  the  most 
impact.”  He  anticipates  eventually  visit¬ 
ing  some  customers  and  being  at  Cyber¬ 
graphic’s  booth  at  NEXPO  in  June. 

Lacey  said  it  is  too  early  to  predict  his 
future  with  the  firm,  as  a  possible  em¬ 
ployee-officer  or  as  a  long-term  consul¬ 
tant,  though  he  “wouldn’t  want  to  pre¬ 
clude”  any  possibilities.  At  the  outset, 
he  said  his  mission  is  to  aid  the  compa¬ 
ny  “relatively  quickly,”  and  “accelerate” 
it  in  the  North  American  market. 

‘Join  the  cult  or  leave  .  .  .  ’ 

Surtees  would  not  comment  on  his 
reasons  for  leaving  other  than  to  say 
that  his  decision  was  not  made  lightly, 
he  “did  not  agree  with  the  reorganiza¬ 
tion”  and  he  had  been  unaware  that 
Brierley  and  Crush  would  be  leaving. 


As  Cybergraphic  board  adviser,  Lacey  said  he  will 
“essentially  get  involved  ...  to  improve  their  posi^ 
tion  and  standing  in  the  marketplace.” 
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He  called  it  “a  wonderful  experience” 
working  with  a  system  for  which  he  had 
“very  high  regard”  and  a  personal  disap¬ 
pointment  to  not  be  associated  with  a 
product  he  had  long  identified  with. 

The  co-founder  of  a  typesetting  com¬ 
pany  in  Sydney,  Surtees  took  delivery  of 
the  first  system  installed  by  Cyber¬ 
graphic.  “Involved  with  the  principals  of 
Cybergraphic  and  the  product  from  the 
beginning,”  Surtees  said  he  worked 
for  the  company  for  two  years  in 
Melbourne. 

Though  not  then  a  Cybergraphic 
employee,  Surtees  said,  he  helped  staff 
the  company’s  first  ANR^,.,'TEC  exhibit 
in  the  1980s.  When  the  U.S.  company 
was  formed,  Surtees  was  hired  without 
a  clear  job  description,  reporting  direct¬ 
ly  to  Thomas  and  later  to  Brierley.  His 
work  on  behalf  of  the  president  covered 
many  facets  of  the  business. 

Commenting  on  the  effect  of  the  lat¬ 
est  reorganization.  Crush  said,  “It  ap¬ 
pears  the  Australian  management  in 
the  United  States  wants  to  do  business 
the  Australian  way.  This  leaves  a  diffi¬ 
cult  choice  for  mature  people;  Join  the 
cult  or  leave  with  good,  proven  business 
practices  that  are  not  wanted.” 

Crush,  who  joined  Cybergraphic  al¬ 
most  four  years  ago,  entered  the  busi¬ 
ness  with  Mergenthaler-Linotype.  He 
went  on  to  positions  at  Compugraphic 
and  Compuscan  and  later  worked  for 
Atex,  Hendrix  and  Itek. 

Upon  joining  the  U.S.  company  dur¬ 
ing  last  year’s  leadership  transition, 
Grinberg  said  he  expected  to  fly  in  of¬ 
ten  but  eventually  would  take  on  a 
more  advisory  and  strategic  role. 

He  also  noted  at  the  time  that  the 
U.S.  and  Australian  companies  would 
work  more  closely  in  the  future,  coor¬ 
dinating,  even  unifying,  their  research, 
support  and  marketing  functions.  Be¬ 
fore,  he  said,  the  firms  found  they  were 
often  replicating  certain  efforts  in  dif¬ 
ferent  markets. 

The  unfilled  executive  slot  and  the 
arrival  of  Lacey  as  adviser  rather  than 
employee,  combined  with  earlier  re¬ 
marks  by  Grinberg  and  his  essentially 
unchanged  role  in  Wakefield,  suggest¬ 
ed  a  decision  to  strip  the  U.S.  compa¬ 
ny  of  its  independent  status. 

Martin  confirmed  reports  that  Grin¬ 
berg  viewed  the  Australian  and  U.S. 
companies  as  one  business  and  that  he 
intended  their  eventual  consolidation. 

“That’s  true,”  she  said.  “The  two 
companies  have  merged  once  again.” 
About  the  financial  status  of  Cyber¬ 
graphic  Systems  Inc.,  however,  she 
said,  “It  is  now  a  self-supporting  enti¬ 


ty.”  In  any  event,  the  two  companies 
are  said  to  be  sharing  resources  and  co¬ 
operating  on  development. 

“I  think  that’s  got  to  be  a  very  posi¬ 
tive  move,”  said  Lacey,  who  added  that 
his  earlier  perception  from  outside  the 
company  was  that  its  commitments 
seemed  to  be  “oversold,”  possibly  a  re¬ 
sult  of  “insufficient  development” 
geared  to  U.S.  customers.  He  conced¬ 
ed,  however,  that  “obviously.  I’m  not 
terribly  familiar  with  their  product 
line.  I  know  it  as  a  potential  competi¬ 
tor  .. .  from  my  Atex  days.” 

While  Crush  remarked  that  “they’ve 
run  through  a  lot  of  Americans  here,” 
Martin  said  at  least  one  American  offi¬ 
cer  remained  —  financial  executive 
Beth  Danigneault. 

Crush  did  note,  however,  that  no 
one  was  laid  off  between  Thomas’  and 
his  own  terminations  and  that  in  fact 
Grinberg  had  hired  some  program¬ 


mers.  But,  he  added,  “Since  Les 
Thomas  left,  there’s  been  no  new  de¬ 
velopment  going  on.” 

Lacey  confirmed  that  some  Aus¬ 
tralian  development  staffers  had  been 
moved  to  Wakefield.  Martin  denied 
the  absence  of  development,  citing 
product  stabilization,  along  with  bet¬ 
ter,  faster  troubleshooting  and  the  re¬ 
cent  release  of  the  DOS-based  prod¬ 
uct,  which  she  said  is  already  being 
installed. 

At  different  times  and  from  different 
places,  two  sources  who  asked  not  to 
be  named  said  that  Australian  partner 
Ron  Houlihan,  who  reportedly  holds 
interests  in  both  the  Australian  and 
U.S.  companies,  earlier  was  at  odds 
with  Thomas  and  is  now  the  principal 
influence  on  Grinberg. 

Martin  denied  anyone’s  singularly 
strong  pull,  pointing  to  “general 
board  agreement”  to  pursue  Grin- 
berg’s  undertaking. 

“It  was  obviously  mutually  agreed 
upon  by  all  the  board  members,”  she 
said,  “otherwise  it  wouldn’t  have  hap¬ 
pened.  I  wouldn’t  say  Ron  was  any 
more  of  a  driving  force  than  the  rest.” 

‘Nothing  personal’ 

Meanwhile  in  New  York,  Zyware 
staffer  and  former  Cybergraphic  manag¬ 


er  Kathleen  Schaefer  filed  suit  against 
her  former  employer  seeking  damages 
“in  the  $400,000  range”  for  failing  to 
pay  wages,  commissions  and  expenses. 

With  the  suit  pending  since  last  year, 
Schaefer  said  she  very  recently  filed  a 
separate  complaint  against  Brierley,  as 
president  of  the  company,  “for  failure  to 
pay  me  wages.”  That  matter  was 
dropped,  she  said,  when  Brierley  left 
the  company.  The  suit  against  the  com¬ 
pany  remains. 

“It’s  nothing  personal,”  Schaefer  re¬ 
marked  of  her  nine-month  effort  to  ex¬ 
tract  what  she  claims  as  due  compensa¬ 
tion,  citing  several  years’  work  on  the 
large  O  Globo  order  in  Brazil  and  in 
Montreal  and  Edmonton  for  Southam’s 
big  classified  ad  systems  sale. 

“The  day  that  they  got  board  ap¬ 
proval  from  Southam  was  the  day  that 
they  let  me  go,”  she  said,  referring  to 
her  departure  last  summer  along  with 


Thomas.  She  said  that  although  Cyber¬ 
graphic  contends  she  was  never  a  sales¬ 
person,  several  customers  have  ex¬ 
pressed  support  for  her. 

Cybergraphic’s  most  recent  sales  are 
multisite  editorial  and  classified  systems 
for  Rupert  Murdoch’s  News  Ltd.  in  Aus¬ 
tralia  and  a  classified  system  for  Knight- 
Ridder’s  Tallahassee  Democrat. 

North  American  installations  also 
include  two  in  Washington  state  and 
Southam  Inc.’s  large  order  linking  a 
half-dozen  Canadian  papers’  classified 
ad  systems.  Among  its  more  ambitious 
projects  was  that  for  The  National,  the 
defunct  sports  daily.  BE^P 


NEXPO  Exhibitors 

EXHIBITORS  AT  NEXPO  93  in  New 
Orleans  who  have  not  returned  ques¬ 
tionnaires  for  E&P’s  May  15  NEXPO 
Planning  Issue  should  fax  them  to  212- 
929-1259  by  April  26,  attention  Jim 
Rosenberg. 

Those  who  did  not  receive  a  ques¬ 
tionnaire  should  call  212-675-4380.  The 
free  listings  cannot  be  published  if  sup¬ 
plied  after  the  26th.  Black  and  white 
photographs  can  also  be  submitted. 


Cybergraphic’s  most  recent  sales  are  multisite  edi' 
torial  and  classified  systems  for  Rupert  Murdoch’s 
News  Ltd.  in  Australia  and  a  classified  system  for 
Knight-Ridder’s  Tallahassee  Democrat. 
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News  Tech _ 

Harland  Simon 
collapse  probed 

THE  DEPARTMENT  OF  Trade  and 
Industry  in  the  United  Kingdom  ap¬ 
pointed  accountancy  inspectors  to  con¬ 
duct  a  confidential  investigation  into 
the  collapse  of  Harland  Simon,  the 
British  control  systems  company  placed 
in  receivership  last  year. 

According  to  a  Financial  Times  re¬ 
port  last  month,  the  DTI  summoned 
former  Harland  Simon  chairman  Roy 
Ashman  to  appear  April  2  on  a  charge 
of  violating  Britain’s  Financial  Services 
Act.  It  alleges  Ashman  made  a  “mis¬ 
leading,  false  or  deceptive”  statement  to 
obtain  another’s  investment  just  before 
announcing  a  profits  warning  for  his 
company. 

The  FT  reported  that  if  the  inquiry 
yields  sufficient  evidence,  the  DTI  may 
open  a  broader  investigation  under  an¬ 
other  provision  of  the  Companies  Act. 

It  also  noted  that  Harland  Simon’s  rela¬ 
tionship  with  its  former  PIL  subsidiary 
is  being  examined.  The  company’s  for¬ 
mer  U.S.  business  continues  to  function 
independently  as  PRIMA  Systems. 

King  offers  color 
customized  tv  mag 

MINITAB,  KING  FEATURES  Syndi¬ 
cate’s  new  heatset  offset  color  printing 
service,  offers  newspapers  affordable, 
customized,  weekly  television  program 
listings  magazines  as  a  result  of  an 
agreement  between  King  and  Trans 
Continental  Printing,  the  large  Canadi¬ 
an  printer  of  advertising  circulars. 

The  service  includes  cover-to-cover 
color  reproduction,  on-line  stitching 
and  collating  and  support  for  zoning. 
Minitab  products  are  printed  in  7"xl0" 
format,  offer  larger  newspaper  mixed- 
paper  options  and  TMAU  compatibili¬ 
ty  and  are  delivered  off  press  within  24 
hours,  according  to  King. 

Newly  named  King  print  services 
sales  manager  Jack  Walsh  said  TCP  can 
handle  color  separation  work  and  will 
accept  pages  on  disk  or  hardcopy  via 
courier,  overnight  delivery  or  electroni¬ 
cally  by  satellite  transmission,  depend¬ 
ing  on  the  customer  and  the  distance 
from  a  TCP  print  site.  He  said  there  is 
no  reason  why  a  customer  could  not 
arrange  for  transmission  of  pages  direct¬ 
ly  to  a  TCP  plant  from  a  service  pro¬ 


vider  such  as  TV  Data  Technologies  or 
TMS  TV  Listing  Inc. 

Walsh  is  responsible  for  sales  of 
King’s  printing  of  Sunday  newspaper 
supplements,  including  tv  listings  mag¬ 
azines  and  color  comics  sections. 

A  feature  sales  executive  with  King 
and  the  former  Register  &  Tribune  Syn¬ 
dicate  in  the  1980s,  Walsh  has  spent  35 
years  in  newspapers,  wire  services  and 
features  syndicates,  including  work  as 
managing  editor  at  the  New  York  Daily 
News  and  UPI  overnight  editor,  Saigon 
bureau  manager  and  Northeast  and 
Southern  division  news  manager. 

Mitsubishi  users 
group  formed 

FORMATION  OF  THE  Mitsubishi 
Newspaper  Press  Users’  Group  resulted 
from  a  February  meeting  of  manage¬ 
ment  and  production  representatives 
from  four  U.S.  newspapers  that  bought 
Mitsubishi  Heavy  Industries’  newspaper 
presses  and  executives  from  Mitsubishi’s 
and  Sumitomo’s  U.S.  companies. 

The  group  was  created  to  foster  com¬ 
munication  and  cooperation  among 
member  papers’  management  and  pro¬ 
duction  personnel  and  staff  from  Lin¬ 
colnshire,  Ill. -based  Mitsubishi  Litho¬ 
graphic  Presses  U.S.A.  Inc. 

Richmond  (Va.)  Newspapers  Inc.  op¬ 
erations  vice  president  Bob  Rogers,  in¬ 
strumental  in  forming  the  group,  was 
elected  chairman.  Other  members  in¬ 
clude  Macromedia  Inc.  (The  Record, 
Hackensack,  N.J.),  Eugene,  Ore.,  Regis¬ 
ter-Guard  and  Winston-Salem  (N.C.) 
Journal. 

KRT  business  wire 
now  carried  by 
America  Online 

KNIGHT-RIDDER/TRIBUNE  Busi¬ 
ness  News  has  agreed  to  distribute  its 
news  to  consumers  through  America 
Online,  the  electronic  information  ser¬ 
vice. 

Full  texts  of  stories  from  59  con¬ 
tributing  Knight-Ridder  and  Tribune 
Co.  publications  are  available  electroni¬ 
cally  the  day  of  publication  to  200,000 
homes  subscribing  to  Vienna,  Va.-based 
America  Online,  which  joins  a  list  of  17 
distributors  of  KRT  Business  News. 


New  management 
at  Hyphen  Ltd. 

GIANNI  SMANIOTTO,  FOUNDER 
and  chief  executive  of  Italy’s  Hyphen 
S.p.A.,  has  assumed  the  post  of  manag¬ 
ing  director  of  his  company  in  the 
United  Kingdom,  Hyphen  Ltd.,  after  a 
ruling  on  control  of  the  company  by  a 
British  court. 

Hyphen  said  Smaniotto  plans  to  ex¬ 
pand  the  company’s  product  line  and 
achieve  greater  unity  among  the  Hy¬ 
phen  companies. 

He  will  also  oversee  a  management 
transition  in  the  United  Kingdom, 
where  he  is  to  spend  most  of  his  time. 

Named  as  executive  directors  were 
Rakesh  Suri,  financial  director  for  Hy¬ 
phen’s  worldwide  group  of  10  compa¬ 
nies;  Ken  Hillier,  executive  vice  presi¬ 
dent  of  Hyphen  Inc.,  Wilmington, 
Mass.;  and  Raphael  Levi,  managing  di¬ 
rector  of  France’s  Hyphen  S.A. 

Gone  from  Hyphen  U.K.  are  founder 
and  chief  executive  Richard  Patterson, 
managing  director  Paul  Baker  and  R&D 
director  David  Green. 

By  all  accounts  brilliant  engineers  re¬ 
sponsible  for  creating  software  RIPs  for 
various  standard  microcomputer  plat¬ 
forms  (and  an  early  hardware  RIP)  that 
proved  the  productive  capabilities  of 
PostScript  output,  the  three  have  re¬ 
portedly  established  a  consulting  firm 
in  the  United  Kingdom. 

Their  departure  follows  a  similar 
management  change  last  year  at  the 
U.S.  company.  Hyphen  Inc.  (E&P,  Oct. 
24,  P.  34),  which  saw  the  departure  of 
chief  executive  Malcolm  McGrory.  Like 
Patterson  and  others,  McGrory  came 
out  of  Britain’s  old  Xenotron  organiza¬ 
tion,  which  merged  with  Germany’s  Dr. 
Hell  Co. 

The  original  Hyphen  company  in 
Bologna  developed  and  markets  a  front- 
end  system.  Hyphen  brought  a  Win¬ 
dows-based  editorial  front  end  to  the 
Graphics  of  the  Americas  ’93  exhibi¬ 
tion  in  Miami  earlier  this  year. 

Called  Option,  the  system  was 
shown  to  the  event’s  large  contingent  of 
attendees  from  Latin  America,  where 
the  company  said  it  already  has  prod¬ 
ucts  in  about  180  sites,  sees  an  emerg¬ 
ing  market  for  its  products  and  has  ex¬ 
panded  its  distribution  channels. 

Option  was  shown  as  a  customizable 
series  of  software  modules  for  text  edit¬ 
ing,  wire  capture,  page  makeup  and 
graphics  handling. 
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Ad  Data 


January  and 
February  1993 
Advertising  Data 

The  following  are  the  publishers’  state¬ 
ments  for  January  and  February.  Due  to 
the  merger  between  Media  Central  and 
LNA  Newspaper,  linage  information  for 
January  and  February  formerly  supplied 
by  LNA  Newspaper  is  not  available  at 
this  time. 

Linage  formerly  supplied  by  LNA 
Newspaper  will  be  supplied  by  Competi¬ 
tive  Media,  the  merger  of  Media  Central 
and  LNA  Newspaper,  when  a  new 
method  of  recording  linage  information 
has  been  agreed  upon. 

At  that  time,  linage  information  for 
previous  months  will  be  available  on 
diskette  from  E6?P. 


ADVERTISING  DATA 
SUPPLIED  BY 
PUBLISHER 


January 

1993 

1992 

FULL  PART 

FULL  PART 

RUN  RUN 

RUN  RUN 

ALBANY,  N.Y. 

Times  Union-m 

HOP  Local.. 

18.912 

20,436 

Preprint  Local 

24,595 

21,645 

HOP  Nalional 

3,074 

4,542 

Classiiied 

22.958 

23,930 

TMal . 

...  69,539 

70,553 

Times  Union-S 

HOP  Local . 

9.983 

10,728 

Preprint  Local 

32,000  , 

31,245 

HOP  National 

1,870 

1,516 

Preprint  National . 

18,330 

19,595 

Classified.. 

12,175 

2,316 

Total . 

...  74,358 

75.400 

GRAND  TOTAL 

...  143,897 

145,953 

YEAR  TO  DATE 

...  143,897 

145,953 

ALBANY,  ORE. 

Democrat-Herald.e 

ROP  Local . 

16,398 

17,926 

ROP  Nalional . 

85 

254 

Classified . 

14,710 

13207 

GRAND  TOTAL... 

31,495 

31,811 

YEAR  TO  DATE... 

31,495 

31,811 

BANGOR, 

MAINE 

Daily  News-m 

ROP  Local . 

.  11,780 

5,103 

12,313 

5,918 

Preprint  Local . 

.  648 

17,923 

4,739 

15,407 

ROP  Nalional . 

.  748 

1,063 

Classified . 

.  9,801 

94 

10,725 

165 

Total . 

.  22,977 

23,120 

28,860 

21.490 

*  Indicates  newspapers  reporting  figures  in  lines. 


1993  1992 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

News-S 

ROP  Local . 

5,998 

1,368 

5,061 

1,081 

Preprint  Local . 

22,725 

13,068 

ROP  National 

132 

293 

Preprint  National . 

16,848 

14,904 

Classified. 

8,542 

6234 

Total . 

31,520 

24,093 

26,492 

14.149 

GRAND  TOTAL... 

54,497 

47213 

55,352 

35,639 

YEAR  TO  DATE... 

54,497 

47,213 

55,352 

35,639 

BENNINGTON,  VT. 

Banner-m 


ROP  Local . 

5,971 

7,421 

Preprint  Local 

1,350 

1,072 

ROP  Nalional 

45 

496 

Preprint  National . 

100 

106 

Classified 

6,292 

5282 

GRAND  TOTAL... 

13,758 

14,377 

YEAR  TO  DATE... 

13,758 

14,377 

BINGHAMTON,  N.Y. 

Press  &  Sun  Bulletin-ni 


ROP  Local . 

24,071 

20,341 

Preprint  Local . 

18,794 

4,613 

18,321 

8,072 

ROP  Nalional . 

559 

1269 

Preprint  Nalional . 

16 

Classified . 

22,499 

22,917 

Total . 

65,923 

4,613 

62,848 

8,088 

Press  &  Sun-Bulletin-S 

ROP  Local . 

14,641 

11,142 

Preprint  Local . 

28,425 

10,172 

24,145 

5,506 

ROP  Nalional . 

157 

446 

Preprint  National . 

14,523 

17,557 

20 

Classiiied . 

7,152 

6,811 

Total . 

64,898 

10,172 

60,101 

5.528 

GRAND  TOTAL... 

130,821 

14,785 

122,949 

13,616 

YEAR  TO  DATE... 

130,821 

14,785 

122,949 

13,616 

BIOOMINGTON,  IND. 

HeraW  Times-mS 


ROP  Local . 

24,206 

23,814 

Preprint  Local . 

55,171 

44,899 

ROP  National . 

461 

342 

Preprint  National . 

6,403 

5,726 

Classified 

27,654 

25,000 

GRAND  TOTAL... 

113,895 

99,781 

YEAR  TO  DATE... 

113,895 

99,781 

BUEFALO,  N.Y. 

News-a/d 


ROP  Local . 

25,177 

28229 

Preprint  Local . 

933 

5,966 

1225 

5,298 

ROP  National 

3,891 

6,063 

Classified 

26,133 

26,875 

Total . 

56,134 

5,966 

62,392 

5,298 

News-S 

ROP  Local . 

16,125 

13,014 

PrepnnI  Local . 

2,967 

10,948 

732 

8,107 

ROP  National 

5,661 

3,186 

Classified 

11,893 

7,812 

Total . 

36,986 

19,695 

24,744 

14,544 

GRAND  TOTAL... 

93,120 

25,661 

87,136 

19.842 

YEAR  TO  DATE... 

93,120 

25,661 

87,136 

19,842 

CASA  GRANDE,  ARIZ. 


Dispatch.e 


ROP  Local . 

10,065 

11,680 

ROP  Nalional . 

744 

428 

Classiiied . 

9,907 

10,135 

GRAND  TOTAL... 

20,716 

22,243 

YEAR  TO  DATE... 

20,716 

22,243 

CAKUStE, 

Sentinel-e 

PENN. 

ROP  Local . 

20214 

18,604 

Preprint  Local . 

42,568 

37276 

ROP  National . 

108 

80 

PreprinI  National . 

130 

Classified  . 

4,929 

7,350 

GRAND  TOTAL... 

67,949 

63,310 

YEAR  TO  DATE... 

67,949 

63,310 

1993  1992 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

CHAMPAIGN,  ILL. 

News  Gazette-eS 

ROP  Local . 

32^55 

70 

29,747 

112 

PrepnnI  Local . 

67,854 

26,703 

61275 

14,835 

ROP  Nalional . 

810 

1289 

PrepnnI  National . 

23,736 

21,801 

Classified . 

26,302 

24244 

GRAND  TOTAL... 

151257 

26,773 

138,356 

14,947 

YEAR  TO  DATE... 

151257 

26,773 

138,356 

14,947 

CHANUTE,  KAN. 

Tribune-e 


ROP  Local . 

7,330 

6,522 

PrepnnI  Local . 

5 

9 

ROP  National . 

49 

272 

Piepnnt  National . 

1 

2 

Classified . 

3,634 

4253 

GRAND  TOTAL... 

11,013 

11,047 

YEAR  TO  DATE... 

11,013 

11,047 

CHARLOT1E,  N.C. 

Observer-mS 

ROP  Local . 

55,983 

80,032 

58,163 

76,871 

Prepfim  Local . 

5,673 

50,722 

5,621 

41,945 

ROP  Nalional . 

4,330 

61 

5.022 

274 

PrepnnI  National . 

13,612 

144 

12,840 

1,660 

Classitied 

95,184 

41,922 

88,835 

38,534 

GRAND  TOTAL... 

174,782 

172,881 

170.481 

159.284 

YEAR  TO  DATE... 

174,782 

172,881 

170,481 

159284 

CHATTANOOGA,  TENN. 

Times/News^iee  Press^IleS 


ROP  Local . 

52,056 

6,940  54,794 

9514 

PrepnnI  Local . 

105,957 

81,830 

ROP  National . 

2237 

1,545 

PrepnnI  National . 

36,080 

31226 

Classified . 

72,118 

68,978 

GRAND  TOTAL... 

268,448 

6,940  238,373 

9.514 

YEAR  TO  DATE... 

268,448 

6,940  238,373 

9,514 

CONWAY, 

ARK. 

Log  Cabin  Democrat-eS 
ROP  Local . 

18289 

16,406 

Preprint  Local . 

10,495 

9,926 

ROP  National . 

20 

84 

PreprinI  National . 

5,421 

Classified . 

7,605 

7,539 

GRAND  TOTAL... 

36,409 

39,376 

YEAR  TO  DATE... 

36,409 

39,376 

DETROIT, 

MKH 

. 

News  &  Free  Press-meS 

ROP  Local . 

92274 

38.561 

76,382 

36,710 

Preprint  Local . 

33200 

59,672 

25,842 

44,440 

ROPNalonal 

13269 

380 

13,741 

911 

Preprint  National . 

15,993 

13207 

1,927 

Classified 

71217 

64,804 

GRAND  TOTAL... 

225,952 

98,613 

193,976 

83,988 

YEAR  TO  DATE... 

225.952 

98,613 

193,976 

83,988 

DULUTH, 

MINN 

1. 

News-Tribune-mS 

ROP  Local . 

22,583 

3,717 

24,631 

3,398 

Preprint  Local . 

22268 

36,533 

21294 

32,763 

ROP  Nalional . 

1,180 

1,026 

PreprinI  National . 

21,750 

25250 

Classihed 

42,396 

35,387 

1231 

GRAND  TOTAL... 

110,177 

40,250 

107,588 

37.392 

YEAR  TO  DATE... 

110,177 

402S0 

107,588 

37,392 

DURHAM,  N.C. 


HeiakhSun-mS 


ROP  Local . 

35,673 

37,051 

ROP  National . 

1,131 

1,441 

Classified  . 

44,847 

37,136 

GRAND  TOTAL... 

81,651 

75,628 

YEAR  TO  DATE... 

81,651 

75,628 
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1993  1992 

FULL  PART  FULL  PART 

RUN  RUN  RUN  RUN 

EAU  CUURE,  ¥nS. 

Leader  Teiegram-eS 

ROP  Local .  34,026  25,587 

Preprint  Local  30,621  23,704  22,615  17,330 

ROPNalional  473  518 

Preprint  Nalional  15,984  13,552 

Classified  27,729  25,458 

6RAND  TOTAL...  108,833  23,704  87,730  17,330 

YEAR  TO  DATE...  108,833  23,704  87,730  17,330 


EDMONTON,  ALTA. 


ROP  Local . 

..  608,051 

682,913 

Preprint  Local 

717,482 

786,378 

ROPNalional 

167,368 

193,349 

Preprint  National . 

44,822 

45,293 

Classified 

550,581 

553,160 

GRAND  TOTAL.. 

.  2,088,304 

2,261,093 

YEAR  TO  DATE.. 

.  2,088,304 

2,261.093 

Note:  Figures  given  in  modular  agate  lines. 

FORT  LAUDERDALE,  FLA. 

Sun  Sentinel-mS 


ROP  Local . 

115,323 

184,426 

118,183 

Preprint  Local . 

45,778 

38226 

47240 

ROPNNional . 

18,113 

948 

19,377 

Preprint  National . 

21,560 

3,464 

23274 

Classilied . 

191,826 

80,440 

168,836 

GRAND  TOTAL.. 

.  392,600 

307,504 

376,910 

YEAR  TO  DATE.. 

.  392,600 

307,504 

376,910 

FORT  WAYNE,  IND. 

Journal  Gazette-m 


ROP  Local . 

26204 

3,338 

27,793 

3,797 

Preprint  Local 

17,364 

37,531 

17,111 

42,574 

ROP  National . 

517 

942 

Classified 

35,621 

1,843 

31,234 

1,914 

TfW . 

79,706 

42.712 

77,080 

48,285 

News  Serrtinel-e 

ROP  Local . 

25,106 

3,338 

27,383 

3,797 

Preprint  Local . 

17,364 

65,486 

17,111 

73,448 

ROPNalional . 

580 

929 

Classified . 

35,361 

1,843 

31230 

2,002 

Tmi . 

78,411 

69,667 

76,653 

79,247 

Journal  Gazette-S 

ROP  Local . 

12,552 

11,618 

Preprint  Local . 

22,195 

22,864 

17,896 

ROP  Nalional . 

4,707 

806 

Preprint  Nalional . 

17,620 

19,725 

2,800 

Classitied . 

20,632 

18,695 

80 

Tflal . 

77,706 

22,864 

68,740 

2,888 

GRAND  TOTAL.. 

.  235,823 

135.243 

222,473 

130.420 

YEAR  TO  DATE.. 

.  235,823 

135,243 

222,473 

130,420 

FREDERICK,  MD. 


Post  &  News-m/e 

ROP  Local .  32,599 

Preprint  local  72,176 

ROPNalional  292 

Classified  34,216 

BRAND  TOTAL...  139,283 
YEAR  TO  DATE...  139,283 


ORAND  FORKS,  N.D. 


ROP  Local . 

20,646 

24,043 

Preprint  Local 

48,754 

39,578 

ROPNalional 

343 

694 

Preprint  National . 

15,105 

17,140 

Classitied 

17,424 

17,378 

GRAND  TOTAL... 

102,272 

98,833 

YEAR  TO  DATE... 

102,272 

98,833 

GRAND  ISLAND,  NEB. 

Independent-eS 


ROP  Local . 

29,897 

29,190 

Preprint  Local . 

21,208 

7,168 

19,965 

8,371 

ROPNalional 

766 

1,300 

Preprint  National . 

1,199 

720 

Classilied 

13,674 

13,010 

GRAND  TOTAL... 

66,744 

7,168 

64,185 

8,371 

YEAR  TO  OAFE... 

66,744 

7.168 

64,185 

8,371 

4=  Indicates  newspapers  reporting  figures  in  lines. 
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1993  1992 

FULL  PART  FULL  PART 

RUN  RUN  RUN  RUN 

GREENSBURG,  PENN. 

Tribune-Review-m 

ROP  Local .  17,626  18,169 

Preprint  Local .  10,634  8,684  7,129  11,802 

ROPNalional .  558  411 

Classified .  39,443  24,784 

Total .  68,261  8,684  50,493  11,802 


Tribune-Review-S 

ROP  Local . 

Preprint  Local . 

ROPNalional . 

Preprint  National . 

Classified 

Total . 


40,770  16,568  32266  12237 


YEAR  TO  DATE...  179,543  25,252  132,617  24,039 

GREENVILLE,  MISS. 

Delta  Democrat  Times-eS 


ROP  Local . 

13,965 

12,800 

Preprint  Local . 

18,504 

16,006 

ROP  Nalional 

351 

623 

Preprint  National . 

1,802 

958 

Classified 

8,221 

6,650 

GRAND  TOTAL... 

42,843 

37,037 

YEAR  TO  DATE... 

42,843 

37,037 

GREENWICH,  CONN. 


Time-a/d 

ROP  Local . 

15,232 

16,213 

ROP  National . 

1,853 

4,488 

Classified 

14,263 

15,095 

TMI . 

31,348 

35,796 

Time-S 

ROP  Local . 

7,111 

6,606 

ROP  NSional . 

1,500 

2,423 

Classilied . 

7,649 

7,305 

TMI . 

16,260 

16,334 

GRAND  TOTAL... 

47,608 

52,130 

YEAR  TO  DATE... 

47,608 

52,130 

HUTCHINSON,  KAN. 

News-mS 

ROP  Local . 

16,150 

18,763 

Preprint  Local . 

12,297 

59,034 

13,752 

ROP  National . 

452 

740 

Preprint  National . 

12,553 

13,662 

Classitied . 

17,349 

16,946 

GRAND  TOTAL... 

58,801 

59,034 

63,863 

YEAR  TO  DATE... 

58,801 

59,034 

63,863 

UMA,  OHIO 


News-eS 

ROP  Local .  24,962 

Preprint  Local .  46,197 

ROPNalional  134 

Preprint  National .  22,880 

Classilied  21,174 

GRAND  TOTAL...  115,347 

YEAR  TO  DATE...  115,347 


UNCOLN,  NEB. 


ROP  Local . 

36,464 

38,951 

Preprint  Local . 

61,092 

50,092 

ROPNalional . 

616 

931 

Preprint  National . 

16,226 

14,330 

Classilied . 

31,398 

31,408 

GRAND  TOTAL... 

145,796 

135,712 

YEAR  TO  DATE... 

145,796 

135,712 

1993  1992 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


LONG  BEACH,  CAUF. 


Press  Telegram-m 
ROP  Local . 


ROPNalional . 

Preprint  National.. 
Classified . 


42,392 

25,175 

46,372 

23,763 

30,302 

37,704 

39,770 

35,358 

7,015 

2,064 

8,074 

1,685 

16,316 

130 

19,934 

44,071 

4,047 

52,005 

4,375 

140,096 

69,120 

166,155 

65,181 

140,096 

69,120 

166,155 

65,181 

LOUISVILLE,  KY. 

Courier-Joumal-a/d 


ROP  Local . 

31,583 

14,829 

32,223 

12,237 

Preprint  Local . 

58,082 

24,039 

ROPNalional . 

325 

413 

Preprint  Nalional . 

90 

24,039 

Classified . 

22,472 

14,396 

21,316 

TMI . 

54,380 

87,397 

53,952 

Courier-Joumal-S 

ROP  Local . 

23,513 

158 

21,441 

Preprint  Local . 

56,495 

ROPNalional . 

330 

290 

Preprint  Nalional . 

17,203 

Classified . 

15,313 

13,119 

TMI . 

39,156 

73,856 

34,850 

GRAND  TOTAL... 

93,536 

161,253 

88,802 

YEAR  TO  DATE... 

93,536 

161,253 

88,802 

MANASSAS,  VA. 

Journal  Messenger-e 


ROP  Local . 

9,520 

108,787 

Preprint  Local . 

812 

12,183 

ROP  Nalional . 

1,139 

4,876 

Classilied . 

8,964 

93,937 

GRAND  TOTAL... 

20,435 

219,783 

YEAR  TO  DATE... 

20,435 

219,783 

MANCHESTER,  N.H. 

Union  Leader-m 


JACKSONVILLE,  FLA. 

Rorida  Times-Unkm-mS 

ROP  Local .  60,338  26,303  57,721  24,490 

Preprint  Local  81270  59,985 

ROPNalional  8,953  4,683 

Preprint  National  26,832  25,800 

Classilied .  75,690  56,587 

GRAND  TOTAL...  253,083  26,303  204,776  24,490 

YEAR  TO  DATE...  253,083  26,303  204,776  24,490 


ROP  Local . 

32,829 

38,473 

ROP  National . 

815 

1,598 

Classified 

25,731 

25,381 

TMI . 

59,375 

65,452 

N.H.  Sunday  News-S 

ROP  Local . 

14,174 

10,755 

ROP  National . 

434 

38 

Classified 

18,882 

14,729 

TMI . 

33,490 

25,522 

GRAND  TOTAL... 

92,865 

90,974 

YEAR  TO  DATE... 

92,865 

90,974 

MARYSVILU, 

CAUF. 

Appeal  Democrat-e 

ROP  Local . 

23,357 

21,570 

Preprint  Local . 

69,603 

72,991 

ROPNalional . 

971 

399 

Preprint  Nalional . 

737 

786 

Classified . 

26,127 

22,723 

GRAND  TOTAL... 

,120,795 

118,472 

YEAR  TO  DATE... 

120,795 

118,472 

MIDDLETOWN,  N.Y. 

Times  Herald-  Record-mS 


ROP  Local . 

58,432 

59,690 

Preprint  Local . 

51291 

82,785 

39,543 

53,355 

ROPNalional . 

644 

1,357 

Preprint  Nationaf . 

28,080 

29,784 

Classified . 

53,740 

49,510 

GRAND  TOTAL... 

192,187 

82,785 

179,884 

53,355 

YEAR  TO  DATE... 

192,187 

82,785 

179,884 

53,355 

MINOT,  N.D. 


ROP  Local . 

19,182 

17,667 

ROP  Nalional . 

403 

786 

Classitied . 

9,062 

11,553 

GRAND  TOTAL... 

28,647 

30,006 

YEAR  TO  DATE... 

28,647 

30,006 

MUNCIE,  IND. 


ROP  Local . 

.  15,074 

13,182 

Preprint  Local . 

2,486 

3,790 

ROP  National . 

375 

184 

Classified . 

8,851 

9,566 

TMI . 

....  26,786 

26,722 
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1993  1992 


FULL 

PART 

FULL 

RUN 

RUN 

RUN 

Press-e 

ROP  Local . 

17,815 

19,642 

Preprint  Local . 

5,777 

4,102 

ROP  National . 

184 

379 

Preprint  National . 

62 

59 

Classified . 

11,096 

10,090 

Total . 

34,934 

34,272 

Star-S 

ROP  Local . 

3,904 

3,912 

Preprint  Local . 

ROPNational . 

4,373 

3,288 

22 

Preprint  National . 

700 

764 

Classitied . 

3,461 

2,945 

Total . 

12,438 

10,931 

GRAND  TOTAL... 

74,158 

71,925 

YEAR  TO  DATE... 

74,158 

71,925 

NASHVILLE,  TENN. 

Tennessean-m 


ROP  Local . 

37,835 

33,564 

Preprint  Local . 

20,589 

18,526 

ROPNational . 

1,635 

1,314 

Preprint  National . 

371 

Classified . 

37,481 

29,119 

Total . 

97,540 

82,894 

Banner-e 

ROP  Local . 

32,637 

32,001 

PreprinI  Local . 

19,145 

18,526 

ROP  National 

1,581 

1,290 

Preprint  National . 

371 

Classified . 

28,463 

28,420 

Total . 

81,826 

80,608 

Tennessean-S 

ROP  Local . 

19,430 

15,805 

Preprint  Local . 

30,155 

15,789 

ROP  National 

1,299 

812 

Preprint  National . 

17,017 

14,834 

Classified . 

21,572 

15,355 

Total . 

89,473 

62,595 

GRAND  TOTAL... 

268,839 

226,097 

YEAR  TO  DATE... 

268,839 

226,097 

NORTHAMPTON,  MASS. 


Dally  Hampshire  Gazette-e 

ROP  Local . 

26.087 

27,684 

Preprint  Local . 

20,769 

19,350 

19,092 

8,127 

ROPNational . 

300 

134 

Preprint  National . 

129 

Classified . 

11,554 

12,431 

GRAND  TOTAL  ... 

58,839 

19,350 

59,341 

8,127 

YEAR  TO  DATE... 

58,839 

19,350 

59,341 

8,127 

NORTH  BAY, 

Nugget-m 

ONT. 

ROP  Local . 

14,943 

18,656 

Preprint  Local . 

31,262 

34,759 

ROP  National . 

2,389 

2,681 

PreprinI  National . 

2,975 

2,528 

Classified . 

15,022 

14,512 

GRAND  TOTAL... 

66,591 

73,136 

YEAR  TO  DATE... 

66,591 

73,136 

NORTH  PLATTE,  NEB. 

Telegraph-mS 

ROP  Local . 

...  18,427 

19,884 

PreprinI  Local . 

8,091  14,355 

12,137 

12,006 

ROPNational . 

1,237 

1,245 

Preprint  National . 

1,957  131 

1,436 

1,044 

Classified . . 

7,946 

9,378 

GRAND  TOTAL...  37,658  14,486  44,080  13,050 
YEAR  TO  DATE...  37,658  14,486  44,080  13,050 


OLYMPIA,  WASH. 


Olympian-mS 


ROP  Local . 

29,628 

33,201 

Preprint  Local . 

83,972 

64,682 

ROPNational . 

360 

1,259 

Classitied . 

37,253 

34,979 

GRAND  TOTAL... 

151,483 

134,121 

YEAR  TO  DATE.. 

151,483 

134,121 

1993  1992 


FULL  PART 

FULL 

PART 

RUN  RUN 

RUN 

RUN 

ONTARIO,  ORE. 

Argus  Observer-eS 

ROP  Local . 

8,074 

10,653 

Preprint  Local . 

23,349 

29,090 

ROP  Nalional . 

382 

320 

Classified... 

11,273 

9.229 

GRAND  TOTAL 

....  43,078 

49,292 

YEAR  TO  DATE...  43,078 

49,292 

OTTAWA, 

ILL. 

Daily  Times-e 

ROP  Local . 

....  12,713 

14,224 

PreprinI  Local . 

28,671 

1,417 

26,798 

1.288 

ROP  National . 

626 

298 

Preprint  National . 

575 

628 

Classified.. 

4,588 

6.757 

GRAND  TOTAL 

...  54,821 

1,417 

48,705 

1,288 

YEAR  TO  DATE 

...  54,821 

1,417 

48,705 

1,288 

PORTLAND,  MAINE 


Press  Herald-m 


ROP  Local . 

20,289 

1,616 

20.395 

2,131 

PreprinI  Local . 

14,874 

14,395 

ROP  Nalional . 

326 

1,833 

Preprint  National . 

376 

267 

Classified.. 

11,226 

19 

13,397 

60 

Total . 

47,091 

1,635 

50,287 

2,191 

Telegram-S 

ROP  Local . 

13,668 

14,372 

PreprinI  Local . 

23,050 

21.143 

ROPNational . 

552 

663 

Preprint  National . 

5,778 

6,378 

Classified. 

15,600 

15,531 

Total . 

58,648 

58,087 

GRAND  TOTAL... 

105,739 

1,635 

108,374 

2,191 

YEAR  TO  DATE... 

105,739 

1,635 

108,374 

2,191 

PROVIDENCE,  R.l. 


Journal-Bulletin-m 


ROP  Local . 

55,164 

8,548 

57,264 

5,717 

ROPNational . 

1,812 

35 

2,132 

35 

Classitied . 

26,900 

690 

28,726 

683 

Total . 

83,876 

9,273 

88,122 

6,435 

Journal-S 

ROP  Local . 

30,600 

1,519 

26,206 

1,252 

ROPNational . 

Classified 

2,431 

12,698 

205 

2,110 

13,042 

249 

Total . 

45,730 

1,724 

41,358 

1,501 

GRAND  TOTAL... 

129,606 

10,997 

129,480 

7,936 

YEAR  TO  DATE... 

129,606 

10,997 

129,480 

7,936 

READING,  PENN. 


Eagle-Times-e 


ROP  Local . 

27,909 

30,026 

Preprint  Local . 

13,970 

16,510 

ROPNational . 

482 

416 

Classified 

32,299 

33,605 

Total . 

74,660 

80,557 

Eagle-S 

ROP  Local . 

21,731 

18,168 

Preprint  Local . 

6,020 

32,040 

4,515 

11,615 

ROPNational . 

463 

265 

Preprint  National . 

16,920 

14,850 

Classitied . 

21,596 

16,907 

Total . 

66,730 

32,040 

54,807 

11,615 

GRAND  TOTAL... 

141,390 

32,040 

135,364 

11,615 

YEAR  TO  DATE... 

141,390 

32,040 

135,364 

11,615 

RENO,  NEV. 

Gazette-Journal-m 

ROP  Local . 

..  68,424 

67,658 

Preprint  Local . 

114,185 

111,181 

ROP  National . 

1,436 

1,186 

PreprinI  National . 

16,736 

18,656 

Classified . 

56,271 

60,028 

GRAND  TOTAL. 

..  257,052 

258,709 

YEAR  TO  DATE. 

..  257,052 

258,709 

1993  1992 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

RICHMOND,  VA 

Times-Dlspatch-m 

ROP  Local . 

38,408 

7,317 

37,752 

2,827 

Preprint  Local . 

19,664 

906 

14,979 

1,418 

ROPNational . 

3,533 

25 

3.344 

Preprint  National . 

158 

758 

239 

1,340 

Classitied . 

39,041 

710 

31.637 

2,766 

Total . 

100,804 

9,716 

87,951 

8,351 

Times-Dispatch-S 

ROP  Local . 

22,593 

20,126 

Preprint  Local . 

19,352 

1,445 

21,768 

2,175 

ROP  National . 

1,333 

1,231 

Preprint  National . 

14,215 

15,303 

Classified . 

24,062 

22,052 

Total . 

81,555 

1,445 

80,480 

2,175 

GRAND  TOTAL... 

182,359 

11,161 

168,431 

10.526 

YEAR  TO  DATE... 

182,359 

11,161 

168,431 

10,526 

RIVERSIDE, 

,  CALIF. 

Press-Enterprise-mS 
ROP  Local . 

51,048 

17,270 

50,388 

19.088 

Preprint  Local . 

ROP  National . 

102.970 

3.666 

34 

115,193 

3,820 

214 

Preprint  National . 

Classitied . 

24,918 

58,252 

1,715 

24,634 

56,832 

183 

GRAND  TOTAL... 

240,854 

19,019 

250,867 

19,485 

YEAR  TO  DATE... 

240,854 

19,019 

250,867 

19.485 

SACRAMENTO,  CALIF. 

Bee-mS 

ROP  Local . 

70,164 

16,290 

64,066 

18,130 

Preprint  Local . 

99,206 

23,792 

93,482 

29,878 

ROPNational . 

10,930 

11,361 

Preprint  National . 

26,000 

910 

27,528 

504 

Classitied . 

183,880 

6,864 

181,733 

8,320 

GRAND  TOTAL... 

390,180 

47,856 

378,170 

56.832 

YEAR  TO  DATE... 

390,180 

47,856 

378,170 

56,832 

ST. 

0 

e 

Si 

,  MO 

Post-Dlspatch-m 

ROP  Local . 

37,959 

18.220 

37,383 

13,071 

PreprinI  Local . 

26,847 

25,955 

ROP  National . 

2,103 

1,070 

2,863 

244 

Preprint  National . 

971 

986 

Classified . 

38,929 

2,769 

40,176 

Total . 

106,809 

22,059 

107,363 

13,315 

Post-Dispatch-S 

ROP  Local . 

24.427 

20,673 

Preprint  Local . 

35.402 

23,001 

ROP  National . 

2,261 

3,873 

Preprint  National . 

17,134 

16,479 

Classitied . 

38,317 

30,387 

Total . 

117,541 

94,413 

GRAND  TOTAL... 

224,350 

22,059 

201,776 

13,315 

YEAR  TO  DATE... 

224,350 

22,059 

201,776 

13,315 

SAN  BERNARDINO,  CALIF. 


Sun-mS 

ROP  Local .  46,100  51,784 

Preprint  Local .  50,468  45,900 

ROP  National .  2,936  5,344 

Preprint  National .  17,049  20.131 

Classitied .  64,770  46,281 

GRAND  TOTAL...  181,323  169,440 

YEAR  TO  DATE...  181,323  169.440 


SAN  DIEGO,  CALIF. 

Union-Tribune-mS 


ROP  Local .  118.459  16,224  114,726  14,851 

ROPNational .  19,645  1,105  18.331  906 

Classitied .  112.648  4.250  122,455  4,839 


GRAND  TOTAL...  250,752  21,579  255,512  20,596 
YEAR  TO  DATE...  250,752  21,579  255,512  20,596 


SAN  FRANCISCO,  CALIF. 


Chronicle-m 


ROP  Local . 

.  39,969 

9,278 

35,134 

8,658 

Preprint  Local . 

.  35,352 

37,310 

ROP  National . 

13,189 

527 

11,583 

828 

Preprint  National . . 

4.030 

1,292 

Classitied . 

28,091 

33,114 

Total . 

...  120,631 

9,805 

118.433 

9,486 

31 


*Indicates  newspapers  reporting  figures  in  lines. 
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Examiner-e 

ROP  Local . 

Preprint  Local . . 

ROP  National . 

Preprint  National.. 
Classifier) . 


Total .  117,319 

Examiner/Chronicle-S 

ROP  Local .  13,338 

Preprint  Local .  30,026 

ROP  National .  7,292 

Preprint  National .  20,540 

Classified  17.528 

Total .  88,724 

GRAND  TOTAL...  326,674 

YEAR  TO  DATE...  326,674 


1993  1992 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


8.747  29,297  8,513 

37.310 

473  11,186  348 

1,292 
32,554 

9,220  111,639  8,861 


2,149  14,844  4,111 

27,690 

64  7,796  549 

23,270 
18,987 

2,213  92,587  4,660 

21,238  322,659  23,007 

21,238  322,659  23,007 


SANTA  MONICA,  CALIF. 

Outlook-e 

ROP  Local .  19,252  26,435 

Preprint  Local .  11,138  11,138 

ROP  National .  3,780  5,009 

Preprint  National .  1.075  1,075 

Classified  21,151  23,425 

GRAND  TOTAL...  56.396  67,082 

YEAR  TO  DATE...  56,396  67,082 


SCOTTSDALi,  ARIZ. 


ROP  Local . 

21.872 

29,500 

ROP  National . 

256 

137 

Classified . 

37,968 

44,688 

GRANDTOTAL... 

60,096 

74,325 

YEAR  TO  DATE... 

60,096 

74,325 

SITKA,  ALASKA 


ROP  Local . 

4.221 

5,815 

ROP  National . 

407 

1,639 

Classified . 

963 

1,049 

GRAND  TOTAL... 

5.591 

8,503 

YEAR  TO  DATE... 

5,591 

8,503 

SPOKANE,  WASH. 

Spokesman-Review-m 


ROP  Local . 

26,506 

29,751 

Preprint  Local . 

5,693 

7,536 

ROP  National . 

1,997 

1,793 

Preprint  National . 

103 

Classified . 

35,266 

34,840 

Total . 

69,462 

74,023 

Spokesman-Review-S 

ROP  Local . 

9,629 

9,769 

Preprint  Local . 

5,020 

3,854 

ROP  National . 

1,160 

629 

Preprint  National . 

3,040 

2,330 

Classified . 

16,579 

13,266 

Total . 

35,428 

29,848 

GRANDTOTAL... 

104,890 

103,871 

YEAR  TO  DATE... 

104,890 

103,871 

STAMFORD, 

CONN. 

Advocate-a/d 

ROP  Local . 

20.951 

21,226 

ROP  National . 

1,853 

4,617 

Advocate-S 

ROP  Local .  8,066 

ROP  National .  1,492 

Classified .  7,724 

Total .  17,282 

GRAND  TOTAL...  54,444 

YEAR  TO  DATE...  54.444 


SYRACUSE,  N.Y. 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Herald  Journal-e 

ROP  Local . 

18,200 

4,446 

22,748 

5,505 

Preprint  Local . 

72,709 

60,920 

ROP  National . 

959 

2,126 

Classified . 

12,438 

12,776 

Total . 

104.306 

4,446 

98,570 

5,505 

Herald  American-S 

ROP  Local . 

17,039 

380 

14,777 

289 

Preprint  Local . 

68,741 

48,169 

ROP  National . 

1,041 

592 

Preprint  National . 

18,189 

15,451 

Classified . 

14,300 

10,872 

Total . 

119,690 

380 

89,861 

289 

GRANDTOTAL... 

326,727 

12,156 

285,764 

14,985 

YEAR  TO  DATE... 

326,727 

12,156 

285,764 

14,985 

TACOMA, 

WASH. 

Morning  News  Tribune-m 

ROP  Local . 

48,114 

1,203 

38,128 

1,303 

Preprint  Local . 

48,544 

8,631 

39,504 

17,350 

ROP  National . 

5,128 

6,192 

141 

Preprint  National . 

23,379 

23,696 

808 

Classified . 

42,592 

969 

42,373 

1,395 

GRANDTOTAL... 

167,757 

10,803 

149,893 

20,997 

YEAR  TO  DATE... 

167,757 

10,803 

149,893 

20,997 

TOLEDO, 

OHIO 

Blade-m 

ROP  Local . 

26,751 

2,967 

24,699 

4,319 

Preprint  Local . 

18,900 

17,703 

ROP  National . 

1,260 

274 

1,393 

6 

Preprint  National . 

126 

Classified . 

13,696 

819 

13,815 

456 

Total . 

60,733 

4,060 

57,610 

4,781 

Blade-S 

ROP  Local . 

17,746 

12,290 

Preprint  Local . 

33,831 

19,908 

ROP  National . 

1,131 

1,172 

Preprint  National . 

24,192 

22,806 

Classified . 

13,070 

9,770 

Total . 

89,970 

65,946 

GRANDTOTAL... 

150,703 

4,060 

123,556 

4,781 

YEAR  TO  DATE... 

150,703 

4,060 

123,556 

4,781 

TOPEKA. 

,  KAN 

Capital-Joumal-m 

ROP  Local . 

35,528 

37,999 

Preprint  Local . 

20,322 

45,849 

17.614 

39,589 

ROP  National . 

473 

486 

Preprint  National . 

161 

12,540 

420 

12,709 

Classified . 

27,140 

24,910 

GRANDTOTAL.. 

83,624 

58,389 

81,429 

52,298 

YEAR  TO  DATE.. 

83,624 

58,389 

81,429 

52,298 

TORRANCE,  CALIF. 


ROP  Local . 

36,556 

43,966 

Preprint  Local . 

51,395 

51,396 

ROP  National . 

4,704 

6,046 

Preprint  National . 

23,868 

23,868 

Classified . 

50,735 

48,252 

GRANDTOTAL... 

167,258 

173,527 

YEAR  TO  DATE... 

167,258 

173,527 

TULSA,  OKLA. 


World-m 

ROP  Local . 

Preprint  Local.. 
ROP  National ... 

Classitied . 

Total . 


725  1,635 

764 


Post-Standard-m 

ROP  Local . 

...  24,455 

16,275 

19.709 

7.330 

24,250 

9.191 

7,545 

3.997 

Preprint  Local . 

68,217 

57,750 

ROP  National . 

1,322 

1,097 

ROP  National . 

1,053 

2,272 

Preprint  National . 

4,515 

3,684 

Classified . 

13,752 

13,061 

23,386 

15,543 

Total . 

.  102,731 

7,330 

97,333 

9,191 

Total . 

..  61,223 

40,596 

FULL  PART  FULL  PART 

RUN  RUN  RUN  RUN 

TWIN  FALLS,  IDAHO 

Times  News-mS 

ROP  Local .  26,519  24,444 

Preprint  Local .  63,556  52,335 

ROP  National .  83  217 

Preprint  National .  88 

Classified .  22,952  20,202 

GRANDTOTAL...  113,110  97,286 

YEAR  TO  DATE...  113,110  97,286 


VICTORIA,  TEXAS 


ROP  Local . 

28,747 

31,941 

Preprint  Local . 

15,578 

12,899 

ROP  National . 

318 

405 

Preprint  National . 

6,343 

3,252 

Classified . 

33,608 

32,756 

GRANDTOTAL... 

84,594 

81,253 

YEAR  TO  DATE... 

84,594 

81,253 

WASHINGTON,  PENN. 

Observer-Reporter-m 

ROP  Local .  13,256  14,382 

Preprint  Local .  11,868  10,772 

ROP  National .  345  530 

Preprint  National .  516  516 

Classitied .  24.494  20,594 

Total .  50,479  46,794 

Observer-Repo  rter-S 

ROP  Local .  7,312  4,282 

Preprint  Local .  19,608  14,706 

ROP  National .  290  204 

Preprint  National .  26,058  645 

Classified .  9,866  4,332 

Total .  63,134  24,169 

GRANDTOTAL...  113,613  70,963 

YEAR  TO  DATE...  113,613  70,963 


WILLMAR,  MINN. 

West  Central  TrIbune-eS 


ROP  Local . 

16,221 

14,884 

ROP  National . 

545 

747 

Classified . 

3,605 

4.469 

GRANDTOTAL... 

20,371 

20,100 

YEAR  TO  DATE... 

20,371 

20,100 

WINDSOR,  ONT. 


Star-e* 

ROP  Local .  362,104 

Preprint  Local .  501,013 

ROP  National  108,872 

Preprint  National .  73,414 

Classified .  303,409 

GRANDTOTAL...  1,348,812 
YEAR  TO  DATE...  1,348,812 


'Note:  Figures  given  in  modular  agate  lines. 


WINSTON-SALEM,  N.C. 


Journal-m 

ROP  Local . 

40,185 

8,228 

43,964 

8,717 

Preprint  Local . 

9,642 

15,085 

4,300 

15,821 

ROP  National 

816 

1,333 

Preprint  National . 

88 

700 

528 

Classified . 

43,158 

86 

42,664 

83 

Total . 

93,889 

24,099 

92,261 

25,149 

Journal-S 

ROP  Local.... 

17,042 

1,812 

15,098 

2,882 

Preprint  Local . 

5,417 

21,343 

3,319 

19,804 

1,411 

ROP  National . 

382 

311 

964 

Preprint  National . 

16,308 

18,510 

Classitied . 

19,590 

20,313 

Total . 

58,739 

23,155 

57,551 

22,686 

2,375 

GRANDTOTAL... 

152,628 

47,254 

149,812 

47,835 

YEAR  TO  DATE... 

152,628 

47,254 

149,812 

47,835 

YAKIMA,  WASH. 

Herald-Republlc-m 


*  Indicates  newspapers  reporting  figures  in  lines. 


GRANDTOTAL...  123,556  2,952  99,300  2,375 
YEAR  TO  DATE...  123,556  2,952  99,300  2,375 


ROP  Local . 

24,456 

26,881 

ROP  National . 

527 

1,118 

Classified . 

42,310 

35,747 

GRANDTOTAL... 

67,293 

63,746 

YEAR  TO  DATE... 

67,293 

63,746 

Editor6?Publisher  •  April  17,  1993 
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ADVERTISING  DATA 
SUPPLIED  BY 
PUBLISHER 


February 


1993 

1992 

FULL 

PART 

FULL  PART 

RUN 

RUN 

RUN  RUN 

ALBANY, 

N.Y. 

Times  Union-m 

ROP  Local . 

19,452 

20,477 

Preprint  Local . 

21,740 

18,775 

ROP  National . 

4,149 

4,068 

Preprint  National . 

660 

705 

Classified . 

27,244 

26.974 

Total . 

73,245 

70,999 

Times  Union-S 

ROP  Local . 

14,557 

17,173 

Preprint  Local . 

59,315 

52,193 

ROP  National . 

3,003 

1,583 

Preprint  National . 

14,030 

15,275 

Classified . 

14,061 

13,667 

Total . 

104,966 

99,891 

GRAND  TOTAL 

178,211 

170,890 

YEAR  TO  DATE 

322,108 

316,843 

ARKANSAS  CITY,  KS. 

Traveler-e 


ROP  Local . 

9,127 

10,660 

ROP  National . 

91 

196 

Preprint  National . 

14,964 

16,254 

Classitied . 

3,527 

3,677 

GRAND  TOTAL... 

27,709 

30,787 

YEAR  TO  DATE... 

59,776 

67,810 

BANGOR, 

MAINE 

Daily  News-m 

ROP  Local . 

11,753 

6,140 

12,558 

5,523 

Preprint  Local . 

3,149 

19,882 

5,597 

14,889 

ROP  National . 

1,365 

1,339 

Preprint  National . 

324 

324 

Classified . 

11,112 

50 

11,047 

106 

Total . 

27,703 

26,072 

30,865 

20,518 

News-S 

ROP  Local . 

8,226 

1,201 

8,666 

1,187 

Preprint  Local . 

1,296 

19,804 

1,782 

18,346 

ROP  National . 

38 

511 

Preprint  National . 

10,449 

13,955 

Classitied . 

8,361 

8,830 

Total . 

28,370 

21,005 

33,744 

19,533 

GRAND  TOTAL... 

56,073 

47,077 

64,609 

40,051 

YEAR  TO  DATE... 

110,570 

94,290 

119,961 

75,690 

BENNINGTON,  VT. 


Banner-m 


ROP  Ltxal . 

9,780 

7,780 

Preprint  Local . 

1,413 

1,326 

ROP  National . 

182 

206 

Preprint  National . 

57 

60 

Classified . 

7,532 

6,240 

GRAND  TOTAL... 

18,964 

15,612 

YEAR  TO  DATE... 

32,722 

29,989 

1993  1992 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

BISMARCK 

,  N.D. 

Tribune-mS 

ROP  Local . 

23,838 

26,166 

ROP  National . 

1,025 

950 

Classitied . 

15,793 

14,065 

GRAND  TOTAL... 

40,656 

41,181 

YEAR  TO  DATE... 

N/A 

N/A 

BLOOMINGTON,  IND. 

Herald  Times-mS 

ROP  Local . 

25,995 

25,452 

Preprint  Local . 

62,135 

52,711 

ROP  National . 

217 

496 

Preprint  National . 

3,897 

3,267 

Classified.... 

29,158 

29,348 

GRAND  TOTAL  ... 

121,402 

111,274 

YEAR  TO  DATE... 

235,297 

211,055 

BUFFALO, 

N.Y 

News-a/d 

ROP  Local . 

24,806 

23,574 

Preprint  Local 

1,688 

6,187 

1,674 

5,453 

ROP  National 

5,823 

5,188 

Preprint  National . 

262 

260 

Classitied... 

26,201 

31,496 

Total . 

58,780 

6,187 

62,192 

5,453 

News-S 

ROP  Local . 

13,564 

13,945 

Preprint  Local . 

2,951 

8,837 

1,799 

8,263 

ROP  National . 

3,749 

2,112 

Preprint  National . 

4,484 

5,004 

Classified... 

9,779 

8,652 

Total . 

30,043 

13,321 

26,508 

13,267 

GRAND  TOTAL.. 

88,823 

19,508 

88,700 

18,720 

YEAR  TO  DATE.. 

181,943 

45,169 

175,836 

38,562 

CASA  GRANDE,  ARIZ. 


DIspatch-e 

ROP  Local .  12,292  14,015 

ROP  National .  806  855 

Classilied .  10,497  11,199 

GRAND  TOTAL...  23,595  26,069 

YEAR  TO  DATE...  44,311  48,312 

CHAMPAIGN,  ILL. 

News  Gazette-eS 

ROP  Local..  31,502  184  30,222  254 

Preprint  Local  67,983  28,638  75,014  17,802 

ROP  National .  1,446  798 

Preprint  National .  15,996  17,157 

Classilied...  25,259  27,819 

GRAND  TOTAL...  142,186  28,822  151,010  18,056 

YEAR  TO  DATE...  293,443  55,595  289,366  33,003 


CHARLOTTE,  N.C. 


1993  1992 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

DETROITr 

MICH 

News  &  Free  Press-meS 

ROP  Local 

76,649 

33,467 

69,774 

33,578 

Preprint  Local 

42,213 

55,267 

23,710 

55,067 

ROP  National . 

11,081 

999 

14,185 

560 

Preprint  National . 

10,634 

698 

11,506 

106 

Classified. 

61,282 

61,354 

GRAND  TOTAL... 

201,858 

90,431 

180,529 

89,311 

YEARTOOAn... 

427,810 

189,044 

374,505 

173,299 

DURHAM,  N.C. 

Herald-Sun-m 

ROP  Local . 

36,287 

40,172 

ROP  National . 

1,124 

1,075 

Classified . 

43,662 

39,935 

GRAND  TOTAL... 

81,073 

81,182 

YEAR  TO  DATE... 

162,724 

156,810 

EAU  CLAIRE,  WIS. 


Leader  Telegram-eS 


ROP  Local . 

32,121 

31,607 

Preprint  Local . 

32,018 

26,468 

28,942 

21,671 

ROP  National . 

603 

977 

Preprint  National . 

6,890 

10,296 

Classified 

27,867 

27,421 

GRAND  TOTAL... 

99,499 

26,468 

99,243 

21,671 

YEAR  TO  DATE... 

208,332 

50,172 

186,973 

39,001 

EDMONTON,  ALTA. 


Journal-m' 


ROP  Local . 

..  768,434 

659,363 

Preprint  Local . 

639,500 

758,178 

ROP  National . 

252,163 

307,085 

Preprint  National . 

28,700 

50,887 

Classitied 

553,973 

602,795 

GRAND  TOTAL.. 

.  2,242,770 

2,378,308 

YEAR  TO  DATE.. 

,  4,331,074 

4,639,401 

Note;  Figures  given  in  modular  agate  lines. 


EL  DORADO,  ARK. 


News-Times-m 


ROP  Local . 

10,000 

12,487 

Preprint  Local . 

30,878 

24,729 

ROP  National . 

133 

187 

Preprint  National . 

2,046 

1,698 

Classilied . 

8,896 

9,968 

GRAND  TOTAL. 

..  51,953 

49,069 

YEAR  TO  DATE. 

..  102,931 

103,103 

Daily  Hmes-e 

ROP  Local . 

ERIE,  PENN. 

...  22,757 

17,222 

Preprint  Local . 

16,056 

19.118 

ROP  National . 

811 

648 

Classified . 

23,825 

24,307 

Total . 

..  63,449 

61,295 

Observer-mS 
ROP  Local.. 

Preprint  Local 

ROP  National . 

Preprint  National . 

Classitied.. 

GRAND  TOTAL... 
YEAR  TO  DATE... 


Times  News-S 


51,868 

79,370 

50,714 

78,032 

ROP  Local . 

12,133 

15,480 

5,598 

51,007 

5,502 

39,407 

Preprint  Local . 

36,590 

23,577 

4,202 

190 

5,051 

249 

ROP  National . 

310 

366 

8,799 

241 

7,945 

125 

Preprint  National . 

9,212 

9,365 

75,763 

35,750 

76,345 

32,778 

Classitied . 

17,704 

20,035 

146,230 

166,558 

145,557 

150,591 

Total . 

75,949 

68,823 

321,012 

339,439 

316,038 

309,875 

GRAND  TOTAL... 
YEAR  TO  DATE... 

139,398 

288,805 

130,118 

262,234 

BINGHAMTON,  N.Y. 

Press  8i  Sun  Bulletin-m 


ROP  Local . 

22,003 

19,879 

Preprint  Local . 

22,257 

4,645 

19,466 

6,158 

ROP  National . 

807 

1,101 

Preprint  National . 

345 

325 

Classilied . 

19.303 

19,365 

Total . 

64,715 

4,645 

60,136 

6,158 

Press  &  Sun-Bulletin-S 

ROP  Local . 

15,628 

13,370 

Preprint  Local . 

29,067 

12,266 

19,247 

7,427 

ROP  National . 

207 

779 

Preprint  National . 

9,094 

8,069 

Classified . 

7,352 

6,390 

Total . 

61,348 

12,266 

47,855 

7,427 

GRAND  TOTAL... 

126,063 

16,911 

107,991 

13,585 

YEAR  TO  DATE... 

256,884 

31,696 

230,940 

27,201 

CHATTANOOGA,  TENN. 


Times/News-Free  Press-meS 


ROP  Local . 

49,866 

7,419 

54,832 

8,353 

Preprint  Loal . 

99,410 

91,915 

ROP  National . 

1,602 

1,691 

Preprint  National . 

22,484 

22.966 

Classified . 

68,649 

73,210 

GRAND  TOTAL... 

242,011 

7,419 

244,614 

8,353 

YEAR  TO  DATE... 

510,459 

14,359 

482,987 

17,867 

CONWAY,  ARK. 

Log  Cabin  Democrat-eS 


ROP  Local . 

18,755 

14,615 

Preprint  Local . 

10,407 

9,570 

ROP  National . 

28 

Preprint  National . 

264 

310 

Classified.. 

8,324 

7,513 

GRAND  TOTAL... 

37,750 

32,036 

YEAR  TO  DATE... 

74,159 

71,412 

FORT  LAUDERDALE,  FLA. 

Sun  Sentinel-mS 


ROP  Local  105,991  167,242  102,619  163,890 

Preprint  Local .  42,716  52,230  40,636  46,555 

ROP  National .  15,262  4,147  17,171  2,398 

Preprint  National .  13,794  1,155  12,985  11,563 

Classilied .  179,175  72,149  144.062  66,310 


GRAND  TOTAL...  356,938  296,923  317,473  290,716 
YEAR  TO  DATE...  749,538  604,427  694,383  572,153 


FREDERICK,  MD. 

Post  &  News-m/e 


ROP  Local .  34.130  35,889 

Preprint  Local .  74,322  72,942 

ROP  National .  545  594 

Classilied .  34,849  37,994 


GRAND  TOTAL...  143,846  147,419 

YEARTODAH...  283,129  277,009 


^Indicates  newspapers  reporting  figures  in  lines. 
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1993  1992 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

GRAND  FORKS,  N.D. 

Herald-m 


ROP  Local . 

16.224 

18,508 

Preprint  Local . 

47,912 

37,690 

ROP  National . 

171 

312 

Preprint  National . 

9,124 

8,943 

Classitied . 

15,218 

15,542 

GRAND  TOTAL  ... 

88,649 

80,995 

YEAR  TO  DATE... 

190,921 

179,828 

GRAND  ISLAND,  NEB. 

Independent-eS 


ROP  Local . 

32,698 

36,533 

Preprint  Local . 

23,362 

5,031 

20,655 

7,671 

ROP  National . 

725 

1.007 

Preprint  National . 

1,269 

1,209 

Classified . 

13,133 

13,283 

GRAND  TOTAL  ... 

71,187 

5,031 

72,687 

7,671 

YEAR  TO  DATE... 

137,931 

12,199 

136,872 

16,042 

GREENSBURG,  PENN. 

Tribune-Review-m 


ROP  Local . 

18,667 

18,066 

Preprint  Local . 

14.899 

13,492 

7,645 

10,753 

ROP  National . 

598 

1,014 

Classitied . 

33,486 

27,855 

Total . 

67.650 

13,492 

54,580 

10,753 

Tribune-Review-S 

ROP  Local . 

19,325 

18,403 

Preprint  Local . 

17.628 

19.954 

31,442 

16,302 

ROP  National . 

409 

481 

Preprint  National . 

16.900 

16.900 

Classified . 

18,198 

12,300 

Total . 

72,460 

19,954 

79,526 

16,302 

GRAND  TOTAL... 

140,110 

33.446 

134,106 

27.055 

YEAR  TO  DATE... 

319,653 

58.698 

266,723 

51,094 

GREENWICH,  CONN. 


Time-a/d 

ROP  Local . 

18,528 

16,550 

ROP  National . 

2,912 

3,072 

Classified . 

14,995 

15,364 

Total . 

36,435 

34.986 

Time-S 

ROP  Local . 

5,664 

6,059 

ROP  National . 

1,650 

1,650 

Classitied . 

7.107 

6.252 

Total . 

14,421 

13,941 

GRAND  TOTAL  ... 

50,856 

48.927 

YEAR  TO  DATE... 

98.464 

101,057 

1993  1992 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

LOGANSPORT,  IND. 


Pharos-Tribune-eS 


ROP  Local . 

12,163 

14,044 

Preprint  Local . 

31,344 

23,266 

ROP  National . 

108 

90 

Preprint  National . 

1,136 

872 

Classified . 

8,233 

8,691 

GRAND  TOTAL... 

52,984 

46,963 

YEAR  TO  DATE... 

101,171 

89,513 

LONG  BEACH,  CALIF. 

Press  Telegram-m 


ROP  Local . 

36,869 

19,517 

40,233 

20,187 

Preprint  Local . 

42,088 

38,746 

43,114 

36,040 

ROP  National . 

5,934 

1,600 

6,107 

1,132 

Preprint  National . 

9,193 

260 

9,970 

Classified . 

40,473 

3,161 

47,396 

3,740 

GRAND  TOTAL... 

134,557 

63,284 

146,820 

61,099 

YEAR  TO  DATE... 

274,653 

132,404 

312,975 

126,280 

LOUISVILLE,  KY. 


Courier-Journal-a/d 


ROP  Local . 

33,884 

19,540 

31,825 

19,337 

Preprint  Local . 

55,547 

29,557 

ROP  National . 

755 

1,049 

Classitied . 

20,973 

14,796 

22,272 

16,992 

Total . 

55,612 

89,883 

55,146 

65,886 

Courier-Journal-S 

ROP  Local . 

22,362 

132 

23,882 

42 

Preprint  Local . 

41,279 

40,745 

ROP  National . 

841 

307 

Preprint  National . 

10,550 

10,867 

Classified . 

14.894 

13.108 

Total . 

38,097 

51,961 

37,297 

51,654 

GRAND  TOTAL... 

93,709 

141,844 

92,443 

117,540 

YEAR  TO  DATE... 

187,245 

303,097 

181,245 

226,219 

IWANCHESTER,  N.H. 

Union  Leader-m 


ROP  Local . 

37,593 

38,461 

ROP  National . 

1,495 

2,829 

Classified . 

28,843 

28,446 

Total . 

67,931 

69,736 

N.H.  Sunday  News-S 

ROP  Local . 

16,763 

16,136 

ROP  National . 

249 

1,007 

Classified . 

17,026 

15,998 

Total . 

34,038 

33,141 

GRAND  TOTAL... 

101,969 

102,877 

YEAR  TO  DATE... 

194,834 

193,851 

HOUSTON,  TEXAS 


Post-mS 

ROP  Local .  73.068  73.750 

ROP  National .  11.932  10.972 

Classified .  64.054  57.691 


GRAND  TOTAL...  149.054  142.413 

YEAR  TO  DATE ...  2%.787  295.422 


JACKSONVILLE,  FLA. 


MIDDLETOWN,  N.Y. 


Times  Herald-  Record-mS 


ROP  Local . 

69,678 

67,776 

Preprint  Local . 

51,477 

117,036 

50,037 

ROP  National . 

662 

1,407 

Preprint  National . 

18,540 

540 

19,440 

Classitied . 

51,663 

54,286 

GRAND  TOTAL... 

192,020 

117,576 

192,946 

YEAR  TO  DATE... 

384,207 

200,361 

372,830 

MUNCIE,  IND. 


btar*m 

31,722 

54,384 

75,852 

30,424 

ROP  Local . 

14,925 

13,757 

86.043 

Preprint  Local . 

3,513 

2,976 

5,439 

5.502 

ROP  National . 

263 

438 

Preprint  National . 

17,544 

18,834 

Classitied . 

10,878 

11,683 

Classitied . 

67.620 

64,057 

Total . 

29,579 

28,854 

GRAND  TOTAL. 

.  233,471 

31,722 

218,629 

30,424 

YEAR  TO  DATE. 

.  486,554 

58,025 

423,405 

54,914 

ROP  Local . 

19,845 

19,106 

Preprint  Local . 

5,858 

4,639 

ROP  National . 

263 

438 

UMA, 

OHIO 

Classitied . 

13,028 

13,126 

News-eS 

Total . 

38,994 

37,309 

ROP  Local . 

27,854 

29,415 

Preprint  Local 

56,242 

42,738 

4,552 

4,956 

ROP  National . 

Preprint  National . 

501 

14,430 

317 

16,120 

Preprint  Local . 

4.447 

73 

4,237 

5 

Classitied . 

21,219 

22,711 

Preprint  National . 

602 

621 

GRAND  TOTAL. 

.  120,246 

111,301 

Classified . 

4,257 

3,377 

YEAR  TO  DATE. 

..  235,593 

207,673 

Total . 

...  13,931 

13,196 

82.539 


82,539 

135,894 


GRAND  TOTAL...  82.504  79,359 

YEAR  TO  DATE...  156,662  151,284 


1993 

1992 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

NASHVILLE, 

TENN. 

Tennessean-m 

ROP  Local..., 

29,089 

28,892 

Preprint  Local . 

20,204 

18,456 

ROP  National . 

947 

1,270 

Preprint  National . 

33 

Classified.... 

30,903 

29,424 

Total . 

81,176 

78,042 

Banner-e 

ROP  Local . 

25,437 

28,749 

Preprint  Local . 

17,467 

18,456 

ROP  National . 

890 

1,261 

Preprint  National . 

33 

Classitied.... 

24,144 

28,527 

Total . 

67,971 

76,993 

Tennessean-S 

ROP  Local . 

22,100 

21,546 

Preprint  Local . 

32,854 

19,751 

ROP  National . 

1,039 

940 

Preprint  National . 

10,052 

10,724 

Classified.... 

18,940 

17,326 

Total . 

84,985 

70,287 

GRAND  TOTAL.. 

234,132 

225,322 

YEAR  TO  DATE.. 

502,971 

451,419 

NORTHAMPTON,  MASS. 

Daily  Hampshire  Gazette-e 

ROP  Local... 

32,921 

31,173 

Preprint  Local . 

22,962 

16,254 

27,090 

6,450 

ROP  National . 

331 

204 

Preprint  National . 

516 

774 

Classified . 

11,409 

12,708 

GRAND  TOTAL.. 

68,139 

16,254 

71,949 

6,450 

YEAR  TO  DATE.. 

126,978 

35,604 

131,290 

14,577 

NORTH  BAY,  ONT. 

Nugget-m 

ROP  Local . 

18,508 

17,301 

Preprint  Local . 

33,145 

44,301 

ROP  National . 

2,507 

3,742 

Preprint  National . 

565 

1,846 

Classified . 

13,722 

16,002 

GRAND  TOTAL. 

68,447 

83,192 

YEAR  TO  DATE. 

.  1,185,194 

,219,342 

NORTH  PLATTE,  NEB. 

Telegraph-mS 

ROP  Local . 

16,808 

20,183 

Preprint  Local . 

7,178 

10,831 

15,790 

11,484 

ROP  National . 

835 

965 

Preprint  National . 

1,827 

130 

1,827 

391 

Classified.. 

7,986 

9,720 

GRAND  TOTAL. 

.  34,634 

10,961 

48,485 

11,875 

YEAR  TO  DATE. 

.  72,292 

25,447 

92,565 

24,925 

OLYMPIA, 

WASH. 

Olympian-mS 

ROP  Local . 

28,161 

30,005 

Preprint  Local . 

78,613 

63,932 

ROP  National . 

286 

640 

Classified.. 

33,042 

30,963 

GRAND  TOTAL. 

.  140,102 

125,540 

YEAR  TO  DATE. 

..  291,585 

259,661 

ONTARIO 

,  ORE. 

Argus  Observer-eS 

ROP  Local . 

12,149 

13,538 

Preprint  Local . 

23,607 

32,379 

ROP  National . 

560 

624 

Classitied . 

...  11,256 

9,571 

GRAND  TOTAL 

..  47,572 

56,112 

YEAR  TO  DATE 

90,650 

105,404 

OTTAWA,  ILL 

Daily  Times-e 

ROP  Local . 

...  14,042 

14,549 

Preprint  Local . 

...  31,879 

1,599 

29,205 

856 

ROP  National . 

290 

1,007 

Preprint  National . 

929 

429 

Classified . 

5,356 

4,553 

GRAND  TOTAL 

61,423 

1,599 

49,743 

856 

YEAR  TO  DATE 

..  116,244 

3,016 

98,448 

2,144 

*  Indicates  newspapers  reporting  figures  in  lines. 

34 


EditorfifPublisher  •  April  17,  1993 


1993  1992 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

PORTLAND, 

MAINE 

Press  Herald-m 

ROP  Local . 

19,873 

1,904 

18,809 

3,072 

Preprint  Local . 

16.493 

13,017 

ROP  National.. _ _ 

1,121 

2,182 

Preprint  National _ 

556 

Classilied . 

12,524 

8 

12,577 

123 

Total . 

50,567 

1,912 

46,585 

3,195 

Telegram-S 

ROP  Local . 

15,340 

13,345 

Preprint  Local . 

26,588 

24,930 

ROP  National 

745 

847 

Preprint  National 

5,014 

3,660 

Classilied . 

14,972 

12,395 

Total . 

62.659 

55,077 

GRAND  TOTAL... 

113,226 

1.912 

101,662 

3,195 

YEAR  TO  DATE... 

218,965 

3,547 

210,036 

5.386 

PKOVIDiliCE,  R.I. 


Joumal-Bulletin-m 


ROP  Local . 

ROP  National 

31,900 

2,452 

9,602 

27,969 

2,936 

7,421 

Classdied 

263) 

953 

26,817 

711 

Total . 

60,642 

10,555 

57,722 

8,132 

Joumal-S 

ROP  Local . 

ROP  National . 

29,721 

1,490 

1,394 

24,562 

2262 

1238 

Classilied . 

13,050 

269 

12,176 

296 

Total . 

44.261 

1,663 

39,000 

1,534 

GRAND  TOTAL... 

104,903 

12,218 

96,722 

9,666 

YEAR  TO  DATE... 

234,509 

23,215 

226.202 

17,602 

UAOING,  PENN. 

Eagle-Titnes-e 


ROP  Local . 

29,615 

28,504 

Preprint  Local _ _ _ 

18,390 

23,495 

ROP  National _ _ 

307 

524 

Classilied . 

31,376 

34,068 

Total . 

79,698 

86,591 

Eagle-S 

ROP  local 

23,711 

23213 

Preprint  Local _ 

6,990 

29.620 

8,600 

13570 

ROP  National . 

430 

510 

Preprint  National . 

10,800 

10,620 

Classilied . 

19,748 

18,400 

Total . 

61.679 

29.620 

61,343 

13,870 

GRAND  TOTAL.. 

141,377 

29,620 

147,934 

13,870 

YEAR  TO  DATE.. 

282,767 

61.660 

283,298 

25,485 

Gazette-Joumal-m 

RENO,  NEV. 

ROP  Local . 

..  63,774 

54,422 

Preprint  Local . 

..  95,452 

95,500 

ROP  National . 

1,488 

1228 

Preprint  National . 

..  10,724 

9,672 

Classilied . 

51,501 

51287 

GRAND  TOTAL.. 

..  222,939 

212,109 

YEAR  TO  DATE. 

..  479,991 

470.818 

RICHMOND, 

VA. 

Tlmes-Oispatch-m 


ROP  Local . 

32.884 

7,765 

31,353 

2,643 

Preprint  Local . 

13,073 

1.113 

15,369 

1216 

ROP  National . 

3,026 

30 

4532 

17 

Preprint  National . 

288 

641 

288 

698 

Classilied . 

31,890 

26,893 

2,333 

TebI . 

81.161 

9,549 

78,435 

6,907 

Times-Oispatcft-S 

ROP  Local . 

21,716 

20,995 

Preprint  Local . . 

22,842 

906 

18,397 

1,394 

ROP  National _ 

1258 

733 

Preprint  National . 

8,663 

8,551 

Clffisitied . 

20,422 

19,109 

Tetal . 

74,901 

906 

67,785 

1,394 

GRAND  TOTAL... 

156,062 

10,455 

146.220 

8,301 

YEAR  TO  DATE... 

338,421 

21,616 

314,651 

18,827 

♦Indicates  newspapers  reporting  figures  in  lines. 


1993  1992 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

RIVERSIDE, 

,  CAUF. 

Press-Enterprise-mS 

ROP  Local . 

49,940 

15,414 

51,907 

20,445 

Preprint  Local . 

107,004 

115,838 

ROP  National . 

4,194 

56 

3297 

41 

Preprint  National . 

15,656 

15593 

Classified . 

54,316 

1591 

56,656 

213 

GRAND  TOTAL... 

231,110 

17,061 

243,291 

20,699 

YEAR  TO  DATE... 

471,964 

36,080 

494,158 

40,184 

SAN  BERNARDINO, 

CAUF. 

Sun-mS 

ROP  Local . 

39,919 

45205 

Preprint  Local . 

53,072 

50398 

ROP  National 

4,150 

3,770 

Preprint  National . 

10,054 

10,472 

Classilied 

65.134 

43,741 

GRAND  TOTAL... 

172,329 

153,586 

YEAR  TO  DATE... 

353,^ 

323,026 

SAN 

DIEGO 

1,  CAUF. 

Unkm-Tribune-mS 

ROP  Local . 

100,779 

13593 

107221 

18231 

ROP  National . 

18.345 

757 

18.124 

768 

Classilied . 

92,840 

3,961 

101530 

3,928 

GRAND  TOTAL... 

211.964 

18,331 

226,875 

22,927 

YEAR  TO  DATE... 

462,716 

39,910 

482,387 

43,523 

SAN  FRANCISCO,  CAUF. 

Ctironide-in 


ROP  Local . 

38,739 

10357 

35237 

10,703 

Preprint  Local . 

39,378 

40,950 

ROP  National . 

11,815 

469 

13,965 

698 

Preprint  National . 

1,170 

Classified . 

31,368 

35332 

TtW . 

121,300 

10,826 

126,654 

11,401 

Examiner-e 

ROP  Local . 

34,955 

9,843 

29,108 

10261 

Preprint  Local . 

39,378 

40,950 

ROP  National . 

10,854 

444 

13,466 

532 

Preprint  National . 

1,170 

Classitied . 

30,829 

34,838 

Tibi . 

116,016 

10287 

119.532 

10,793 

Examiner/Chronide-S 

ROP  Local . 

18234 

2,922 

15,441 

3264 

Prepnnl  Local 

41.080 

57,590 

ROP  National . 

9,859 

114 

9,964 

128 

Piepnnl  National . 

16,900 

16510 

Classified.. 

18,087 

19,846 

TobI . 

104,160 

3,036 

119,351 

3,392 

GRAND  TOTAL... 

341,476 

24,149 

365,537 

25.586 

YEAR  TO  DATE... 

668,150 

45,387 

688,196 

48,593 

SANIA  MONICA,  CAUF. 

Outkwk-e 


ROP  Local . 

21,974 

21569 

Prepnnl  Local . 

15,868 

15,868 

ROP  National . 

3,099 

4,146 

Classilied . 

21,497 

24,186 

GRAND  TOTAL... 

62,438 

65,769 

YEAR  TO  DATE... 

118,834 

132.851 

SAPULPA,  OKLA. 

HeraM-eS 


ROP  Local . 

8,415 

8,154 

Prepnnl  Local 

969 

486 

ROP  National 

203 

144 

Classilied . 

2,603 

2,953 

GRAND  TOTAL... 

12,190 

11,737 

YEAR  TO  DATE... 

24,499 

23,474 

SmCA,  ALASKA 

Daily  Sentinel-e 


ROP  Local . 

4553 

5287 

ROP  National 

490 

1,025 

Classilied . 

894 

1,026 

GRAND  TOTAL... 

5,937 

7,338 

YEAR  TO  DATE... 

11,528 

115,841 

SPOKANE,  WASH. 

Spokesman-Review-m 


ROP  Local . 

27,143 

29,158 

Prepnnl  Local _ 

7,175 

7,957 

ROP  National . 

2,733 

2.748 

Preprint  National . 

66 

Classified . 

35,668 

36,497 

1M . 

72.719 

76,426 

1993 

1992 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Spokesman-Review-S 

ROP  Local . 

10,624 

12525 

Preprint  local 

5520 

4,887 

ROP  National . . . 

1,455 

1,065 

Prepnnl  National . 

1500 

1,453 

Classified 

16,882 

14,821 

Ttbl . 

35,581 

34,751 

GRAND  TOTAL... 

108,300 

111,177 

YEAR  TO  DATE... 

213,190 

215,048 

STAMFORD 

,  CONN. 

Advocate-a/d 

ROP  Local . 

22,737 

22,052 

ROP  National . 

2,912 

3,072 

Classilied . 

14512 

15,879 

Tobi . 

40,161 

41.003 

Advocate-S 

ROP  Local . 

6,936 

7,608 

ROP  National _ 

1,650 

1,630 

ClassiM. . . 

7,160 

6,360 

Tobi . 

15,746 

15,598 

GRAND  TOTAL... 

55,907 

56,601 

YEAR  TO  DATE... 

110,351 

116.874 

SYRACUSE,  N.Y. 

Post-Standard-m 

ROP  Local _ 

23296 

10.383 

27,067 

9,720 

Preprint  local 

76,092 

68.903 

ROP  National . . . 

1,735 

2229 

Prepnnl  NationaL-. . 

401 

419 

Classilied . 

16,180 

15.747 

Tow . 

117,706 

10,383 

114,465 

9,720 

Herald  Joumal-e 

ROP  Lock . 

19,958 

6210 

23,137 

5,774 

Preprint  Local . 

76,356 

72251 

ROP  National . 

1591 

2,146 

Prepnnl  Nalxxial . 

401 

419 

Classified 

13,416 

13196 

Tibi . 

111,722 

6,310 

111,149 

5,774 

Herald  American-S 

ROP  Local . 

14,119 

521 

14,600 

161 

Preprint  Local _ 

73,716 

59209 

ROP  National 

929 

577 

Preprint  National . 

11526 

11,414 

Classified 

12201 

11554 

Tkbl . 

112,491 

521 

97.354 

161 

GRAND  TOTAL... 

341,919 

17214 

322,968 

15,655 

YEAR  TO  DATE... 

668,266 

29,370 

608.732 

30.640 

TACOMA,  WASH. 

Morning  News  Tribune-m 

ROP  Local . 

48,739 

1,687 

34,862 

1566 

Preprint  Local 

50,318 

11,019 

51.100 

20.019 

ROP  National 

5205 

8265 

90 

Preprint  National . 

14,859 

66 

15,935 

63 

Classilied 

41,397 

1,103 

46279 

1,355 

GRAND  TOTAL... 

160.518 

13,875 

156,441 

23,093 

YEAR  TO  DATE... 

328275 

24,678 

306.334 

44,090 

TORRANCE 

CAUF. 

Daily  Breeze-eS 

ROP  Local . 

39,870 

42,068 

Preprint  Local. 

61,774 

61,774 

ROP  National . .  ... 

4,167 

5,405 

Preprint  National . 

15,922 

15,922 

Classilied . 

45,540 

50501 

GRAND  TOTAL... 

167273 

175,670 

YEAR  TO  DATE... 

334,531 

349,197 

TUISA,  OIOA. 

VYorld-m 

ROP  Local . 

33,383 

2,108 

30.821 

1,753 

PieprinI  local 

1567 

482 

2517 

797 

ROP  National . 

533 

780 

Preprint  National . 

266 

Classilied 

27,838 

27,399 

Ttbl . 

63,577 

2,590 

61,517 

2,550 

Tulsa  Wortd-S 

ROP  Local . 

19549 

19,335 

Preprint  Local 

7238 

4,916 

ROP  National 

944 

1..344 

PieprinI  Nainnal . 

3.138 

2248 

Classilied 

20,050 

16,920 

Ttbl . 

50.919 

44,763 

GRAND  TOTAL... 

114,496 

2,590 

106,280 

2,550 

YEAR  TO  DATE... 

238,052 

5.542 

205,580 

4,925 
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1993  1992 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

TWIN  iAUS,  IDAHO 

Times  News-mS 


ROP  Local .  23.823  25,993 

PreprinI  Local .  55.83<  54,230 

ROPNalional .  58  102 

Classified .  20,885  20,976 


GRAND  TOTAL...  100,600  101,301 

YEARTODAIE...  213,710  198,587 


VKTOUA,  TEXAS 


Advocate-mS 


HOP  Local . 

28,072 

31,933 

Preprint  Local . 

27,851 

12,799 

ROPNalional . 

299 

354 

PreprinI  Nafional . 

3,113 

2,144 

Classified . 

32,005 

34,646 

GRAND  TOTAL... 

91,340 

81,876 

YEAR  TO  DATE... 

175,934 

163,129 

WASNINOTON,  PENN. 

0bserver-Repo(1er-m 


ROP  Local . 

20,681 

20,771 

PreprinI  Local . 

17,737 

15,028 

ROPNalional . 

488 

889 

PreprinI  National . 

1,548 

uiassiMd . 

23533 

21,559 

HW . 

63,987 

58,247 

Obseiver-Repoiter-S 

ROP  Local . 

5,418 

4,765 

PreprinI  Local 

23,736 

18,447 

ROPNalional 

214 

31 

PreprinI  National . 

15,996 

129 

Classified 

8,386 

4,765 

TMal . 

53,750 

28,137 

GRAND  TOTAL... 

117,737 

86,384 

YEAR  TO  DATE... 

231,350 

157,347 

WIUMAR,  MINN. 


West  Central  Tribune-m 

ROP  Local . 

16,126 

14,879 

ROP  Nafional . 

351 

697 

Classified . 

3,908 

4,986 

GRAND  TOTAL.., 

20,385 

20,562 

YEARTODAIE.. 

40,756 

40,662 

VnNDSOR, 

Star-e' 

ONT. 

ROP  Local . 

.  393,142 

463,276 

PreprinI  Local . 

661,893 

719,567 

ROPNalional 

130,640 

155,669 

PreprinI  National . 

37,618 

60,408 

Classified 

275293 

309,367 

GRAND  TOTAL.. 

.  1,498,586 

1,708,287 

YEARTODAIE.. 

.  2,847,398 

3,064,410 

'Note:  Figures  given  in  modular  agate  lines. 


WINSTON-SALEM,  N.C. 


Joumal-m 

ROP  Local . 

37259 

6,330 

38,293 

9,124 

PreprinI  Local . 

6,726 

18,940 

3,973 

13,326 

ROPNalional . 

763 

785 

PreprinI  National . 

176 

264 

176 

Classified . 

37,032 

34,002 

TtW . 

81,956 

25,534 

77,053 

22,626 

Joumal-S 

ROP  Local . 

16,780 

1,396 

15,750 

1,972 

PreprinI  Local . 

4,533 

21,866 

5,142 

22,135 

ROPNalional 

492 

208 

PreprinI  National. . 

10,560 

9,944 

Classitieo . 

20,481 

17,506 

TIM . 

52,846 

23,262 

48,550 

24,107 

GRAND  TOTAL... 

134,802 

48,796 

125,603 

46,733 

YEAR  TO  DATE... 

287,430 

96,050 

275,415 

94,568 

YAKIMA, 

WASH. 

HeraM-Republic-m 

ROP  Local . 

25,000 

29267 

ROPNalional . 

778 

1227 

Classified . 

42,428 

35,798 

GRAND  TOTAL... 

68,206 

66,292 

YEARTODAIE... 

135,499 

130,038 

Affiliated  dividend 

IN  A  SMALL  sign  of  improving  eco¬ 
nomics,  the  Boston  Globe’s  parent  com¬ 
pany,  Affiliated  Publications  Inc.,  raised 
its  shareholder  dividend  2^  a  year.  The 
quarterly  dividend,  payable  June  1,  rises 
to  6.5^,  from  60. 

Miami  Herald, 

UPS  arm  produce 
hurricane  guide 

IN  THE  WAKE  of  last  year’s  devastat¬ 
ing  Hurricane  Andrew,  the  Miami  Her¬ 
ald  and  Andrews  and  McMeel,  a  Uni¬ 
versal  Press  Syndicate  company  based 
in  Kansas  City,  are  producing  What  to 
Do  Before  a  Hurricane — and  After. 

Prepared  by  staffers  at  the  newspaper, 
the  guide  contains  information  such  as 
the  definition  of  a  hurricane,  tips  on 
stormproofing  a  house  inside  and  out, 
and  where  to  go  when  a  storm  hits. 

Andrews  and  McMeel  and  the  Her¬ 
ald  also  collaborated  on  The  Big  One: 
Hurricane  Andrew,  which  was  pub¬ 
lished  six  weeks  after  the  storm  hit. 

Denver  Post 
helps  needy 

THE  DENVER  POST  distributed 
$751,316  to  Colorado’s  needy  through 
grants  to  nonprofit  agencies  made  pos¬ 
sible  by  funds  donated  through  the  pa¬ 
per’s  third  annual  Season  to  Share 
campaign. 

This  year,  readers  donated  $375,658. 
Donations  were  matched  dollar  for  dol¬ 
lar  by  the  Robert  R.  McCormick  Tri¬ 
bune  Foundation. 

Money  raised  was  contributed  to 
agencies  whose  primary  focus  is  the  bet¬ 
terment  and  enrichment  of  homeless  or 
otherwise  disadvantaged  families  and 
children,  and  health  and  education,  the 
paper  said. 

Newspaper  fine 
tunes  its  lawsuit 

THE  INDIANAPOLIS  STAR  has 
dropped  major  demands  from  a  lawsuit 
that  asked  a  court  to  throw  out  un¬ 
recorded  votes  taken  by  the  Indiana 
House  of  Representatives  on  amend¬ 
ments  to  state  budget  legislation. 

The  newspaper  said  the  failure  to 
record  the  votes  and  make  the  record 
public  violated  state  laws  requiring 


open  meetings  and  access  to  records. 

The  Star  dropped  several  demands 
March  25,  noting  in  a  story  published 
the  next  day  that  some  of  the  demands 
“probably  would  not  be  upheld  on  ap¬ 
peal  if  granted  by  a  trial  court.” 

The  newspaper  is  no  longer  asking 
the  court  to  throw  out  the  votes,  pro¬ 
hibit  the  House  from  failing  to  record 
future  votes,  or  prohibit  the  House  from 
denying  access  to  voting  records. 

House  Speaker  Michael  K.  Phillips 
said  the  chamber  now  can  “continue  to 
work  in  a  reasonable  fashion.” 

Rep.  Chester  F.  Dobis,  the  speaker 
pro  tern,  said  a  lawsuit  like  The  Star’s,  if 
successful,  would  threaten  the  legisla¬ 
tive  process. 

The  Star  still  seeks  to  have  the  court 
declare  that  the  House  violated  the 
Open  Door  Law  and  the  Access  to  Pub¬ 
lic  Records  Act.  —  AP 

New  shopper 

LIFE  PRINTING  AND  Publishing 
Inc.  of  Berwyn,  Ill.,  launched  LIFE 
AD'vantage,  a  weekly  shopper,  in  10 
suburban  Chicago  communities  on 
March  18. 

The  publication,  is  being  distributed 
on  Thursdays  and  has  current  press  run 
of  32,500. 

PNl  introduces 
nursing  magazine 

PHILADELPHIA  NEWSPAPERS  INC., 
publishers  of  the  Philadelphia  Inquirer 
and  Philadelphia  Daily  News,  has 
launched  Nurse  Extra,  a  biweekly  mag¬ 
azine  for  the  nursing  profession. 

The  publication,  which  has  an  initial 
circulation  of  60,000,  is  distributed  by 
mail  to  registered  nurses  and  licensed 
practical  nurses  in  the  market,  accord¬ 
ing  to  John  Celestino,  PNI’s  recruit¬ 
ment  advertising  manager. 

The  magazine  contains  articles  on 
subjects  such  as  continuing  education, 
technology,  treatment,  legal  issues  and 
employment. 

Newsday  launches 
sports  column 

LONG  ISLAND’S  NEWSDAY  and 
New  York  Newsday  have  launched  a 
weekly  sports  column  focused  on  media 
and  sports  business  and  written  by 
Steve  Zipay. 


^Indicates  newspapers  reporting  figures  in  lines. 
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iisloumalism 


College  newspaper 
column  draws 
protests,  death  threats 


by  M.L.  Stein 

A  COLLEGE  NEWSPAPER  column 
that  blasted  the  “wasting  of  taxpayers 
dollars”  on  an  elaborate  funeral  for  a 
police  officer  killed  on  duty  drew  more 
than  200  outraged  letters  and  death 
threats,  the  staff  reported. 

John  Sinclair,  executive  editor  of  the 
Daily  Titan  at  California  State  Univer¬ 
sity,  Fullerton  (CSUF),  said  many  of 
the  calls  came  from  police  officers,  who 
also  mailed  or  faxed  in  copies  of  the 
column  on  which  a  gunsight  was  super¬ 
imposed  on  the  columnist’s  picture. 

The  column  was  written  by  a  regular 
Titan  contributor,  William  R.  Buckley 
(not  to  be  confused  with  syndicated 
columnist  William  F.  Buckley),  a  35- 
year-old  graduate  student  in  computer 
science. 

The  funeral,  which  was  attended  by 
about  4,000  people,  including  scores  of 
uniformed  officers,  honored  Howard 


Buckley  conceded  that  Daillies,  as  a 
public  servant,  deserved  “some  form  of 
celebration.” 

Then  he  added,  “The  real  problem 
here  is  who  bears  the  costs?” 

Sinclair  told  E&P  that  the  Titan’s 
fax  machine  was  deluged  with  the  gun- 
sight  copies  of  the  column,  some  of 
them  from  cops  who  expressed  their 
outrage  in  scrawled  notes. 

“We  don’t  know  who  made  the  origi¬ 
nal  gunsight  drawing  but  we  believe  it 
came  from  the  campus  police  or  a  local 
police  department,”  the  editor  said. 

The  Titan  published  several  of  the 
protest  letters,  one  of  which  was  from 
Garden  Grove  Police  Chief  Stanley  L. 
Knee,  a  Cal  State  Fullerton  graduate, 
who  wrote  in  part:  “If  Buckley  had 
called  to  obtain  information  about  the 
funeral,  as  many  legitimate  newspaper 
reporters  did,  1  would  have  told  him 
that  a  community  comes  together  at 
the  death  of  a  police  officer.  They  real- 


The  Titan  staff  said  it  has  posted  about  12  death 
threat  notices  on  the  paper’s  bulletin  board. 


E.  Daillies,  a  14-year  veteran  of  the 
Garden  Grove  Police  Department  who 
was  shot  dead  after  pulling  over  a 
motorcyclist. 

Buckley’s  column  led  off:  “When 
your  time  has  come,  how  do  you  want 
to  go?  If  you  have  any  aspirations  of  a 
big,  expensive,  long-winded  and  costly 
sendoff,  you’d  better  join  your  local  po¬ 
lice  force  today!” 

The  columnist  railed  at  the  size  of 
the  funeral  procession,  which,  he  said, 
clogged  a  main  artery,  largely  because 
police  vehicles  “were  not  being  used 
for  the  purpose  for  which  they  were 
purchased:  patrolling  cities,  streets  and 
highways.” 


ize  when  an  officer  is  murdered,  they 
bury  not  just  a  human  being  but  also  a 
piece  of  their  own  safety.  When  a 
peace  officer  is  murdered,  a  piece  of 
our  society  is  also  murdered.” 

In  a  letter  reprinted  by  the  Titan, 
CSUF  president  Milton  A.  Gordon 
wrote  to  Knee  that  he  found  Buckley’s 
column  “totally  lacking  in  sensitivity” 
and  noted  that  the  university  also  had 
representatives  at  the  funeral.  Gordon 
commented  that  although  the  Titan 
cannot  be  censored,  “the  university 
does  expect  the  student  editors  to  act 
responsibly  in  determining  what  they 
publish.  Sadly,  they  failed  in  last  Fri¬ 
day’s  issue.” 


In  an  editorial,  Sinclair  defended 
the  column,  although  he  agreed  with 
letter  writers  who  pointed  out  that 
Buckley  neglected  to  mention  that  a 
hefty  portion  of  the  funeral  expenses 
were  borne  by  private  donations. 

“However,”  the  editor  continued, 
“letters  we  have  received  from  police 
officers  have  also  brought  to  light  the 
fact  that  a  number  of  officers  present 
for  the  funeral  were  on  duty  and  were 
paid  accordingly.” 

Sinclair  charged  that  several  of  the 
calls  to  the  paper  from  law  enforce¬ 
ment  personnel  “were  far  more  insen¬ 
sitive  than  Buckley’s  article.” 

Some,  he  said,  contained  threats,  in¬ 
cluding  one  that  warned  Buckley  “to 
sleep  with  one  eye  open.” 

The  Titan  staff  said  it  has  posted 
about  12  death  threat  notices  on  the 
paper’s  bulletin  board. 

In  summing  up  his  editorial,  Sin¬ 
clair,  a  journalism  major,  stated  that 
even  though  Buckley’s  viewpoint  did 
not  speak  for  the  newspaper,  “we 
refuse  to  apologize  for  running  the  ar¬ 
ticle  simply  because  it  may  have  of¬ 
fended  a  certain  segment  of  the  com¬ 
munity.  Opinion  pieces  do  that  all  the 
time  in  a  free  society.” 

In  an  interview  with  E&P,  Sinclair 
said  it  was  “ridiculous  that  such  a  big 
deal  has  been  made  over  this.  They  (the 
police]  could  have  just  let  it  die.”  BE^P 

FAMU  chair  named 

LEON  C.  HART,  industry  relations 
manager  with  DuPont  and  a  longtime 
graphic  arts  industry  professional,  has 
been  designated  to  fill  the  Garth  C. 
Reeves  Sr.  Eminent  Scholar  Chair  in 
journalism  and  graphic  arts  at  Florida 
A&M  University  in  Tallahassee. 

The  chair,  which  is  named  for  the 
Miami  Times  owner  and  FAMU  print¬ 
ing  graduate,  was  funded  by  $600,000 
in  corporate,  foundation,  alumni  and 
individual  donations  to  FAMU’s  cen¬ 
tennial  campaign  and  a  $400,000 
match  from  the  state. 


Tourist  guide 

COMMUNITY  NEWSPAPER  CO.  of 
Boston  announced  it  will  introduce  the 
tourist  publication,  the  Best  Read  Guide 
to  Boston,  in  June. 
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Comics  turned  into 
a  stamping  ground 

Creators  mention  stamps  April  5  to  drum  up  support 
for  postage  marking  a  century  of  cartooning  in  1 995 


by  David  Astor 

WHEN  AT  LEAST  a  dozen  syndicated 
cartoonists  mentioned  stamps  in  their 
April  5  comics,  they  were  trying  to 
mark  an  important  anniversary. 

It  was  not  some  sort  of  postal  an¬ 
niversary  that  caused  these  creators  to 
wax  philatelic  for  a  day,  hut  rather  the 
impending  100th  birthday  of  comics  in 
1995.  The  April  5  effort  was  an  attempt 
to  build  awareness  for  a  campaign  to 
get  the  U.S.  Postal  Service  to  issue  a 
series  of  commemorative  cartooning 
stamps  that  centennial  year. 

The  April  5  cartoons  did  indeed 
elicit  a  great  deal  of  press  attention. 
Newspaper  Features  Council  (NFC) 
co-project  chair  and  International  Mu¬ 
seum  of  Cartoon  Art  (IMCA)  trustee 
Catherine  Walker  noted  that  a  number 
of  print  and  broadcast  media  called 
about  doing  pieces  after  seeing  the 
stamp  comics. 

The  NFC  and  Florida-based  IMCA 
have  been  petitioning  for  the  1995 
stamps  along  with  the  National  Car¬ 
toonists  Society,  Cartoon  Art  Museum 
in  San  Francisco  and  Ohio  State  Uni¬ 
versity’s  Cartoon,  Graphic  and  Photo¬ 
graphic  Arts  Research  Library. 

These  organizations  and  institutions 
sent  an  83-page  proposal  to  the  Citi¬ 
zens’  Stamp  Advisory  Committee  last 
year.  They  (as  well  as  individual  car- 

SNOW  NOR  ftAIH  UOK 
^  X  V  HEAT  NOK  EUX7M  OF  NI6HT... 


toon  creators  and  aficionados)  also 
sent  letters  to  the  committee,  which  is 
considering  the  cartoon  postage  re¬ 
quest. 

IMCA  chairman  Mort  Walker,  for 
instance,  wrote  the  committee  to  say: 
“Comic  strips  were  invented  in  Amer¬ 
ica  with  the  ‘Yellow  Kid’  in  1895  [and] 
have  contributed  greatly  to  our  lan¬ 
guage  and  culture.  What  a  dull  country 
it  would  be  without  Snoopy,  Mickey, 
Annie  and  Garfield,  among  others.” 

He  added,  “Many  other  countries 
have  revered  our  comics  on  stamps,  in 
major  art  museums  and  in  art  publica¬ 
tions.  We  are  long  overdue  in  recogniz¬ 
ing  our  own  contribution  to  the  world 
of  art.” 

Walker’s  “Beetle  Bailey”  was  one  of 
the  April  5  comics  mentioning  stamps. 
Others  doing  so  from  the  King  Fea¬ 
tures  Syndicate  stable  included  “The 
Family  Circus”  by  Bil  Keane,  “Ernie” 
by  Bud  Grace,  “Zippy  the  Pinhead”  by 
Bill  Griffith,  “Blondie”  by  Dean  Young 
and  Stan  Drake,  “Hi  and  Lois”  by  Greg 
and  Brian  Walker  and  Chance  Browne 
and  “Sam  and  Silo”  by  Jerry  Dumas. 

Among  the  other  comics  with  an 
April  5  stamp  theme  were  “Luann”  by 
Greg  Evans  of  King’s  North  America 
Syndicate,  “Peanuts”  by  Charles 
Schulz  of  United  Feature  Syndicate, 
“Betty”  by  Gary  Delainey  and  Gerry 
Rasmussen  of  United,  “Broom-Hilda” 


...NOR  IMSTEinCAL  LAIJ6HTER  )  MUfirT  SE 
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"Beetle  Bailey’  by  cartoonist  and  museum  chairman  Mort  Walker. 


“Not  a  bad  stamp  design,  Billy. 
But  I  think  the  Post  Office 
might  prefer  The  Yellow 
KkJ’  or  ‘Little  Nemo’  or...” 


The  April  5  ‘Family  Circus.’ 


by  Russell  Myers  of  Tribune  Media 
Services  and  “B.C.”  by  johnny  Hart  of 
Creators  Syndicate. 

Hart’s  strip  commented  on  comic 
shrinkage  by  having  a  character  joke 
that  cartoon  art  on  stamps  would  be  in 
a  “larger  format”  than  in  newspapers. 

Those  interested  in  sending  a  letter 
supporting  the  cartoon  postage  pro¬ 
posal  can  write  jack  Rosenthal, 
Chairman,  Citizens’  Stamp  Advisory 
Committee,  475  L’Enfant  Plaza  S.W., 
Room  4485E,  Washington,  D.C. 
20260-6753.  MEffP 

Daily  wire  provides 
news  about  Russia 

THE  RUSSIAN  DAILY  NewsWire 
is  offering  information  and  analysis 
about  the  rapidly  changing  political 
and  economic  situation  in  the  former 
Soviet  Union. 

The  wire  features  a  team  of  four  se¬ 
nior  correspondents,  writing  in  Eng¬ 
lish,  who  have  worked  at  one  of  Rus¬ 
sia’s  reform-oriented  national  news¬ 
papers. 

Heading  the  wire,  which  is  available 
electronically  or  by  fax,  are  publisher 
Gordon  Feller  in  the  United  States 
and  editor  in  chief  Jeffrey  Barrie  in 
Moscow. 

Feller  founded  the  East/West  Busi¬ 
ness  Report,  while  Barrie  used  to  work 
in  the  U.S.  Embassy  in  Moscow. 

The  wire’s  U.S.  address  is  870  Es- 
tancia  Way,  San  Rafael,  Calif.  94903. 
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‘Kids’  gives  parents 
evaluations  of  films 

A  WEEKLY  FEATURE  that  offers  par¬ 
ents  guidance  about  whether  a  movie 
is  acceptable  for  their  children  to  see  is 
being  offered  by  Critics’  Choice 
(CC). 

“Kids-In-Mind”  —  whose  clients  in¬ 
clude  the  Portland  Oregonian  —  eval¬ 
uates  films  for  such  things  as  sex,  vio¬ 
lence  and  profanity  and  lists  scenes 
that  are  potentially  objectionable.  Nu¬ 
merical  ratings  from  0  to  10  are  as¬ 
signed  to  each  category. 

For  instance,  this  is  part  of  the  de¬ 
scription  of  Married  to  It,  a  movie  star¬ 
ring  Cybill  Shepherd,  Ron  Silver,  Beau 
Bridges,  Stockard  Channing  and  Mary 
Stuart  Masterson: 

“Sex/nudity,  5  —  There  are  two 
lovemaking  scenes:  Shepherd  and  Sil¬ 
ver  are  being  affectionate  in  the  show¬ 
er,  but  no  nudity  is  visible.  Bridges  and 
Channing  are  in  bed,  being  overly  vig¬ 
orous  and  noisy;  still,  there  is  no  nudi¬ 
ty.  There’s  some  cleavage  here  and 
there,  lots  of  explicit  sexual  talk  and 
sexual  gesturing  and  some  romantic 
kissing.” 

The  CC  —  based  at  8166  Mont¬ 
gomery  Rd.,  Suite  422,  Cincinnati, 
Ohio  45236 —  also  offers  “Kids”  in  cap¬ 
sule  form. 

Business  cartoon  is 
introduced  by  TMS 

A  BUSINESS  COMIC  that  pokes  fun 
at  everything  from  golden  parachutes 
to  diversified  portfolios  has  been  intro¬ 
duced  by  Tribune  Media  Services. 

The  daily  “Bottom  Liners”  panel  is 


Ul 

One  of  Bill  Amend’s 

‘FoxTrot’  comics  from  last  month. 

by  brothers  Bill  and  Eric  Teitelbaum, 

nounced  that  the  latest  “FoxTrot”  col- 

“Buchanan,  you've  got  the  training,  knowledge 
and  drive  to  one  day  sit  behind  this  desk... 
That’s  why  I've  decided  to  fire  you!” 


‘Bottom  Liners’ 


who  are  known  for  their  monthly  “Fi¬ 
nale”  cartoon  in  Los  Angeles  magazine. 
Eric’s  cartoons  have  also  been  featured 
in  publications  such  as  The  New  York' 
er,  Forbes  and  Penthouse,  while  Bill 
doubles  as  an  award-winning  graphic 
designer. 

Several  books  from 
syndicated  creators 

THE  FIRST  COLLECTION  of  “Far- 
cus”  cartoons  by  David  Waisglass  and 
Gordon  Coulthart  has  been  published 
by  Andrews  and  McMeel. 

Universal  Press  Syndicate  distrib¬ 
utes  the  workplace-themed  humor 
panel  to  more  than  200  newspapers. 

Also,  a  collection  of  articles  by  ex¬ 
perts  and  Nobel  laureates  in  the  sci¬ 
ence,  technology  and  health  fields  is 
being  offered  by  National  Academy 
Press. 

Headline  News,  Science  Views  II  is 
edited  by  David  Jarmul,  who  heads  the 
National  Academy  Op-Ed  Service 
that  originally  distributed  the  articles 
to  newspapers. 

The  illustrated  book  includes  a  Jar¬ 
mul  essay  on  how  to  get  an  op-ed  piece 
published. 

In  other  book  news,  cartoonist 
Michael  Dougan  has  written  and 
drawn  I  Can’t  Tell  You  Anything  and 
Other  Stories  for  Penguin. 

Dougan’s  “East  Texas”  comic  strip 
has  been  syndicated  to  weekly  news¬ 
papers. 

Modern  family  strip 
celebrates  birthday 

THE  “FOXTROT”  COMIC  is  marking 
its  fifth  anniversary  of  syndication  this 
month. 

Bill  Amend’s  humor  strip,  which 
stars  a  frequently  fractious  family  of 
five,  now  appears  in  more  than  350 
daily  and  Sunday  papers. 

Universal  Press  Syndicate  also  an- 


lection.  Bury  My  Heart  at  Fun-Fun 
Mountain,  has  been  published  by  its 
Andrews  and  McMeel  division. 

Groening  syndicate 
office  in  new  locale 

THE  SYNDICATE  THAT  handles 
Matt  Groening’s  “Life  in  Hell”  cartoon 
strip  has  moved. 

Acme  Features  Syndicate  is  now 
based  at  147  N.E.  Yamhill  St.,  Sheri¬ 
dan,  Ore.  97378. 

Acme  said  the  13-year-old  “Life  in 
Hell,”  which  is  done  by  the  creator  of 
television’s  popular  Simpsons  show,  ap¬ 
pears  in  about  200  newspapers. 


TIE  THE  KNOT 
WITH  MORE 
READERS. 


Brides  &  Bouquets  offers  20  spe¬ 
cial  features.  And  our  Wedding 
Bells  Mini  has  13  features.  You 
can  buy  them  individually.  Or  get 
everything  you  need  to  help  groom 
the  bride  by  ordering  both.  Add  a 
ColorFoto  for  cover  that  says  “I 
do! 

Call  collect  (619)  293-1818  to  or¬ 
der  a  free  sample  today.  Get  the 
package  that  ties  up  readership 
and  revenues. 
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Syndicates/News  Services _ 

Argirion  will  step  down  as 
TMS  vice  presiden^editor 

The  syndicate  says  he  wants  to  write  the  ‘Jumble’ 
puzzle,  but  is  that  the  only  reason  for  the  switch! 


by  David  As  tor 

MICHAEL  ARGIRION  WILL  step 
down  as  vice  president/editor  of  Tri¬ 
bune  Media  Services  within  the  next 
few  months. 

Argirion,  who  has  directed  TMS’ 
editorial  operations  since  1984,  will 
take  over  the  writing  of  the  syndicate’s 
“Jumble”  puzzle  from  the  retiring  Bob 
Lee. 

“This  is  something  I’ve  wanted  to  do 
for  a  number  of  years,”  said  Argirion, 
who  will  collaborate  with  artist  Henri 
Arnold. 

TMS  president  David  Williams 
added,  “This  is  a  franchise  feature  for 
TMS  and  we’re  fortunate  that  we  can 
put  it  in  Mike  Argirion’s  capable 
hands.” 

Were  there  other  reasons,  besides  an 
interest  in  puzzles,  for  Argirion’s 
change  of  duties?  One  former  syndi¬ 
cate  executive  speculated  that,  since 
Argirion  predated  Williams  at  TMS, 
Williams  may  have  wanted  a  vice  presi¬ 
dent  of  his  own  choosing. 

Williams,  however,  said  he  gets  along 
well  with  Argirion  and  has  known  him 
since  their  days  together  at  the  Chicago 
Tribune. 

The  former  syndicate  exec  also  won¬ 
dered  if  health  problems  may  have  in¬ 
fluenced  Argirion  to  take  a  less  stress¬ 
ful  position,  but  Argirion  said  this  was 
not  the  reason  for  his  decision. 

Were  complaints  from  creators  a  fac¬ 
tor?  Since  1991,  several  TMS  cartoon¬ 
ists  have  told  E&P,  on  an  off-the- 
record  basis,  that  Argirion  can  be  hard 
to  work  for. 

On  at  least  two  occasions,  differ¬ 
ences  between  TMS  creators  and  Ar¬ 
girion  went  public.  One  involved  the 
editing  of  a  Jim  Scancarelli  “Gasoline 
Alley”  sequence  (E&P,  Nov.  9,  1991) 
and  the  other  involved  the  dismissal  of 
“Dick  Tracy”  writer  Max  Allan  Collins 
(E6?P,Jan.  23,  1993). 

Sources  indicated  that  a  “personali¬ 
ty  conflict”  between  Argirion  and 
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Collins  may  have  been  one  of  the  rea¬ 
sons  why  Collins  was  let  go. 

Argirion  said  his  working  relation¬ 
ship  with  Collins  did  not  enter  into  his 
“jumble”  decision  because  Collins  is 
no  longer  with  TMS. 

When  asked  for  his  reaction  to  Ar¬ 
girion’s  new  writing  role,  Collins 
replied,  “I  only  hope  that  he,  as  a  cre¬ 
ator,  gets  the  kind  of  ‘editorial  support’ 

1  did.”  In  short,  Collins  was  not  wish¬ 
ing  Argirion  well. 

Collins,  who  began  writing  “Dick 
Tracy”  in  1977,  also  said  he  and  his  at¬ 
torney  are  “still  exploring”  the  possibil¬ 
ity  of  taking  legal  action  against  TMS. 

So  was  the  “jumble”  assignment  a 
face-saving  way  to  remove  an  executive 
TMS  wanted  removed? 

“No,”  responded  Williams,  who  said 
the  “jumble”  decision  was  Argirion’s. 

Argirion  added,  “No  one  should 
read  into  this  that  I  was  forced  to  do 
something  I  feel  lukewarm  about.  It 
was  my  decision.” 

TMS  said  Argirion,  who  is  in  his  ear¬ 
ly  50s,  will  continue  to  head  the  syndi¬ 
cate’s  editorial  operations  “through  a 
transition  period.”  No  successor  has 
been  named. 

As  for  “jumble,”  TMS  stated  that  it 
has  “hundreds”  of  newspaper  clients 
and  has  spawned  a  “junior  jumble”  fea¬ 
ture  for  kids,  more  than  60  books,  a 
British  tv  game  show  and  a  variety  of 
licensed  products.  ■ES’P 

Honors  and  awards 

MURRAY  OLDERMAN  WILL  be  in¬ 
ducted  into  the  National  Sportscasters 
and  Sportswriters  Association  Hall  of 
Fame  on  April  26  in  Salisbury,  N.C. 

The  award-winning  Olderman  was 
associated  with  Newspaper  Enter¬ 
prise  Association  from  1952  to  1987 
as  a  sportswriter,  editor  and  cartoonist. 
He  has  also  authored  11  books. 

In  other  honors  news,  Ann  Landers 
has  received  UNICEF’s  1993  World  of 


Morrie  Turner  (center)  with  National 
Cartoonists  Society  president  Mell 
Lazarus  (left)  and  NCS  Northern 
California  Chapter  chairman  Qlenn 
Bernhardt. 


Children  Award  for  “bettering  the  lives 
of  children”  through  her  Chicago  Tri¬ 
bune/Creators  Syndicate  column. 

Creators  reported  that  another  of  its 
writers,  Molly  Ivins  of  the  Fort  Worth 
Star- Telegram,  was  given  two  “Best  in 
the  Business”  awards  by  the  Washing¬ 
ton  Journalism  Review. 

Also,  Tribune  Media  Services  re¬ 
ported  that  WJR  named  Jeff  MacNelly 
of  the  Chicago  Tribune  and  TMS  best 
editorial  cartoonist. 

Another  artist,  “Wee  Pals”  cartoon¬ 
ist  Morrie  Turner  of  Creators,  received 
the  first  Brotherhood  Award  from  the 
Northern  California  Chapter  of  the 
National  Cartoonists  Society  during  a 
ceremony  at  the  Press  Club  in  San 
Francisco  (see  photo). 

And  Tom  Tomorrow  (Dan  Perkins), 
whose  self-syndicated  “This  Modern 
World”  cartoon  appears  in  the  San 
Francisco  Examiner  and  other  papers, 
has  been  named  one  of  10  “media  he¬ 
roes  who  made  a  difference  in  1992”  by 
the  AlterNet  alternative  news  net¬ 
work. 

Grizzard  improving 

COLUMNIST  LEWIS  GRIZZARD 
has  been  moved  out  of  intensive  care 
to  a  private  room,  according  to  Emory 
University  Hospital  in  Atlanta. 

The  46-year-old  King  Features 
Syndicate  humorist  had  been  in  very 
critical  condition  after  heart  surgery 
March  22  before  taking  a  turn  for  the 
better. 

King  reported  that  Grizzard,  who  is 
based  at  the  Atlanta  Journal  and  Con¬ 
stitution,  has  received  more  than 
21,000  cards  and  letters. 
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Shop  Talk 

Continued  from  page  52 

Sam  cites  the  Duke  of  Wellington, 
“the  baby  who  made  an  ex-champ  out 
of  Napoleon,”  and  points  out  that  the 
Battle  of  Waterloo  was  really  won  on 
the  fields  of  Eton.  Tess  is  unimpressed 
by  his  erudition.  She  figures  everybody 
learns  that  in  grammar  school. 

Not  today’s  young  journalists,  in¬ 
stant-replay  babies  who  catch  their 
sports  coverage  on  ESPN  with  no  in¬ 
terest  in  morning-after  calls.  When 
asked  about  sports  journalism,  they 
talk  about  sportscasting,  no  relation  to 
Hemingway’s  flycasting.  The  best 
preparation  for  a  television  sports  job 
appears  to  be  talking  to  the  press  as  a 
jock.  Takes  one  to  know  one? 

So  why  are  these  best  and  brightest 
spending  their  college  careers  studying 
journalism?  Certainly  not  to  master 
sportswriting.  That  was  kissed  off  in 
News  105  as  a  minefield  of  cliches  and 
Grantland  Rice  was  kissed  off  as  or¬ 
nate  writing.  Sportswriting  today,  the 
class  told  me,  is  investigative:  Team- 
bang  11,  Virgins  0,  in  a  Kinsey  Report 
of  Sports  Sex. 

Whatever  happened  to  Rice’s  “out¬ 


lined  against  a  blue-gray  October  sky, 
the  Four  Horsemen  rode  again”?  The 
only  Horseman  riding  in  such  inves¬ 
tigative  pieces  is  Destruction. 

In  the  newswriting  chapter  my  stu¬ 
dents  never  were  assigned  to  read, 
novices  are  told  they  need  to  master 
just  three  things  about  sportswriting: 
how  to  apply  the  techniques  of  beat  re¬ 
porting  to  the  special  challenges  of 
sport,  how  to  cover  a  sports  event,  how 
to  avoid  cliches. 

Marty  Cook,  a  journalism  student 
who  does  know  about  all  those  “sports- 
writers  of  old,”  tells  me  it  is  all  televi¬ 
sion’s  fault.  If  every  television  in  Amer¬ 
ica  mysteriously  blew  out  during  the 
final  game  of  the  World  Series,  sports¬ 
writing  cliches  would  disappear  and 
true  sportswriting  would  re-emerge. 

Others  blame  women,  of  course.  If 
we  hadn’t  pushed  our  way  into  press 
boxes  and  locker  rooms  .  .  .  but  then 
that  is  forgetting  that  women  were  not 
after  a  free  seat  or  interviews  with 
barebottomed  men. 

Like  Sam,  we  recognized  that  cover¬ 
ing  sports  was  reporting  on  “the  Amer¬ 
ican  way  of  life”  and  writing  about 
people.  Maybe,  just  maybe,  the  flight 
of  sportswriters  into  lifestyle  sections 


in  recent  years  should  tell  us  some¬ 
thing  about  writing  about  the  Ameri¬ 
can  way  of  life  versus  supplying  sports 
stats. 

Maybe  it’s  just  not  so  much  fun  to 
write  (and  read)  about  sports  anymore. 
Back  in  that  golden  era,  sportswriters 
and  athletes  traveled  together  on 
overnight  trains,  buddies  rather  than 
adversaries.  Afternoon  dailies  provid¬ 
ed  “game”  stories  that  somehow  put 
last  night’s  action  into  perspective,  a 
replay  with  meaning. 

At  least  the  lore — or  myth — should 
live  on,  but  I’ve  got  an  awful  feeling  it 
hasn’t.  When  the  name  Ring  Lardner 
Jr.  rolled  by  in  the  opening  credits  as  a 
scriptwriter  of  Woman  of  the  Year,  no¬ 
body  had  heard  of  him  or  his  father. 
Nobody  knew  Grantland  Rice  either, 
but  then  this  was  at  the  University  of 
Missouri  and  not  Columbia  University, 
where  the  man  who  nicknamed  the 
Notre  Dame  backfield  has  a  confer¬ 
ence  room  named  after  him. 

Wait!  Don’t  call  Columbia  to  learn 
about  Grantland  Rice.  If  you  ask  where 
in  the  journalism  Building  Rice  is  hon¬ 
ored,  you  may  be  connected  to  the  li¬ 
brary,  which  will  refer  you  to  the  alum¬ 
ni  association.  If  it  comes  to  this,  ask 
for  an  old  alum.  IIEOT 
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Vital  new  contributors  to 
Scripps  Howard  News  Service. 

“Scripps  Howard  News  Service  gives  us  a  wide,  eclectic  range  of  well-edited  material 
that  we  cannot  obtain  from  any  other  wire.  Also,  SHNS  has  a  sense 
of  the  Heartland  and  gives  us  coverage  written  and  edited  in  —  and  for  —  the  Heartland. 
SHNS  is  being  constantly  enriched  by  a  growing  list  of  new  contributing  partners. 

We're  proud  to  be  counted  among  them.” 

—  John  Robinson  Block,  Editor  in  Chief  of 

Pittsburgh  Post-Gazette  and  The  Blade  (Toledo) 

SHNS  is  the  most  readable  and  best-edited  supplemental  news  service  available. 

Our  contributors  include  The  Milwaukee  Journal,  San  Francisco  Examiner,  St  Louis  Post-Dispatch, 
Minneapolis-St.  Paul  Star  Tribune,  The  Providence  Journal,  St  Petersburg  Times,  Congressional  Quarterly, 
the  Scripps  Howard  newspapers.  Globe  and  Mail  of  Canada,  and  The  Observer  of  London. 

For  more  information,  call  Irwin  Breslauer  at  212-580-8559. 


SCRIPPS  HOWARD 
NEWS  SERVICE 


200  PARK  AVENUE 
NEW  YORK,  NEW  YORK  10166 
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Percentage  of  minorities 
in  newspaper  newsrooms  up 


by  Debra  Qersh 

FOR  THE  FIRST  time  ever,  the  per¬ 
centage  of  minorities  in  American 
newsrooms  has  hit  double-digits. 

While  the  10.25%  projected  by  the 
latest  American  Society  of  Newspaper 
Editors  survey  of  minority  professionals 
is  still  far  from  reflecting  societal  per¬ 
centages,  it  does  show  some  progress. 

The  1993  report,  for  example,  chart¬ 
ed  the  second-largest  annual  growth 
since  the  survey  began  in  1978.  Last 
year,  9.39%  of  newsroom  employees 
were  minorities,  while  in  1978,  the  fig¬ 
ure  stood  at  3.95%. 

More  than  half  (55%)  of  American 
newspapers  employ  minority  journal¬ 
ists,  the  first  time  that  figure  has  ac¬ 
counted  for  the  majority.  Last  year,  it 
was  49%. 

Nevertheless,  only  7.1%  of  minori¬ 
ties  in  the  newsroom  are  in  superviso¬ 
ry  positions,  with  others  employed  as 
photographers  (12.6%),  reporters 
( 11.1%)  and  copy  editors  ( 10.7%). 

Nearly  a  quarter  (24.2%)  of  all  first¬ 
time  hires  for  newspaper  jobs  were 
minorities,  up  from  22.7%  last  year, 
while  people  of  color  accounted  for 


A  RECENT  EDITORIAL  in  the  Balti¬ 
more  Sun  lauded  the  choice  of  its  home 
city  for  the  annual  American  Society  of 
Newspaper  Editors  conference. 

The  editorial,  which  ran  the  morning 
the  conference  began,  noted  this  was 
the  first  time  in  71  years  ASNE  had 
held  its  conference  in  Baltimore. 

The  editors  conference  is  held  three 
of  every  four  years  in  Washington, 
D.C.,  and  then  in  the  fourth  year, 
“they  forage  out  into  the  boonies,  vis¬ 
iting  provincial  outposts  such  as  Den¬ 
ver  and  Boston,  where  national  head¬ 
liners  seldom  venture,”  the  editorial 
read,  in  part. 

“Well,  folks,  your  very  own  Balti¬ 
more  Sun  decided  to  bust  up  this 
arrangement  by  literally  stealing  this 
year’s  convention  from  Washington 
(which,  we  have  to  confess,  was  too 
above  it  all  to  care). 


39%  of  all  newsroom  interns. 

Larger  newspapers  tend  to  show  the 
best  results  in  percentage  of  minority 
employees,  but  part  of  this  may  be 
chalked  up  to  retention  problems  at 
the  smaller  papers,  which  complain 
that  when  they  do  get  minority  job  ap¬ 
plicants,  those  hired  are  often  quickly 
lured  away. 

One  hundred  percent  of  papers  with 
circulations  over  100,000  employed  mi¬ 
norities  in  their  newsrooms.  As  circu¬ 
lation  declines,  however,  so  do  the  mi¬ 
nority  employees;  only  24%  of  news¬ 
papers  with  circulations  10,000  and 
under  employed  people  of  color. 

More  than  half  (59%)  of  minorities 
in  the  newspaper  business  worked  at 
newspapers  with  circulations  over 
100,000,  with  the  remainder  (41%) 
working  at  newspapers  with  circula¬ 
tions  under  100,000. 

The  ASNE  survey  is  based  on  re¬ 
sponses  from  987  of  1,535  daily  news¬ 
papers,  which  are  then  projected  for 
the  entire  country. 

Included  with  the  statistical  report  is 
a  list  of  respondents  and  the  percent¬ 
age  of  minorities  employed  by  their 
newspapers.  BEST 


“The  Sun  lobbied  shamelessly  for 
this  convention  because  we  wanted  to 
show  off  our  newspaper  and  its  city,  re¬ 
gion  and  state,”  the  editorial  continued. 

“We  are  pleased  to  have  the  nation’s 
editors  in  town,”  it  concluded.  “Balti¬ 
more  should  not  have  to  wait  until  the 
year  2063  to  have  them  back.” 

Sun-Sentinel  Co. 
expands  magazine 

THE  SUN-SENTINEL  Co.  in  Fort 
Lauderdale,  Fla.,  has  expanded  its  bi¬ 
weekly  health  care  recruitment  maga¬ 
zine,  Vital  Signs,  to  the  Tampa  and  St. 
Petersburg  markets. 

It  is  mailed  free  to  more  than  90,000 
health-care  professionals,  and  the  ex¬ 
pansion  represents  a  circulation  in¬ 
crease  of  27,000,  the  company  said. 


ASNE  board  votes 
to  oppose  doctrine 

AT  ITS  ANNUAL  meeting,  the  Ameri¬ 
can  Society  of  Newspaper  Editors  board 
of  directors  voted  to  oppose  reinstate¬ 
ment  of  the  fairness  doctrine,  repealed 
by  the  Federal  Communications  Com¬ 
mission  in  1987. 

The  doctrine  required  broadcast  sta¬ 
tions  to  allow  equal  time  to  all  political 
candidates. 

The  board’s  resolution  read,  in  part: 
“ASNE  reiterates  its  firm  belief  that 
First  Amendment  protection  of  free 
speech  and  free  press  apply  to  all  infor¬ 
mation  services,  print  or  electronic,  and 
opposes  those  proposals  pending  in 
Congress  to  reinstate  the  so-called  fair¬ 
ness  doctrine.” 

New  ASNE  reports 

THE  AMERICAN  SOCIETY  of  News¬ 
paper  Editors  has  released  four  new  re¬ 
ports  and  a  videotape. 

The  reports  are  “Covering  the  Com¬ 
munity:  Newspaper  Content  Audits,” 
“Winning  Ways  with  Words,”  “Compet¬ 
ing  with  Television  (and  Other  Distrac¬ 
tions)”  and  “Rescuing  High  School 
Journalism.” 

The  12-minute  videotape,  “The  Mae¬ 
stro  Concept:  A  New  Approach  to 
Writing  and  Editing  for  the  Newspaper 
of  the  Future,”  was  produced  by  the 
Small  Newspapers  Committee. 

Advice 

Continued  from  page  25 

whether  we  are  talking  about  refrigera¬ 
tors  or  newspapers.” 

Reaching  all  segments  of  the  com¬ 
munity,  including  non-readers,  also  is  a 
key  to  survival,  according  to  Topping. 

“Good  business  as  well  as  public 
service  dictate  that  we  reach  out  to 
all  of  these  marginal  and  non-readers 
effectively,”  he  said,  noting  that  one 
solution  is  to  hire  more  minorities 
and  women  “to  help  in  revitalizing 
content.” 

“The  winning  newspapers  will  be 
those  which  deploy  their  resources  ef¬ 
fectively  to  serve  the  evolving  needs  of 
our  increasingly  diverse  communities,” 
Topping  added.  “Enterprising  leader¬ 
ship  will  make  the  difference.  As  edi¬ 
tors  and  publishers,  let  us  face  the  fu¬ 
ture  with  confidence,  knowing  we  can 
shape  it.”  BECT 
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Daily-Weekly-Monrtily  Features.  WEEKLIES:  Hook  readers  on  lively 

Camera  ready.  Free  trial.  Time  Data  Hollywood  gossip  column.  Camera- 
Syndicate.  1-800-322-5101.  ready.  Affordable.  Info  (800) 

AUTOMOTIVE  533-0073. _ 

CAR  FEATURES  are  our  business;  _ HUMOR _ 


LOVE  &  MONEY 


LOVE  &  MONEY.  Everyone  wants  more. 
Let  the  experts  tell  your  readers  how  to 
handle  the  combination.  Nationally  pub¬ 
lished  authors  seen  on  Today,  Good 
Morning  America,  in  The  Wall  Street 
Journal.  She's  an  attorney;  he's  a  MBA, 
CPA,  CFP.  LOVE  &  MONEY  offers  weekly 
advice  (and  answers  questions)  for  any¬ 
one  who  Ikjs  coupled,  uncoupled  or  con¬ 
sidered  itl  As  low  as  $5.  LEGALINES 


Columns  available  on  rood  tests,  car 
care,  auto  trivia,  auto  history,  new 
gadgets.  (313)  573-2755. 

CARTOONS 

INSIGFfTFUL!  CRAZY!  ZANY! 
Editorial  Cartoons  by  Alan  Vitello 
Unlike  anything  you've  seen! 

Send  for  your  free  samples 
PO  Box  740175,  Arvada,  CO  80006 

COMEDY  COLUMN 

NEWSREAL  a  topical  comedy  column  by 
veteran  Bob  Hope  writer.  Bob  Mills. 
Featured  on  LA's  KABC  Talk  Radio. 
350  words  (axed  daily.  Call  (or  sample, 
low  rates  (818)  980-8445. 


INVESTORS  WANTED 


CONSCIENTIOUS  working  partner/ 
investor  sought  (or  small,  fast¬ 
growing  Caribbean  weekly.  Serious 
inquiries  only  to  Box  6301,  Editor  & 
Publisher. 

AAAGAZINES  FOR  SALE 

CALIFORNIA  PARALEGAL  MAGA¬ 
ZINE.  No  rrKXrey  down.  Desktop  puUish- 
ing  templates  and  lift  of  3,5O0  Cali¬ 
fornia  paralegals  included.  Will 
train  new  owner.  Call  (805)  528-8705. 

Established  So.  Calif,  magazine. 
Must  sell  due  to  illness.  $32,500. 
2202  Sunset  Blvd.,  San  Diego,  CA 
92103. 

NEWSPAPER  APPRAISERS 

APPRAISERS  &  BROKERS 
Appraisals  (or  estates,  partnerships, 
taxes,  loans,  divorce,  minority 
buyouts.  Reasonable  fees.  C.  Peter 
Jorgensen,  Media  Consultants  &  Asso¬ 
ciates,  Box  C,  Boston,  MA  02174. 
(617)  643-1863. 

Appraisals  for  estate,  tax,  stock, 
asset,  depreciation,  insurarKe,  bank, 
partner,  ESOP,  others:  BOLITHO- 
CRIBB  &  Associates,  Robert  N. 
Bolitho,  Box  3008,  Palm  Beach,  FL 
33480,  (407)  820-8530;  John  T. 
Cribb,  1  ^nette,  BozetrKin,  MT  5971 5, 
(406)  586-6621. 

~  C.  BERKY  &  ASSOCIATES,  INC. 
Consuhants  -  Appraisals  -  Brokers 
(407)  368-4352 

900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 


'CONFESSIONS  OF  A  SPORTS 
WIDOW,'  a  weekly  column.  Perfect 
rival  to  sports  page.  Samples  (801) 
375-6801. 

DE^  UNCLE  WALLY 
Ludicrous,  absurd,  nonsensical, 
idiosyncric,  tongue-in-throot,  award¬ 
winning  wacko  weekly.  (215)  493-1795. 
Sample,  ms.  Delaware  Ave.,  Yard- 
ley,  PA  19067. 

KIDS  &  TEENS  -ENTERTAINMENT 

CELEBRITY  TEEN  TALK  -  a  weekly,  700 
word  column  w/photo  featuring  inter¬ 
views  with  big  name  stars.  Call  (617) 
255-0123  (or  samples. 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rerxJered  in  confiderKe  with  care  for  accu¬ 
racy  and  detail.  Established  reason¬ 
able  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 

NEWSPAPER  BROKERS 

'1st  in  RESULTS' 

WEBSTER  &  ASSOCIATES 
926  Eost  Main,  Jasper,  TN  37347 
(615)  942-2433 

Above  Average 
PERFORAAANCE 
SYD  S.  GOULD  &  COMPANY 
21 1 1  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 

BILL  MATTHEW  COMPANY  conducts 
professioTKil,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach,  FL 
34630.  No  obligation  of  course. 

BOUTHO-CRIBB 
&  Associates 

Our  Firm  Established  in  1923 
Bob  Bolitho  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  59715 
Newspaper  -  Shopper  -  Specialty 


(407)  788-1401. 

MONEY 

INCREASE  BABY  BOOMER  READER- 
SHIP,  EARN  25%  COMMISSION 

'IN  THE  MONEY.'  America's  only 
CPA/PFS  (Personal  Financial 
Specialist)  written  column  on  MONEY 
and  how  to  accumulate  it.  Weekly,  700 
word,  Q&A  format  gives  reader  a  person¬ 
alized  response  from  a  qualified 
professiorK]l.  Weekly  rates  as  low  as 
$5.  Samples,  rates.  Order  today  arx) 
get  your  share  of  burgeoning  oudierKe  of 
baby  boomers  plus  earn  25%  commis¬ 
sion  on  Special  Report  sales  generated 
by  your  publication.  Write  Rotxild  F. 
Palmer,  CPA/PFS,  28990  Pacific 
Coast  Hwy.,  Suite  #216,  Malibu,  CA 
90265.  Or  Fox  (310)  457-9196. 


NEWSPAPER  BROKERS 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
9210  Thornton  Rd.-Ste.  3 
Stockton,  CA  95209  (209)  952-0852 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Soles  '  Appraisals  -  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  persorKil  service. 
Call  for  a  brochure  and  proposal  before 
listing  your  paper.  4  Water  Street, 
Boston,  MA  02174.  (617)  643-1863. 

Fournier  Media  Service  Inc. 
AppraisalBrokerage-Consulting 
John  L  Fournier  >. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 

JM&A.  Established  1983 
Merger  &  Acquisition 
(614)  889-9747 

/^DIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 


SAVE  TIME  AND  INCREASE  ACCURACY  BY  FAXING  YOUR 
AD  TO  (212)  929-1259 


ANNOUNCEMENTS 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (909)  926-4843. 

SENIOR  HEALTH 

'SENIOR  CLINIC.'  America's 
ONLY  doctor  written  column  on  Senior 
Health.  10  years  in  Rochester  (NY) 
Democrat  &  Chronicle.  Weekly,  600 
words.  Samples,  rotes.  Frank  Madn- 
nis,  M.D.  HFM  Literary  Enterprises, 
#104-3283  Casorso  Rrsad,  KelowrKi, 
British  Columbia,  CorKxIa  VI W  3L6. 
(604)  868-8603 

SOAP  OPERA 

The  best  weekly  summaries  updated 
early  Tuesday  am  (or  next  week.  FAX, 
modem.  (312)  588-2288. 


SPORTS 


BUSINESS  OF  SPORTS  -  legal, 
economic  issues  incisively 
explained  by  sports  lawyer/ radio  anal¬ 
yst.  Twice  weekly,  375  words.  Sample, 
rates:  Harmon  (^lant,  PO  Box  1717, 
Evanston,  IL  60204,  (708)  328-0164. 


NEWSPAPER  BROKERS 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)626-6440  FAX  (909)  624-8852 

MICHAEL  D.  UNDSEY 
3465  S.  Olearxler  [>ive 
Chandler,  AZ  85248  (602)  899-3698 

PHILLIPS  MEDIA  SERVICES,  INC. 
Consuhonts-lnvestments 
ManagemenF8'’okers 
PO  Box  3308 
Merrifield,  VA  27116-3308 
Ph.  703-846-8410  Fax  703-846-8406 


RICKEN8ACHER  MEDIA  CO. 

No.  1  in  Texas  arxl  Southwest. 
3828  Mockingbird  Lone 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 

~  W.B.  GRIMES  &  COMPANY 
Est.  1959-625  Sold 
PO  Box  442 
Oarksburg,  MD  20871 
Larry  Grimes-PrK.(301 )  540-0636 
Dick  Smilh-Soulh-(601)  627-7906 
D.  Claussen-MWest-(41 4)  272-6173 
Craig  Fintor-NEost  (703)  4308774 
B<*  Derr-SEasl-(919)  625-5576 
Bruce  Lontz-CANADA  (519)  631-5709 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPERS  FOR  SALE 

20  year  old  New  Engkmd  weekly  for  sale 
plus  other  publications.  Will  sell 
for  gross.  Red  estate  optiotKil.  Owners 
retiring.  Qualified  buyers  only.  Box 
6290,  Editor  &  Publisher. 

New  Hampshire,  300,000  gross,  red 
estate.  Great  turraround  opportunity  for 
owner/publisher.  Box  6322,  Editor  & 
Publisher. 
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NEWSPAPERS  FOR  SALE 


NEWSPAPERS  FOR  SALE 


FL  WEEKLY.  Solid  opporlunity;  growth 
morhet.  $400K  annual  sales. 

SOUTH  GA  SHOPPER.  Strong,  estab¬ 
lished  properly.  Superb  ownef/operator 
situation.  BOTH  PRICED  TO  SELL, 
NOW! 

Contact:  Dick  Smith,  W.B.  Grimes 
Co.,  (601)  627-7906. 

INDIANA  GROUP  OPPORTUNITY. 
Small,  contiguous  properties  just 
outside  major  metro  area,  ideal 
combination  buy  (or  owner/operator. 
Contact:  Dane  Claussen,  W.B.  Grimes 
Co.,  (414)  272-6173. 

HEALTH  forces  sale  of  this  estab¬ 
lished  western  upstate  NY  weekly.  Ideal 
owner/operator  situation  for  1st  TB. 
Flexible  terms  if  you  can  act  now.  L 
Grimes  (301)  540^)636. 


MONTHLY  REAL  ESTATE  Publication, 
10th  year,  no  debt  obligations  -  dean 
operation  $100,000  Gross.  Send 
inquiries  to:  BHS  Investments, 
Inc.,  2953  Cabrillo  Mesa  Drive,  San 
Diego,  CA  92123. 

Weekly  paper  -  Tampa  Bay  area.  Gross 
over  $200K.  Ready  to  grow.  Prirrci- 
pals  only.  Will  sacrifice.  Send  to 
Box  6298,  Editor  &  Publisher. 


UNIQUE  ZONE  1  free  (mailed)  weekly. 
No  shopper!  Major  awards,  exceptional 
readership.  95%  market  penetration, 
new  management  team,  economy  turn¬ 
around.  Ready  (or  group  acquisition,  or 
majority  interest  sale.  Averaged 
$750K  gross.  Priced  below  50% 
gross,  inc.  R.E.  PSI  (207) 
856-7034. 


NEWSPAPERS  FOR  SALE 


NEWSPAPERS  for  sole,  $15K  to  $1 
million.  Some  financing,  free  list. 
Daily,  weekly.  Bill  Berger,  Asso¬ 
ciated  Texas  Newspapers,  Inc.,  1801 
Exposition,  Austin,  TX  78703  (512) 
476-3950. 

NEWSPAPERS  WANTED 

SELL  US  YOUR  underperforming  daily/ 
weekly  newspaper  or  shopper  in  zone 
3,  4,  5  or  6.  Paul  Fink,  ChottarKxiga 
Communications,  Inc.,  4600  Brainerd 
Rood,  Chattanooga,  TN  37411  (615) 
698-5306. 

PUBLICATIONS  FOR  SALE 

CRITICALLY-ACCLAIMED  small 
circulation  national  music  publi¬ 
cation  available  at  very  reasonable 
price.  Great  potential,  low  startup 
costs.  Serious  inquiries  only. 
Rock  &  Roll  Disc,  Box  17601, 
Memphis,  TN  38187-0601.  Call  even¬ 
ings  (901)  386-4655. 


PUBLICATIONS  FOR  SALE 


SELL  YOUR  PUBLICATION  to  someone 
willing  to  pay  a  (air  price  arxl  wha 
will  continue  the  tradition.  Indepen¬ 
dent  and  qualified  investor  with  15 
years  advertising  and  general  manage¬ 
ment  experierKe  and  whose  family  sold 
our  publications  to  a  large  chain  rvsw 
seeks  to  acquire  and  rebuild.  $500,000 
-$1  million  ranm.  Swift  response  -  no 
brokers.  Send  letter  and  current  issue 
to:  Box  631 1 ,  Editor  &  Publisher. 

SHOPPERS  FOR  SALE 

ESTABLISHED,  profitable  shopper  in 
very  nice  southeost  rural  market. 
Gross  $307,000  asking  $225,000. 
Financing  to  qualified  buyer.  Reply  to 
Box  6314,  Editor  &  Publisher. 

Of  all  the  ways  of  defining  man,  the 
worst  is  the  one  which  makes  him  out 
to  be  a  rational  animal. 

Anatole  France 


EQUIPMENT  &  SUPPLIES 


BUSIFffSS  SYSTEMS 


IBM  SYSTEM  36  -  B-24 
2  -  256K  leads 
2  -  200  mb  drives 
3-3180  monitors 
1 1  -  5251  monitors 
IBM  3262  Printer  5830  Feature  96 
character 

IBM  Tape  Drive  8809 
EDP  Equipment  7960  Feature 
Best  offer 

Contact  Colin  Phillips  (212) 
675-4380  or  write  Editor  & 
Publisher,  1 1  W.  1 9th  St.,  New  York,  NY 
10011. 


CAMERA  &  DARKROOM 


AGFA  RPS  6100  Dc^ite  camera. 
Like  new  condition.  $6,000. 

Wesco  Graphics  (510)  443-2400 


ROYAL  ZENITH  200-S  drum  sconner 
with  monitor.  Good  clean  operating 
condition.  Was  purchased  factory 
reconditioned  in  1990.  Available 
immediately.  H.  Scroggins  or  R. 
Pifer,  Sandusky  (Ohio)  Register, 
(419)  625-5500. 

SQUeeze  Lens  mfg.  since  1968 
Fine  turte  process  camera  lens 
alignment,  (ocus  &  calibration 
H.  CoHbom  CKOptical 
310/372-0372 


Wing^ytKh  film  processor,  set  up  for 
E-6.^rBe  years  old,  excalent  oorKii- 
tion.  Includes  water  panel,  salution 
recovery  system,  manuals,  many  extras. 
Asking  $7,000.  Ph.  (208)  336-5541 


FURNITURE 


Ergonomic  Furniture  from  MP5 


World's  lorgest  selection  of 
Adjustable  Tobies  ond  Choirs 

1  800  621-1507 

Midwest  Publishers  Supply  Co. 
LS2  Chicago,  IL  60656 


MARROOM 


PRE-OWNED  MAIIROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)428-5817  FAX  (404)  590-7267 


MAILROOM 


2  1 990  Kansa  Inserters  3  into  1 , 
maintenance  log-well  maintained 
135,000,  available  immediately. 
Call  Dove  Marcum  at  the  Utah  County 
Journal,  (801)  226-1983. 


7  each  1983  Nolan  Under  Wraps. 
Call  Lori  Roper,  (602)  271-7384. 


24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaran- 
teed  Production-Training  Prog¬ 
ram  Provided.  JIMMY  R.  FOX,  MAIL 
ROOM  CONSULTANT  713/468-5827. 


CUSTOM  DESIGNED 
MAIIROOM  SYSTEMS 
Floor  and/or  overhead  conveyors,  stack¬ 
ers,  strappers,  labelers  and  inserters. 
Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  worronteed 
disccxjnt  prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 


MAILROOM 

Kansa  Model  320  2  into  1  inserter, 
can  be  seen  running.  $14,000. 

Bunn  tying  machines  1-$800, 

1  $1,000. 

Wesco  Graphics  (510)  443-2400 


MULLER  MODEL  275  INSERTERS 
Run  on-line  directly  from  press  up  to 
50,000  IPH  with  7  inserts,  system 
includes  2  Muller  275  inserters  with 
5  #286  Comp.  Stackers,  4  bottom  wrap, 
4  Sigrxxfe  ML2EE  stropping  trxxhines 
and  crossovers. 

Wesco  Graphics  (510)  443-2400 


REA4ANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACIURING  CO. 
Bruce  L  Seidel  (215)  967-5738 

REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performatKe.  No 
loss  of  production.  Costs  savings. 
VALLEY  REMANUFACTURING  CO. 
Bruce  L  Seidel  (215)  967-5738 


MAILROOM 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  ItK. 
(407)  273-5218  or  (800)  741-1937 


MISCELLANEOUS 


1984  Eocom  Laserite.  1976  Naps  Plate 
exposing  Tower. 

Call  Lori  Roper,  (602)  271-7384. 


FOR  SALE 

2  Atex  7,000;  28  Atex  monitors;  1 
MAI  Basic  4  computer;  1  MAI  Basic 
4  printer;  2  Compugrophic  8600,  2 
Compugraphic  Advanta^  II;  1  LogE 
432  Mark  II  camera;  13  CDC  modd 
9877  (data  spools)  Atex;  2  MAI 
Basic  info  systems;  3  data  spools 
for  MAI  similar  to  the  CDC  model 
9877;  2  Atex  RDII  top  &  bottom;  22 
Atex  keyboards;  3  MAI  Basic  4 
drives;  5  MAI  monitors  and 
keyboards;  6  Compugraphic  MDT  350;  2 
LmE  PC  13  developers;  No  reasonable 
ofra"  refused.  We  will  sell  all  equip¬ 
ment  as  a  group  or  individual  pieces. 
Contact  Valerie  Millen,  General  Mana¬ 
ger  or  Philip  Tetreault,  Production 
Manager,  N.B.  Publishing  Company 
Ud.;  (506)  632-8888  or  write  PO  Box 
23^,  Saint  John,  N.B.  CarKxIa,  E2L 
3V8. 


PRESSES 


COLOR  KING  PRESS 
5  unit  installed  new  1988.  Brush  damp 
central  lubrication.  Cross  perf,  D.P. 
Wesco  Graphics  (510)  443-2400 


COLORKING  1983  -  2  units,  KJ-6 
with  perf.  Complete  Press.  Contact 
MARQUEZ  GRAPHICS  (305)  595-901 2. 


PHOTOTYPESETTING 


TWO  (2)  units  Compugraphic  8600 
typesetters.  Factory  maintained,  on  the 
floor,  running  arxl  in  good  shape.  Make  an 
offer  to:  Leo  Flarlman,  SarKXJsky  Regis¬ 
ter,  Sandusky,  Ohio.  (419)  625-5500. 


Goss  Urbanite  automatic  pasters 
8  -  42'  3-arm  reels,  AGS  digital 
controls,  simplified  tensions. 

Urbanite  substructure  complete 
(or  8-unit  press.  Y-columns,  wall 
Brackets,  pedestals  etc. 

60HP  IX  Motors,  shop  overhauled. 
2-GE  press  drives,  10  unit  DC/SCR 

ALLEA4AN  AND  ASSOCIATES,  INC. 
(505)  294-0450 

DCm  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Soles 

*Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses' 

FOR  SALE:  5/u  1977  Harris  VI 5A  low 
usage  $72,000;  8/u  1982  News  King 
w/KJ8  folder;  10/u  1977  1  shift 
Harris  VI 5A  with  JF7  &  JF15 
folders,  2  50HP  drives;  5/u  1975 
RZ2300  w/2  Mortins,  2  TK  ovens, 
folder  &  sheeter;  2/u  Ftarris  V15  w/JF7 
folder,  low  usage,  running  in  small  week¬ 
ly  $36,000.  lO/u  Goss  Urbonite  with 
2  (oldm;  5/u  Goss  Urbanite,  rebuilt 
1988. 

Tel  913/362-8888  Fax  913/362-8901 


PLACE  YOUR  BET 
ON  E<S?P  CLASSIFIEDS 

...We  bet  you'll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or  systems 
used  in  newspaper  production  (or  you're  a  Publisher  with 
surplus  equipment  on  your  hands)  E&P  Classifieds  ore  your 
best  bet  to  moke  (or  save)  some  easy  money. 

E&P's  Help  Wanted  ads  reach  the  industry  people 
you're  looking  for  to  fill  that  open  position  at  your  paper. 
Artd,  Positions  Wanted  advertisers  tell  us  that  E&P  Classified 
ads  get  results! 
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EQUIPMENT  &  SUPPLIES 


GOSS: 

■  Metro,  22  3/4",  6  units,  half  decks, 
6  RIP'S,  3:2  Imperial  folder 
•  Urbanite,  22  3/4",  10  units,  8  auto¬ 
matic  splicers,  2  folders,  1 300 


MAN: 

■  Uniman  4/2,  double  wide  22",  4 
units,  half  deck,  4  MEG,  2:1  double 
folder.  Recent. 

'  Additional  units  and  half  decks. 
HARRIS: 

■  N-845,  22  3/4",  5  unit  presses 

■  V-15D,  6  units,  JF-25 

■  V-25,  6  units,  JF-1 

•  V-15A,  6  units,  JF-7 

Bell-Camp,  Inc. 

Tel:(201)  492-8877Fax(201)  492-9777 

HARRIS  VISA  4  units  w/brush  damp 
H.D.  JF-1 5  folder,  can  be  seen  running. 
Wesco  Graphics  (510)  443-2400 

METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  mIaN  4/2  presses.  AL  TABER 
(404)552-1528  FAX  (404)552-2669 

OAKLAND  TRIBUNE  INC 
FORMER  PRESS  LINES 
1-  HOE  Colormatic  -  6  units;  1  Folder 
3/2  1  color  hump;  expandable  RTF's 
40"/42" 

1-  HOE  Convertible  Letterpress  -  12 
units;  3  Folders  3/2  expandable  RTF's 
40" /42" 

Cutoff  size  22  3/4" 

Printed  Image  13"x21  3/8" 

CONTACT:Sierra  Pacific  Steel, 

Inc. 

PO  Box  6024 
Hayward,  CA  94540-6024 

Phone  (510)  785-4474 
FAX  (510)  785-0239 

WIFAG  OF5/OF7,  560  mm  x  1600  mm 
6  units,  6  Satellite  units 
2  Folders 

64  P  Broadsheet  or  4/4  Color 
Tel/Fax  (407)  281-0111 


WANTED  TO  BUY 


WILL  PAY  TOP  DOLLAR 
for  Muller  227S  inserters 
Kansa  480  inserters. 
(800)  356-4886. 


If  you’re  in  the  market  for  a  reconditioned  press,  you  can’t  do  better 
than  a  Goss  press  reconditioned  by  the  original  manufacturer. 

All  our  reconditioned  Goss  Urbanite®  Community®  and  Suburban® 
presses  are  brought  up  to  original-equipment  specifications  and  are 
backed  with  a  1-year  parts  and  labor  warranty. 

We  have  presses  in  inventory  for  fast  delivery.  So  call  us  today  for 
complete  details.  Used  Equipment,  Rockwell  Graphic  Systems, 
Rockwell  International,  700  Oakmont  Lane,  Westmont,  Illinois  60559. 
Phone:  708/850-6178.  Fax:  708/850-6177. 


Rockwell  International 


..where  science  gets  down  to  business 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1  (800)  247-2338 

Carresel,  Inc. 

Fred  Dick's  team  has  handled 
circulation  programs  for  13  years. 
Our  success  is  based  on  QLIAUTY 
Phones  and  Crews  1(800)  845-2855 

DOVER  PROMOTIONS,  INC. 
•Crews  and  Phones 
•Sales  Training  Seminars 
(609)  383-0250 

KEVIN  S.  PAPPERT 
(313)  673-9533 


CIRCULATION  SERVICES 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkam  (616)  458-6611 

Marksman  IrK. 

MARK*eting  S’ervices  MAN'agement 
Finally  an  alternative!! 

Our  T.L.C.  Services  (TM)  include 
all  types  of  verification,  stop 
savers,  special  projects,  TMC 
audits  &  customer  service  calls. 
1(800)  845-2855 

SUBSCRIPTION  SALES  special¬ 
ists  in  our  twentieth  year.  DCA  Promo¬ 
tions  IrK.,  (216)  225-7440. 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUa  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATA  BASE  MARKETING 
1  (800)  776-6397 

Telemarketing  professionals 

"The  Paper  People" 
Specializing  in  upgrades 
&  stop  savers 

Allan  Schreibman  (313)  399-6100 

VER-A-FAST  MISSION, 
to  provide  our  clients  with  the  best 
tools,  to  most  accurately  measure  the 
quality  of  their  service  and  to  help  them 
improve  the  retention  of  their  customers. 
Coll  1(800)  327-8463  Member  NAA 


DATABASE  MARKETING 


Data  Base  Marketing, 
Consulting  &  Implementation 
Mm97»0227 

3SS4  Hoffman  Rd.  E.,  SL  Paul,  MS  55110 

MARKETING  SERVICES 

MARKETING  SERVICES 
Media  kits,  sales  promotion  ond 
research  materials,  custom  maps,  copy 
writing  and  graphic  design  for  newspap¬ 
ers.  Consulting  (or  startups  and  niche 
publications. 

Call  Bob  Frame  at  (919)  286-4980. 
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INDUSTRY  SERVICES 


PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEaRICAl  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING 
PROBLEMS? 

Dirty  presses,  ceilings,  walls, 
beams?  Unsafe  floors,  catwalks  and 
ladderways?  Dirty  air  handling 
^sterns,  duct  worK?'Daily  Service 
Contracts* 

*One  Time  Service* 

ALL  V^ORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOa  FREE  1(800)  657-2110 


SERVICE  &  REPAIR 


FULL  SERVICE  FOR  YOUR  COMPOSI¬ 
TION  DEPARTMENT;  Remarketed 
publishing  equipment  with  90  days 
parts  warranty;  parts  and  PCB's  at 
30-70%  off  mfg.  exchange  prices;  repair 
service  on  PCB's;  remarketed  digital 
font  masters  at  a  great  savings  and 
much  more  I!  Call  or  fax  us  for  a  FREE 
catalogue. 

Call  Bob  Weber,  Inc.  at  (216) 
831-0480. 

Fax  #  (800)  837-8973/(216) 
831-1628. 


SERVICE  &  REPAIR 


METRO  CYLINDER  EXCHANGE 

•  NO  CORROSION  PROBLEMS 
■  ENVIRONMENTALLY  RESPONSIBLE 
COMPLETE  REBUILD  PARTS 

MOUNTAIN  STATES,  INC. 

(602)  574-0031  (800)  257-3045 

When  I  am  working  on  a  problem,  I 
never  think  about  beauty.  I  think  only 
about  how  to  solve  the  problem.  But 
when  I  have  finished,  if  the  solution  is 
not  beautiful,  I  know  it  is  wrong. 

Buckminster  Fuller 


HELP  WANTED 


ACADEMIC 


KANSAS  STATE  UNIVERSITY'S 
Nev/s  Services  office  has  an  opening  for 
a  Campus  News  Coordinator  responsi¬ 
ble  for  identifying,  writing  and 
producing  news  and  feature  material  for 
print  media.  Works  with  regional  and 
national  media  to  identify  story 
ideas  and  faculty  experts.  Writes 
scripts  for  special  events  including 
groundbreakings,  dedications,  etc. 
Coordinates  news  conferences.  Prefer 
condidate  with  recent  paid  profession¬ 
al  experience  writing  and  reporting  news; 
sound  news  judgment;  good  "people" 
skills;  knowledge  of  AP  style.  Recent 

Xrience  working  in  a  university  news 
e  is  a  plus.  Bachelor's  degree 
required,  preferably  in  journalism,  or 
related  communications  area.  Salary 
$24,000-$25,000  annually.  Send 
complete  resume,  photocopies  of  three 
samples  of  your  writing,  including 
one  feature  article,  one  hard  news  story, 
one  event  announcement;  and  names 
and  phone  numbers  of  three  references 
by  June  1  to:  News  Services,  9  Anderson 
Hall,  Kansas  State  University, 
Manhattan,  KS  66506-01 1 7.  Writing 
samples  will  not  be  returned.  KSU  is  an 
affirmative  action/equal  opportunity 
employer.  Women  and  minorities  are 
encouraged  to  apply. 

ACCOUNTING 

CONTROLLER 

Journal/Sentinel,  Inc.,  Publisher  of 
The  Milwaukee  Journal  and  Milwaukee 
Sentinel  is  seeking  candidates  with 
at  least  7  years'  experience  with  a 
solid  supervisory  background  and  a 
CPA.  Responsibilities  include 
budgeting,  forecasting,  financial 
analysis  and  staff  supervision. 
Competitive  salary  and  benefits 
package. 

Send  resume  and  salary  history  in 
confidence  to: 

Richard  A.  Williams 
V.P.  Employee  Relations 
Joumal/Sentinel,  Inc. 

PO  Box  661 
Milwaukee,  Wl  53201 

ADMINISTRATIVE 

SALES  MANAGER/PUBUSHER.  West¬ 
ern  Pacific  island  of  Guam,  booming 
Pacific  Rim  area.  Sales  Manager/ 
Publisher  needed  for  weekly  TV  list¬ 
ings  magazine  covering  local  enter¬ 
tainment  and  business  news  as  well. 
Excellent  salary,  incentives,  and  bene¬ 
fit  package  for  the  right  person.  Send 
resume  and  salary  history  to:  Harri¬ 
son  Flora,  Western  Systems  Inc.,  530 
West  O'Brien  Drive,  Agana,  Guam 
96910  or  fax  (617)  477-7847. 


ADMINISTRATIVE 


GENERAL  MANAGER 
General  Manager  of  a  family  owned, 

1 3,000  circulation  daily  paper  in 
the  beautiful  farm  country  of  Northeastern 
Oregon.  Lead  our  business  side  to 
continued  success  on  a  118  year  old, 
6-day  paper  committed  to  news  ex¬ 
cellence.  Requirements;  Managerial  ex¬ 
perience,  ad  sales  experience,  classified 
experience,  a  flair  for  marketing  strat¬ 
egy  and  a  desire  to  beat  last  year's  fig¬ 
ures,  be  comfortable  with  leading  edge 
technology,  and  contribute  to  the  com¬ 
munity.  Preferred  but  not  required: 
Experience  in  news/editorial,  experience 
in  circulation.  Send  letter  of  application, 
resume  to:  Jacqueline  Brown  Human 
Resources  Manager,  East  Oregonian, 
PO  Boxl  089, Pendleton,  OR  97801. 

GENERAL  MANAGER  FOR  a  community 
advertising  publication  with  over 
300,000  circulation  in  a  fast  grow¬ 
ing  market  in  zone  8  with  a  dynamic, 
quality-driven  organization.  Great 
opportunity  for  a  sales/marketing 
person  with  a  strong  background  in 
general  business  management.  Primary 
responsibilities  include  revenue 
generation,  financial  management,  team 
leadership  and  market  development. 

The  successful  candidate  will  hove; 

-  8-10  years  print  media  experience 

-  Successful  track  record  in  the  sales 
and  marketing  area. 

-  Strong  verbal  presentation  and  written 
communication  skills. 

-  Recent  experience  which  includes 
leadership  of  an  aggressive  sales/ 
marketing  team. 

-  Degree  in  business  administration 
or  marketing. 

Attractive  campensation  package 
including  performance  bonus  and  bene¬ 
fits.  Send  resume  to  Box  6318,  Editor 
&  Publisher. 

EXECUTIVE  DIRECTOR  non-profit  jour¬ 
nalism  association.  Oversees  3-per- 
son  operation.  B.A.,  grant  writing  and 
administrative  experience  required, 
M.A.  and  news  experience  preferred. 
Must  speak  Spanish.  Applications  only 
to  Frank  del  Olmo,  Chair  of  CCNMA 
Executive  Director  Search  Committee 
Editorial  Department,  Los  Angeles 
Times,  Times  Mirror  Square,  Los 
Angeles,  CA  90053. 


_ ADVERTISING _ 

ADVERTISING  MANAGER  for  very 
competitive  morket.  Need  promotion  and 
community  minded  person  who  has  sold 
against  other  print  media  successful¬ 
ly.  Newspaper  graup  affers  advancement 
opportunity  and  complete  benefits  pack¬ 
age.  Send  resume  to:  Mark  Van  Patten,  PO 
Box  379,  Wabash,  IN  46992. 

ADVERTISING  SALES  MANAGER 

The  Flyer  Publishing  Company,  a  divi¬ 
sion  of  Harte-Hanks  Communications 
and  South  Florida's  leading  direct 
mail  advertising  publication,  has 
an  immediate  position  for  the  right 
person  whose  professional  background 
will  reflect  the  ability  to  provide 
strong  sales  leadership.  Responsi¬ 
bilities  include  development  and 
execution  of  sales  plans,  training  and 
management  of  sales  representatives  to 
fulfill  individual  sales  objec¬ 
tives  and  their  personal  patentials. 
Serve  as  key  member  of  the  management 
operating  group.  Ideal  candidate  will 
hove  2  years  experience  in  a  position 
of  management  af  commissionable  out¬ 
side  sales  representatives.  Sales  trainer 
experience  a  definite  plus.  Marketing  or 
business  degree  preferred.  Strong  com¬ 
munication  and  interpersonal  »ills  a 
must.  Bilingual  skills  (English/ 
Spanish)  a  plus.  We  offer  competitive 
salary,  a  comprehensive  benefits  package 
and  real  growth  opportunity.  For  imme¬ 
diate  consideration,  send  resume  with 
salary  history  in  confidence  to:  The 
Flyer  Publishing  Co.,  Human  Resour¬ 
ces,  11900  S.W.  128  Street,  Miami, 
FL  33186. 

CLASSIFIED  ADVERTISING 

MANAGER  for  Arizona  Daily,  week¬ 
lies,  and  shopper  publishing  company. 
Must  be  experienced  in  promotion  and 
selling  classified,  inside  and 
outside.  Send  resume,  salary 
required,  and  references  to  Donovan  M. 
Kramer,  Sr.,  President/Publisher, 
Casa  Grande  Valley  Newspapers  Inc.,  PO 
Box  15002,  Casa  Grande,  AZ 
85230-5002. 

CLASSIFIED  TELEMARKETING 
Consultant  wanted,  for  1  -2  week  inten¬ 
sive  training  sessions,  Brooklyn 
New  York  weekly.  Box  P25D1  Irving 
Place,  New  York,  NY  10003. 

RETAIL  DISPLAY  MANAGER  for 
daily  newspaper,  able  to  direct  and 
train  retail  display  staff  and  handle 
major  accounts.  Send  resume,  salary 
required,  and  references  to  Donovan  M. 
Kramer,  Sr.,  President/Publisher, 
Casa  Grande  Valley  Newspapers  Inc., 
PO  Box  1 5002,  Casa  Grande,  AZ 
85230-5002. 


ADVERTISING 


CLASSIFIED  ADVERTISING 
MANAGER 

47,000  circulatian  daily  located  an 
the  harder  of  Virginia  and  Tennessee 
seeks  an  aggressive,  innovative  leader 
to  supervise  inside  and  outside 
sales  staff.  Experience  in  management, 
telemarketing,  selling  against 
campeting,  sales  promotions,  train¬ 
ing,  budgeting,  and  new  business  deve- 
lapment  a  must.  Candidate  should 
possess  motivational,  leadership, 
and  organizatianal  skills.  Experi¬ 
ence  in  front-end  systems  a  plus.  Send 
letter  of  introduction,  salary 
history,  and  resume  to  Bristol  Herald 
Courier,  PO  Box  609,  Bristol,  VA 
24203,  Attn.  Advertising  Director. 
Absolutely  no  phone  calls! 

Ff  you  love  told  calls,  can  close  the 
sale  and  enjoy  travelling,  we  hove  a  job 
tailor-made  for  you.  The  Kentucky  Stan¬ 
dard  in  Bardstown,  KY  needs  an  adver¬ 
tising  sales  pra  wha  can  sell  micro¬ 
niche  publications.  The  right  person 
would  have  a  minimum  of  three  years 
experience.  Tell  us  why  you're  the  right 
person  for  the  job. 

Interested  applicants  shauld  submit 
resumes,  references  and  salary  history  to 
Steve  Lowry,  The  Kentuckty  Standard,  PO 
Box  639,  Bardstown,  KY  40004  or  Fax 
(502)  348-1971. 

SENIOR  SALES  REPRESENTATIVE 

Sun-Sentinel  Company,  major  south 
Florida  newspaper,  is  seeking  an  exper¬ 
ienced  senior  level  sales  rep  with  thor¬ 
ough  understanding  of  advertising 
media  and  solid  knowledge  of  food  and 
packaged  goods  channels  of  distribu¬ 
tion.  Requires  exceptional  advertis¬ 
ing  promotion  and  sales  ability. 
Responsible  for  selling  full  ad 
product  line  to  major  retail  food 
accounts  and  national  packaged  good 
accounts.  Previous  newspaper  or  other 
print  media  experience  preferred.  Strong 
math,  communication  and  organization 
skills  required,  along  with  ability 
to  work  well  under  pressure.  We  offer  a 
competitive  salary  and  excellent  bene¬ 
fits  package.  Interested  candidates 
should  forward  resumes  and  salary 
requirements  to:  Sun-Sentinel,  Human 
Resources  Dept.,  333  SW  12th  Avenue, 
Deerfield  Beach,  FL  33442.  EOE. 

Women  speak  when  they  wish  to  speak, 
whereas  a  man  speaks  only  when  driven 
to  speech  by  something  outside  himself  - 
like,  for  instance,  when  he  can't  find  any 
clean  socks. 

Jean  Kerr 
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HELP  WANTED 

CIRCULATION 


ART/ADVERTISING 

-ADVERTISING  ARTIST 

Newspaper  creative  department  has 
an  opening  for  a  designer  with  a  strong 
background  in  ad  campaigns,  creative 
copywriting  and  illustration.  Must  have 
a  working  Knowledge  of  Muiti-Ad  Crea¬ 
tor,  Quan  XPress,  Photoshop  and  Illus¬ 
trator.  Also  must  be  self-motivated  and 
have  a  clear  understanding  of  newspaper 
reproduction  and  deadlines.  Zone  2 
preferred.  Interested  persons  should  send 
a  resume  and  work  samples  to  Anne 
Detter,The  Patriot-News  Co.,  81 2  Market 
Street,  PO  Box  2265,  Harrisburg,  PA 
17105.  No  phone  calls. 


_ ART/EDITORIAL _ 

OPENING  FOR  GRAPHICS/DESIGN 
EDITOR  on  daily  newspaper.  Must  be  able 
to  create  interesting  daily  graphics 
and  design  bright  feature  pages.  For  more 
information,  contact  Peggy  Tennis, 
SPJ's  JOBS-FOR-JOURNALISTS 
program,  at  (317)  653-3333. 


_ ART/GRAPHICS _ 

PAID  INTERNSHIPS  available  in 
Editor  &  Publisher's  Graphics/Art 
Department.  Zone  2  applicants  only. 
Please  send  letters,  resumes  ta  Box 
6089,  Editor  &  Publisher.  ABSOLUTE¬ 
LY  NO  PHONE  CALLS. 

CIRCULATION 

SOUTHERN  CALIFORNIA  25M  D&S 
newspaper.  One  af  three  in  group.  Report 
to  Circ.  Dir.  Superior  analytical/ 
organizational/communicatian  skills. 
Newspaper  management  back¬ 
ground  with  home  delivery  experience 
reauired.  Degree  in  related  field 
preferred.  Include  salary  history.  Box 
6302,  Editor  &  Publisher. 


DISTRICT  MANAGER  -  Exceptional 
opportunity  for  an  experienced  district 
manager  at  a  7  day  paper  located  in 
Southwest  Michigan.  (PM  daily/ 
66,000  and  AM  weekend/82,000.) 
Competitive  salary  and  comprehensive 
benefits.  Ideal  candidate  will  nave  a  col¬ 
lege  degree,  3  years  experience.  Please 
send  resume,  salary  history  ta  (no  phone 
calls!  Kalamazoo  Gazette,  c/o 
Circulation  Distribution  Manager,  PO 
Box  2007  ,  Kalamazoo,  Ml  49003. 
Affirmative  Action/Equal  Opportuni¬ 
ty  Employer. 

The  BAKERSFIELD  CALIFORNIAN,  a 
78,000  circulation  daily,  is  seek¬ 
ing  an  assertive,  imaginative 
circulator  ta  manage  the  daily  opera¬ 
tions  of  its  County  Circulation. 
Candidate  must  have  excellent  people 
skills  and  be  goal  oriented  with  a 
successful  track  record  in  managing 
independent  distributors,  including 
a  well-rounded  knowledge  of  Circulation 
CIS  systems  as  well  as  ABC  proce¬ 
dures.  Minimum  five  years  in  a 
similar  position  a  must. 

Send  cover  letter  and  resume  to: 

THE  BAKERSFIELD  CAUFORNIAN 
Human  Organizational  Development 
Department 
Attn;  Nancy  Manes 
PO  Box  440 
Bakersfield,  CA  93302 

CIRCULATION  SALES  MANAGER 
Growing  1 5,000  daily  Zone  4  seeks  an 
experienced  circulator  ta  lead  staff.  The 
position  responsible  for  all  sales 
progams,  home  delivery,  single  copy, 
collections,  telemarketing,  crewing,  NIE, 
sampling,  TMC  delivery.  Experience 
with  alternate  delivery  systems.  Sala^ 
history  and  requirements  to  Box  6309, 
Editor  &  Publisher. 


COMMUNICATIONS 


COMPUTER  TECHNOLOGY 

FIELD  SERVICE/IN-HOUSE 

The  Press-Enterprise  in  Riverside, 
California  has  an  opening  in  our  Tech¬ 
nical  Services  Department  on  swing 
shift.  We  are  looking  (or  an  indivi¬ 
dual  with  a  minimum  or  four  years  exper¬ 
ience  in  system  level  troubleshooting 
and  repair  of  Atex  and/or  III 
Systems  and  component  level  repair  of 
peripherals.  PC  and  Macintosh  support 
experience  is  a  plus.  Sound  understand¬ 
ing  of  basic  electronics  a  must.  We 
are  a  170,000  circulation  Southern 
California  daily  offering  a  competi¬ 
tive  salary  and  excellent  benefits. 
Qualified  applicants  contact  Don 
Slade,  Technical  Services  Manager, 
(909)  782-6026,  or  send  resume  by 
April  30lh  to  Personnel  Department,  The 
Press-Enterprise,  PO  Box  792,  River¬ 
side,  CA  92502. 

WE  ARE  LOOKING  FOR  good  people  to 
install,  train  arxl  support  our  software 
in  the  newspaper  industry.  We  need  a  self¬ 
starter  with  at  least  2  years  experience 
in  a  newspaper  environment. 

You  must  be  experienced  in  the  following. 
Macintosh  system  software  6.0.x  and 
7.x,  AppleShare  network  administration 
and  pagination  software  (preferably 
Quark  XPress).  You  must  also  be  a  good 
troubleshooter,  willing  to  travel,  and 
understand  newsroom  operations,  clas¬ 
sified  advertising  and/or 
circulation. 

Send  resume  and  cover  letter  to; 

Vickie  Bair 

Baseview  Products,  Inc 
538  N.  Division 

Ann  Arbor,  Ml  4810 

COMMUNICATIONS 


CIRCULATION  SALES  & 
PROMOTION  MANAGER 

Excellent  opportunity  for  an  aggressive, 
creative  individual  in  booming 
Northwest  Arkansas.  Positian 
includes  planning  and  development  of  a 
total  circulatian  sales  and  promo¬ 
tion  program  for  a  daily  and  5  weeklies 
in  a  competitive  market.  Rewards  and 
benefits  are  good  for  the  person  who  can 
give  us  the  winning  edge.  Send  resume  to: 

George  loftus 
Community  Publishers,  Inc. 

PO  Box  1049 
Bentonville,  AR  72712 

CITY  HOME  DEUVERY  MANAGER  Zone 
5  50,000  AM  daily.  Qualified  appli¬ 
cants.  Must  be  results-oriented,  custom¬ 
er  driven  in  both  little  merchant  and 
adult  carrier  operations  that  both 
stress  "doorstep"  delivery.  This 
position  is  responsible  for 
recruiting,  training  and  providing 
the  leadership  to  accomplish  consis¬ 
tent,  reasonable  goals.  We  offer  compen¬ 
sations  including  bonus  to  mid 
$30s  plus  company  benefits.  If  you're 
aggressive  with  superiar  training 
and  leadership  skills,  have  a  track 
recard  of  consistent  circulation 
increases,  we'd  like  to  talk  to  you. 
Send  resume,  salary  history,  references 
and  a  brief  statement  af  vmat  you  can 
bring  to  our  organization.  Our  employ¬ 
ees  are  aware  of  this  ad.  Send  to  Bax 
6316,  Editor  &  Publisher. 


Bring  your 
talent  to  a 
position  of 
global 
influence. 


tliis  is  a  chcfllenging  OH»rtunity  at  a  Fcxtune  500  tianspoita- 
tion  c»ii5xiny  hecxkiuartered  in  the  Southeast.  As  a  dynairac 
communicator  with  excellent  writing,  speaking,  and  media 
relations  atffities,  you  will  convey  our  policies  and  business 
objectives  to  key  constituencies  including  media,  government 
agerKaes,  our  clients  and  the  general  pubk:. 

In  this  critiocd  role,  you'll  jxovide  accurate  intormotion  cxi  our 
operotkxis  and  services  os  you  plan  oocxdinate  and  execute  a 
variety  ct  specicfl  projects  and  activities. 

The  ideal  candidate  has  a  minimum  5  years  experience  in 
communications  or  a  related  held;  Bachelor's  degree  in 
Communications,  Joumcflism,  Public  Relahcns;  and  a  thorough 
knowledge  d  cxxporote  putJic/media  relations  and  communi- 
oatiais.  Writing  sompies  will  be  requested.  'Transportation 
background  a  pius. 

As  a  leader  in  the  trcmsportation  industry,  we  offer  an  attractive 
compensation  package,  including  benefits  and  relocation 
expenses.  For  confidential  consideration,  send  your  resume 
with  sdkrry  history/requirements  to: 

SKY  BOXEP-511 

89  Filth  Avenue,  10th  noor,  New  York,  NY  10003 

We  ate  an  equal  oppoitunity  employer.  We  do  not  discriminate  on  the 
basis  of  race,  ookx,  religion,  sex.  national  origin,  age  or  disability. 


SENIOR 

MANAGER, 

Communications  & 
Public  Affairs 


EDITORIAL 


ARE  YOU  AN  EXPERIENCED,  creative, 
aggressive  journalist  with  daily, 
we«ly  or  magazine  experierKe?  Do  you 
have  an  overwhelming  desire  to  move  up 
loan  editors  position?  If  so  we  want  to 
hear  from  you. 

We  are  a  rapidly  growing  alternative 
weekly  nevrspaper  in  a  top  ten  major  metro¬ 
politan  area.  We're  young  but  have  won 
numerous  awards  and  are  a  significant 
factor  in  our  local  media  scene.  We  need 
an  Editor  with  exceptional  writing  and 
management  skills  to  take  us  to  the  next 
level  of  journalistic  excellence. 

If  you  fit  the  bill  send  a  resume  and  a 
cover  letter  describing  your  talent  and 
qualifications  to  Steven  Pope, 
Publisher,  The  Houston  Press,  2000 
West  Loop  South,  19th  Floor,  Houston, 
TX  77027.  Strict  conhdentiality 
assured. 

ASSISTANT  MANAGING  EDITOR 

Progressive  66,000-circulation, 
7-clay  AM  seeks  an  innovative  editor  to 
join  our  energetic  and  enthusiastic 
team.  The  successful  candidate  will  be 
the  No.  3  person  in  the  Rerra  Gazette- 
Journal  newsroom  with  direct  supervi¬ 
sion  over  photo,  graphics  and  features. 
The  Gazette- Journal  is  heodauarters  for 
GannetTs  West  region.  If  you  have  news¬ 
room  management  experience  and  strong 
editing  and  presentation  skills, 
send  a  cover  letter,  resume  with  references 
and  a  wreek's  >worlh  of  your  current 
sections  to  Executive  Editor  Ward 
Bushee,  PO  Box  22000,  Reno,  NV 
89520.  The  Gazette-Journal  and  Gannett 
are  equal  opportunity  employers. 

ASSISTANT  MANAGING  EDITOR 

Take  full  char^  of  planning  and  gather¬ 
ing  news  for  statewide  business 
tabloid.  Experience  in  managing  news, 
coordinating  freelancers  and  reporting 
on  business,  financial,  development, 
and  environmental  affairs  required. 
Must  know  Florida.  All  Macintosh 
office.  Excellent  p<w  and  benefits.  Res¬ 
ume,  brief  letter  only  (no  clips!)  to  Larry 
Kieffer,  Janlark  Communications,  PO 
Box  336,  Aubumdole,  FL  33823. 

ASSISTANT  SPORT  EDITOR 
The  Bakersfield  Californian  needs  a 
candidate  with  ideas  and  production 
experience  to  take  our  growing  staff  in 
directions.  Will  assist  a  new 
sports  editor  in  a  sports  hungry 
county — home  of  the  Division  II 
basketball  champions. 

Send  cover  letter  and  resume  to; 

The  Bakersfield  Californian 
Human  Organizational  Development 
Department 
Attn:  Nancy  Manes 
PO  Box  440 

Bakersfield,  CA  93302-0440 

Fox  number  (805)  395-7484 

BUSINESS  REPORTERS 
The  San  Francisco  Business  Times 
has  openings  (or  2  business  reporters. 
Beats  include  weekly  stocks  column, 
high-tech,  biotech,  international  trade 
and  transportation.  Minimum  3  years 
business  writing  experience  required. 
California  applicants  only.  Apply  to; 
Mike  Consol,  Editor,  S.F.  Business 
Times,  275  Battery  St.,  Suite  940, 
San  Froncisco,  CA  941 1 1 . 
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HELP  WANTED 


EDITORIAL 


BUSINESS  WRITER 

Top  suburban  daily  seeks  seasoned 
business  journalist  capable  al  break¬ 
ing  news  and  writing  trendsetting 
features  relevant  to  a  diverse  northern 
New  Jersey  readership.  Ideal  candidate 
finds  business  reporting  as  much  fun 
as  cavering  politics  or  sports,  and 
has  clips  demonstrating  that  flair. 
Brood  news  background  and  experience 
covering  telecommunications  a  plus. 
Send  resume,  clips,  salary  require¬ 
ment  to  Dough  Clancy,  Acting  Business 
Editor,  The  Record,  150  River  St., 
Hackensack,  Nj  07601 . 


1 5,500,  AM  daily  in  western  New  York 
state  needs  aggressive,  Mac-literate 
journalist  to  fill  No.  2  position 
in  high-tech  newsroom.  Primary  respon¬ 
sibility  is  to  direct-inspire- 
edit  staff  of  eight  reporters,  but 
duties  also  include  page  design  on 
Quark  XPress.  Three  years  editing  or 
reporting  experience  on  daily  or  weekly 
is  required.  If  you  are  talented,  well- 
organized,  community-minded  and  know 
what  it  takes  to  get  readers  to  read,  send 
resume  and  work  samples  ASAP  to:  Paul 
Guggina,  Managing  Editor,  The  Leader, 
34  W.  Pulteney  St.,  NY  1 4830.  Or  fax  to 
(607)  936-9939. 

COPY/DESIGN  EDITOR 
The  Billings  Gazette,  Montana's 
largest  newspaper,  seeks  an  editor 
skilled  in  copy  editing,  headline 
writing,  design  and  layout  to  work  as 
a  swing  editor  on  features,  sports,  wire 
and  local  news  desks. 

Applicants  should  have  a  degree  in  jour¬ 
nalism  or  related  field,  a  minimum  of 
three  years  desk  experience,  and  be 
skilled  in  electronic  newsroom 
systems  and  Macintosh  graphics. 
Pogination  experience  is  a  plus. 

Send  application,  resume,  list  of 
references  and  tear  sheets  of  your  best 
section  fronts  to: 

Raeann  Campbell 
Human  Resource  Department 
The  Billings  Gazette 
PO  Box  36300 
Billings,  MT  59107-3600 

Application  deadline  is  May  7,  1993. 


COPY  EDITOR  —  We  need  an  editor  who 
is  quickly  acquiring  superior 
word,  layout  and  pagination  skills, 
and  sound  news  judgment.  Potential 
counts  more  than  experience.  This  is 
your  chance  to  join  a  fine  newspaper  in 
the  great  Northwest.  Send  resume,  ref¬ 
erences  and  clips  to:  Phil  Gruis,  Deputy 
Managing  Editor,  Spokesman-Review, 
PO  Box  2160,  Spokane  WA  99210. 

COPY  EDITORS:  We  are^a  ^760^AM 
in  upstate  New  York,  looking  for  a 
designer  who  can  make  the  most  of  our 
new  pagination  system  and  a  copy  ed¬ 
itor  >^o  understands  both  deadlines  and 
local  news.  Send  resume  and  clips  to  Ken 
Hall,  editor.  The  Daily  Star,  Box 
250,  Oneonta,  NY  13820. 

COPY  EDITOR 

We're  looking  for  a  talented  copy 
editor  for  our  news  desk.  Must  be  a 
strong  editor,  able  to  write  sparkling 
heads  and  have  a  knack  for  page  design. 
Must  be  Mac  literate.  Send  a  resume, 
salary  requirement  and  a  half-dozen 
work  samples  to  Kate  Marymont, 
Executive  News  Editor,  The  News 
Journal, PO  Box  1 5505,  Wilmington,  DE 
19850.  The  News  Journal,  a  125,000 
circulation  Gannett  newspaper,  is  an 
equal  opportunity  employer. 

COPY  EDITOR/PAGE  DE^GnIeR 

We  seek  a  wordsmith  with  superior  news 
judgment,  copy-editing  skills  and 
page-designing  ability.  Fully  pagi¬ 
nal^  daily  with  state-af-the-art  equip¬ 
ment  and  striving  for  excellence.  Mini¬ 
mum  one  year  copy  desk  experience 
required;  prefer  some  reporting  experi¬ 
ence.  Send  resume,  samples  of  work  to 
Stephen  Bennett,  /Managing  Editor,  The 
Post- Star,  PO  fox  21^7,  Glens  Falls, 
NY  12801.  No  telephone  calls,  please. 

DEPUTY  CITY  EDITOR-Competitive 
mid  size  Zone  2  daily  seeks  hard  news 
oriented  editor  to  help  lead  talented, 
young  staff.  Good  people  skills  are  a 
must.  Tell  about  yourself.  Include 
clips,  resume.  Box  6317,  Editor  & 
Publisher. 

EDITOR-IN-CHIEF 

We're  looking  for  a  c^namic,  creative, 
innovative  newspaper  leader  to  run  our 
1 6  award-winning  weekly  newspapers 
north  of  Boston.  Must  have  proven  peo¬ 
ple,  editing  and  training  skills  and  a 
commitment  to  community  journalism. 
Call  Cathy  Peper,  HR  Wanager,  (508) 
356-5141;  or  write  to  her  at  the  Narth 
Shore  Weeklies,  2  Washington  Ave., 
fox  192,  Ipswich,  MA  01938. 


EDITOR 

The  Baltimore  JewishTimes,  an  important,  nationally  respected  weekly 
publication  is  seeking  an  editor. 

Candidates  should  have  a  record  of  accomplishment  as  an  editor  of  a 
substantial  publication,  and  an  overall  ability  to  provide  intellectual  leadership. 
The  editor  will  have  the  responsibility  for  the  humane  and  pioductive  manage¬ 
ment  of  our  fine  editorial  staff  of  ten.  Candidates  shtxtld  be  possessed  with 
creativity,  good  organizational  instincts,  highly  developed  diplomatic  skills, 
inexhaustable  energy,  and  a  strong  therapeutic  sense  of  humor. 
Passion  for  writing,  for  Jewish  journalism,  and  for  serving  a  diverse 
Jewish/Community  audience  are  significant  qualifications. 

The  editor  is  a  central  figure  establishing  the  paper’s  presence  and 
profile  in  our  Jewish  community.  The  editor’s  role  is  one  of 
advocacy  of  our  publications,  of  ideas,  and  of  the  Jewish  people. 
Salary  range:  $70,CXX3  to  $95,000.  Nurturing,  challenging  environment.  &nd 
your  resume  and  a  few  clips  to:  Chuck  Buerger,  Publisher,  Jewish 
Times,  2104  N.  Charles  St.,  Baltimote,  MD  21218. 


Editor  wanted  to  lead  the  newsroom  staff 
of  25,000  circulation  daily  in  south¬ 
eastern  Texas.  Should  have  developed 
leadership,  administrative  and  tech¬ 
nical  skills,  including  an  aware¬ 
ness  of  emerging  technologies.  Posi¬ 
tion  would  be  ideal  for  a  section 
editor  at  a  larger  newspaper  who  wants 
to  expand  his  or  her  experience.  Several 
years  of  newsroom  management  re¬ 
quired.  Send  resume,  salary  history, 
salary  requirements  and  work  samples 
to:  Bryan-College  Station  Eagle, 
Attention-Personnel,  PO  Box  3000, 
Bryan,  TX  77805.  No  phone  calls, 
please. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-1-  current 
openings  nationwide.  All  skills/ 
levels.  Details:  Writer-Editor-EP, 
PO  fox  40550,  5136  MacArthur  NW, 
Washington,  DC  20016;  (703) 
506-4400. 

******************************** 

EDITOR 

Award-winning  alternative  weekly 
(60,000-t-  circulation)  seeks  exper¬ 
ienced  editor  to  head  six-person 
editorial  team.  Strong  writing, 
editing  and  managerial  skills  - 
sense  of  humor  a  must.  Salary  negoti¬ 
able.  Send  clips  and  resume  to  Fran 
Sullivan,  Publisher,  Hartford  Advo¬ 
cate,  30  Arbor  St.,  Hartford,  CT 
06106. 

******************************** 

SKILLED,  conscientious  reporter 
needed  for  small  Caribbean  weekly's 
team.  Salary  $200/wk.  Rush  resume, 
clips  to  Box  6300,  Editor  & 
Publisher 


EDITOR 

Medical  Multimedio  Publishing 
Professional  Education 
We  need  an  editor  with  health  sciences/ 
medical  background.  Your  tasks  will 
include: 

-  Liaison  with  multimedia  authors 

-  Selection  of  multimedia  titles 

-  Liaison  with  medical  associations 

SilverPlatter  is  a  leading  publisher  with 
overl  20  reference  and  educational 
products  on  CD-ROM. 

Please  send  your  resume  to: 
SilverPlatter  Education,  62  Harvard 
Street,  Brookline,  MA  02146.  Fax 
(617)  277-4211. 

EDITORS 

Knight-Ridder  newspaper  looking  for 
experienced  copy  editors  and  assign¬ 
ing  editors  who  want  creative,  progres¬ 
sive  challenges  in  news  or  sports.  No 
jobs  now,  but  building  a  base  of  good 
people  so  we  can  act  quickly  in  a  few 
months.  No  beginners,  or  magazine  or 
weekly  journalists.  Must  have  5-7 
years  daily  newspaper  experience,  fox 
6325,  Editor  &  Publisher. 

EDITOR  SOUGHT  FOR  weekly  military 
newspaper  in  Zone  3.  We're  looking  for  a 
self-starter  with  strong  editing 
skills,  knowledge  of  military 
affairs,  and  lots  of  creativity 
combined  with  Macintosh  computer  ex- 
[jerience.  We  offer  a  competitive  salary 
and  excellent  benefits.  Submit  resume, 
clips  and  a  cover  letter  today  to  fox 
6320,  Editor  &  Publisher. 

ENTERTAINMENT  SUPPLEMENT  seeks 
experienced  freelancers  in  the  pop 
culture  field  (TV,  movies,  Hollywood 
celebrities  and  sports  in  the  US  and 
Canada.)  Respond  to  fox  6321,  Editor 
&  Publisher. 


IT'S  A  CLASSIFIED 
SECRET! 

We’ll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don't  wont  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  tne  E&P  Classified 
Advertising  Department  with  an 
attached  note  listing  the  newspapers 
or  companies  you  do  not  want  the 
reply  to  reach.  If  the  Box  Number 
you're  answering  is  on  your  list, 
we'll  discarcT your  reply. 

When  you  need  Classified, 
we're  here  -  every  week! 
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NEWS  AND  MEDIA  RELATIONS 


ENTRY  TO  SENIOR  JOBS  in  Writ¬ 
ing,  Public  Relations  and  Advertis¬ 
ing  open  throughout  the  U.S.  (oil  non- 
soles  positions).  Full-time,  tempo¬ 
rary,  internships  and  freelance.  For 
subscription  info  coll  (310) 
326-2661 . 

EXPERIENCED  INVESTIGATIVE 
REPORTERS  wanted  for  small  chain  of 
weekly  papers.  Specific  interest  in 
community-based  news  desired.  Apply 
through  JOBS-FOR-JOURNALISTS  at 
(317)  653-3333. 

CALIFORNIA  DAILY  is  looking  for 
o  religion  and  ethics  writer.  Respon¬ 
sible  for  putting  together  o  weekly 
section.  Some  doily  newspaper  ex¬ 
perience  preferred.  Coll  SPJ's  Jobs-for- 
Journolists  at  (317)  653-3333  for 
more  information  about  joining  SPJ 
and  applying  for  the  position. 

EXPERIENCED  FREeTaNCeVs  wonted 
for  o  monthly  minority  business  news¬ 
paper.  Specifically  interested  in 
minority-based  business  news.  Apply  - 
M.B.T.,  40  Underhill  Blvd.,  Syosset, 
NY  11791.  Fox  (516)  921-0364. 

FEATURES  EDITOR  Tor  75,000  NC 
doily.  Responsible  for  1  to  2 
sections  doily  with  staff  of  8.  Super¬ 
visory  experience,  love  of  language, 
interest  in  community  required.  Good 
people  person.  One  who  con  get  stories 
on  issues  other  than  the  trendy  ones. 
Send  resume,  work  samples,  salary  ex¬ 
pectations  to  John  Holmes,  Personnel 
Director,  Fayetteville  Observer-Times,  PO 
Box  849,  Foyettville,  NC  28302. 

F^  datab^e^forTiournausts 

No  phone  charges,  no  time  charges. 
Access  (800)  873-0010  by  modem  for 
information  from  the  White  House,  on 
business  issues,  congress,  federal 
policies.  For  assistance,  coll  PR 
on-line  (202)  347-8918. 

SENIOR  WRITER  with  established 
record  of  producing  strong  enterprise. 
Successful  applicant  will  be  on  agile 
and  energetic  writer  and  newsroom 
leader  who  possesses  demonstrated  abil¬ 
ity  to  mentor  younger  writers.  Apply  to 
X'lonaging  Editor,  The  News,  33  SE  Third 
St.,  Boca  Raton,  FL  33432. 


MANAGING  EDITOR 
The  Ogden  (Utah)  Standard-Examiner,  a 
56,357  daily,  58,577  Sunday 
circulation  paper  under  new  ownership, 
is  seeking  an  aggressive,  people- 
oriented,  hands-on  managing  raitor  to 
lead  a  talented  62  person  news  staff. 
Ogden  is  located  in  beautiful, 
livable  northern  Utah.  Please  send 
resume,  references,  salary  history  and 
expectations,  and  work  samples  in 
confidence  to  Scott  Trundle,  Publisher, 
PO  Box  951 ,  Ogden,  UT  84402.  EA/EO. 

MANAGING  EDITOR  for  Zone  2  34,000 
daily  and  Sunday.  Must  be  a  strong 
manager  able  to  get  results  with  a  tight 
staff.  Heavy  emphasis  on  local.  Family 
owned  newspaper.  Salary  $52,000  plus 
bonus.  Send  resume  in  confidence  to  Box 
6312,  Editor  &  Publisher., 

MANAGING  EDITOR 
For  6,000  weekly  located  in  the  beauti¬ 
ful  San  Juan  Islands.  The  Journal  is 
based  in  Friday  Harbor  on  San  Juan 
Island,  Washington.  Strong  local 
news  emphasis  is  required,  plus  abil¬ 
ity  to  train  staff.  It's  a  great  chal¬ 
lenge  and  requires  an  aggressive  team 
player  who  will  insist  on  high  stan¬ 
dards.  Reply  to  The  Journal  of  the  San 
Juan  Islands,  Attention:  Phil 
Ballard,  PO  Box  519,  Friday  Harbor, 
WA  98250. 

PAID  AND  UNPAID  INTERNSHIPS 
available  immediately  in  Editor  & 
Publisher's  Research  Department.  Zone  2 
applicants  only.  Send  letters,  resumes 
to  6089,  Editor  &  Publisher.  ABSO¬ 
LUTELY  NO  PHONE  CALLS. 

SPORTS  COPY  EDITOR 
APSE  top  10  under  50,000  sports 
section  looking  for  creative  editor  to 
take  responsibility  for  production 
in  a  region  with  an  outstanding  qual¬ 
ity  of  life.  Full  color  daily  with 
latest  in  pagination  and  color  tech¬ 
nology.  Please  send  resume  and  five 
layout  samples  to  Ken  Tingley,  Sports 
Editor,  The  Post- Star,  PO  Box  2157, 
Lawrence  &  Cooper  Sts.,  Glen  Falls,  NY 
12801. 


ZONE  5  Award-winning  weekly  news¬ 
paper  is  looking  for  an  editor.  If  you 
are  innovative,  nave  fresh  ideas,  and 
can  take  charge,  send  your  resume  to: 
B,  PO  Box  100,  Blue  Earth,  MN  56013. 


SPORTS  EDITOR  for  growing  Knight- 
Ridder  daily.  Must  have  strong  super¬ 
visory  and  layout  skills.  Seeking 
experienced  professional  with  demon¬ 
strated  commitment  to  local  sports  who 
can  take  a  good  section  to  next  higher 
levels.  Apply  to  AAanaging  Editor,  The 
News,  33  SE  Third  St.,  Boca  Raton,  FL 
33432. 

^WS  VYRTTERTlTot  an  “eTihy-level 
position.  Must  be  experienced  with  good 
writing  and  layout  skills  for  second 
position  in  two-person  sports  staff. 
Only  hard  workers  need  apply. 

Send  clips  with  resume  to  A^naging 
Editor,  Daily  Star,  PO  Box  1149, 
Hammond,  LA  70404. 

WANTED:  The  Houston  Post  Features 
Desk  seeks  strong  team  player  to  join 
talented  staff  in  producing  daily  and 
advance  features  sections.  Must  be 
sharp  copy  editor  headline  writer,  have 
an  eye  (or  detail  and  creative  flair  for 
color  and  B&W  page  design.  Knowledge 
of  Atex  and/or  Macintosh  computers  a 
plus.  Should  be  able  to  perform  under 
doily  deadline  pressure.  Previous 
daily  newspaper  experience  required. 
Afternoon/evening  hours.  Send  resume, 
samples  of  headlines,  writing,  copy 
editing,  and  color/B&W  page  designs 
(section  fronts  and  inside  pages),  and 
references,  to:  Lori  Schaeffer,  Copy 
Chief,  Features  Design  and  Editir^ 
Desk,  The  Houston  Post,  PO  Box  4747^ 
Houston,  TX  77210-4747. 

WASHINGTON,  DC-based  architec¬ 
ture  magazine  has  three  editorial  staff 
openings.  All  require  knowledge  of 
architecture  and  construction,  travel 
and  relocation  to  DC. 

1 .  Design  Editor:  Reports,  writes  and 
edits  design  feature  stories. 
Architecture  d^ree  preferred, 

2.  Technology  ana  practice  editor: 
Reports,  edits,  writes  technology  and 
practice  stories,  develops  monthly 
section  lineup.  Knowledge  of  construc¬ 
tion  methods  and  architecture  required. 
Experience  in  architecture  firm  a  plus. 

3.  News  Editor:  Aggressive  reporter/ 
writer  for  news  stories  and  monthly 
products  column. 

Send  resume  and  clips  to:  Editor, 
1 1 30  Connecticut  Ave.,  Suite  625, 
Washington,  DC  20036. 


INFORMATION  SERVICES 


E&P  EMPLOYMENT  ZONE  CHART 

Use  zone  number  to  indicate  location  without  specific  identification 


BLCOMSBURG  UNIVERSITY  Currently 
has  the  following  position 
available: 

Director  of  News  and  Media  Relations 

Minimum  Requirements:  Bachelor's 
degree  preferred  with  a  minimum  of  five 
years'  experience  as  a  university  publ¬ 
ic  information  officer/ manager,  or 
comparable  experience  in  relatra  field. 
In  lieu  of  degree,  candidates  with  10 
or  more  years  of  equivalent  training 
and  experience  in  jourrralism  field  may 
be  given  consideration. 

Job  Description:  Manages  news  and 
media  relations  program  and  public¬ 
izes  events,  programs  and  developments 
at  Bloomsburg  University.  Responsi¬ 
ble  for  placement  of  news  and  feature 
stories  in  local,  regional,  state  and 
national  media  and  (or  management  of 
media  relationships  surrounding 
events  that  impact  on  the  university. 
Assigns,  edits,  writes  news  and 
feature  stories  and  assigns  photos. 
Serves  as  a  university  spokesperson. 
Edits  biweekly  empbyee  newsletter  and 
supervises  staff  writer.  Experience  with 
PageMaker  required.  Position  avail¬ 
able  August  2,  1993.  Letter  of  applica¬ 
tion,  three  professional  references,  and 
three  samples  of  work  must  be  received  by 
June  4,  1993.  Salary  range  $34,71 1  to 
$43,389. 

Position  reports  to  the  Director 
of  University  Relations  and 
Communication. 

Submit  Credentials  to:  Dr.  Susan 
Hicks,  Chairperson,  Search  Commit¬ 
tee,  University  Relations  and  Commu¬ 
nication,  104A  Waller  Administra¬ 
tion  Building,  BLOOMSBURG 
UNIVERSITY,  Bloomsburg,  PA  17815. 
Affirmative  Action/Equal  Opportuni¬ 
ty  Employer. 

Persons  of  color  and  other  protected 
class  members,  and  persons  who  are 
skilled  in  working  with  diverse  popu¬ 
lations  are  encouraged  to  apply. 


PHOTOGRAPHY 


PHOTO  DEPARTMENT  LEADER 
Knight-Ridder  newspaper  looking  (or  a 
strong  innovative  person  with  shooting 
and  managerial  experience  to  direct 
photo  staff  and  help  integrate  electronic 
darkroom.  Must  be  able  to  work  with  staff 
to  gain  optimal  performance.  Must  hove 
7- 1 0  years  experience.  Need  good  teoch- 
ing,  editing,  people  skills  and  a 
good  design/color  sense.  Macintosh 
familiarity  a  plus.  Box  6324, 
Editor  &  Publisher. 


PRESSROOM 


PRESS  FOREA4AN 

Seven  day  daily  needs  foreman  with 
proven  offset  record  for  plateroom  and 
press  (urbanite  a  plus).  Must  possess  ex¬ 
ceptional  supervisory,  technical  and 
maintenance  skills.  Goals  are  high 
quality,  on-time  and  reduced  waste. 
Excellent  compensation.  Send  resume  to 
Bob  Sullivan,  Production  Director, 
Herald  News,  207  Pocasset  Street, 
Fall  River,  MA  02722. 

Tel.  (508)  676-8211. 


RESEARCH 


SALES 

INSIDE  SALES  MANAGER 


HELP  WANTED 


_ PRESSROOM _ 

PRESS  OPERATORS:  Positions 
available  in  our  growing  facility  for 
experienced  personnel.  2-5  years  ex¬ 
perience  on  Goss  equipment.  Send  re¬ 
sumes  to:  Personnel  Director,  Alexandria 
Daily  Town  Talk,  PO  Box  7558, 
Alexandria,  LA  71 306. 

~^^ROOM  SUPERINTENDENT/ 
NIGffTS 


_ PROMOTION _ 

PROMOTION  MANAGER  for  Arizona 
Daily,  weeklies,  and  shopper  publish¬ 
ing  company.  Some  or  all  of  the  follow¬ 
ing  qualities  helpful:  history  as 
INPA  member  or  participant,  promotion 
of  circulation  and  advertising, 
community  events,  NIE,  research,  layout 
and/or  graphics.  Send  resume,  salary 
required,  and  references  to  Donovan  M. 
Kramer,  Sr.,  President/Publisher, 


CONSULTING  FIRM  IN  ZONE  6  seeks 
Research  Associate  to  lead  and  develop 
our  growing  corporate  cammunications 
research  business.  Position  involves 
consulting  with  clients,  creating 
questionnaires,  analyzing  data, 
writing  reports,  facilitating  focus 
groups,  and  even  some  marketing. 
Should  have  strong  educational  and  ap¬ 
plied  research  background.  Corporate 
experience  a  plus;  oral  communication 
skills  a  must.  This  is  a  hands-on  posi¬ 
tion.  Salary  open.  Chance  to  really  make 


Our  large  metropolitan  daily  (top  20 
in  Sunday  Circulation)  seeks  exper¬ 
ienced  Inside  Sales  Manager  who  has  a 
proven  track  record  managing  and  moti¬ 
vating  people.  We  are  looking  for  some¬ 
one  who  is  creative,  can  inspire, 
direct,  produce  and  loves  to  work  with 
people  who  talk  on  the  phone  for  a  living. 
You  will  be  responsible  for  managing 
30  people  including  outbound  telemark¬ 
eting  team  and  commercial  and  volun¬ 
tary  supervisors. 


WE  NEED  A  LEADER.  Top  notch  manage¬ 
ment  skills  are  a  must.  You  must  be  self 
motivated  and  excited  by  the  challenge  of 
a  large  busy  shop.  You  need  to  success¬ 
fully  txilance  the  demands  of  quality, 
productivity,  waste  and  budget. 

Five  years  management  experience  and 
double  wide  offset  experience  is 
required.  We  offer  a  competitive 
salary  and  excellent  benefit  program.  An 
Equal  Opportunity  Employer.  We  are 
located  in  Zone  9. 

Please  send  your  resume  and  salary 
history  to  Box  6297,  Editor  & 
Publisher. 

PRESS  ROOM  MANAGER 

The  Dominion  Post,  a  7-clay  morning 
publication,  in  Morgantown,  West 
Virginia  is  seeking  an  experienced 
manager  for  its  Press  Room  operations. 

Qualified  applicants  should  have 
5-10  years  offset  experience  on  Goss 
Urbanite  Presses,  managerial  experi¬ 
ence,  including  quality  control  and 
preventative  maintenance,  along  with 
people  skills  is  essential. 

This  position  reports  directly  to  the 
Production  Director. 

We  offer  a  competitive  salary,  insur¬ 
ance,  pension  and  excellent  working 
environment  in  a  growing  community. 
Please  send  cover  letter,  resume,  salary 
history  and  salary  requirements  to: 

Ms.  Sharon  Mersing 
Personnel 

1251  Earl  L.  Core  Rd. 
Morgantovim,  WV  26506-5896 

An  Equal  Opportunity  Employer 

PRODUCnON/TECH 

PRODUaiON  MANAGER 

We  have  an  immediate  vacancy  for  a 
Production  Manager  with  proven  track 
record  to  take  responsibility  for 
PrePress,  Press  and  building 
maintenance. 

Candidates  should  possess  a  strong 
mix  of  technical  and  management 
skills  including  full  color  offset 
printing,  quolity  control,  budgeting 
and  ability  to  deal  with  environmental 
and  safety  issues.  This  position 
is  located  in  Zone  2. 

Please  submit  a  detailed  resume 
ifKluding  salary  history  to  Box  6232, 
Editor  &  Publisher. 

Equal  Opportunity  Employer. 
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Casa  Grande  Valley  Newspapers  Inc.,  PO 
Box  1 5002,  Casa  Grande,  AZ 
85230-5002. 

PUBUC  RELATIONS 

BLOOMSBURG  UNIVERSITY  currently 
has  the  following  position 
available: 

Director  of  Publications 

Minimum  Requirements:  Bachelor's 
degree  preferred  with  a  minimum  of  five 
years  of  experience  as  a  university 
publications  manager  with  strong 
writing  and  editing  skills,  or 
comparable  experience  in  a  related  field. 

In  lieu  of  degree,  candidates  with  10 
or  more  years  of  equivalent  training 
and  experience  in  publications  field 
may  be  given  consideration.  Background 
in  desktop  publishing  technologies, 
including  PageMaker,  and  knowledge  of 
the  printing  process  required. 

Job  Description:  Functions  as  a 
member  of  the  university  relations  team 
in  managing  university  publica¬ 
tions  programs,  edits,  writes, 
revises  and  produces  wide  variety  of 
publications,  including  undergradu¬ 
ate  and  graduate  catalogs,  and  admis¬ 
sions  pieces,  and  creates  advertise¬ 
ments.  Job  requires  creativity,  flexi¬ 
bility  and  strong  organizational 
and  interpersonal  skills.  Knowledge  of 
graphics  preferred.  Position  avail¬ 
able  immediately.  Letter  of  applica¬ 
tion,  three  professional  references,  and 
three  samples  of  work  must  be  received 
by  May  26,  1993.  Salary 

range  $29,408  to  $36,760. 

Position  reports  to  the  Director 
of  University  Relations  and 
Communication. 

Submit  Credentials  to:  Dr.  Susan 
Hicks,  Chairperson,  Search  Commit¬ 
tee,  University  Relations  and  Commu¬ 
nication,  104A  Waller  Administra¬ 
tion  Building,  BLOOMSBURG 
UNIVERSITY,  Bloomsburg,  PA  17815. 
Affirmative  Action/Equal  Opportuni¬ 
ty  Employer. 

Persons  of  color  and  other  protected 
class  members,  and  persons  who  are 
skilled  in  working  with  diverse  popu¬ 
lations  are  encouraged  to  apply. 

Conspicuous  consumption  of  valuable 
goods  is  a  means  of  reputability  to  the 
gentleman  of  leisure. 

Thorstein  Veblen 


a  difference  and  grow.  We're  a  small 
firm  with  big  ideas  and  a  great  track 
record.  Please  send  a  resume  with  salary 
history  in  confidence  to  Box  6308, 
Editor  &  Publisher. 


Our  market  is  growing  and  changing 
rapidly,  we  are  putting  together  a  dy¬ 
namic  new  team  in  advertising  to  capi¬ 
talize  on  these  opportunities.  If  you 
are  the  candidate  we  are  searching  for. 
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please  send  resume  to: 

Ellie  Cruze,  CAM 
Indianapolis  Newspapers,  Inc. 

PO  Box  145 

Indianapolis,  IN  46206-0145 

WE  ARE  LOOKING  for  a  Sales  Manager 
for  a  25,000  -  30,000  circulation 
newspaper  in  Central  Pennsylvania. 
Successful  applicant  must  be  self 
motivated  and  have  prior  newspaper 
sales  experience.  Responsibilities  in¬ 
clude:  managing  the  telemarketing 
operation,  outside  sales,  crewing  and 
special  event  campaigns.  Please  send 
resume  to  Sharon  Fitzpatrick,  PO  Box 
89,  State  Callege,  PA  16804. 

Attention  Advertisers: 

Please  note  these  reminders  when 
sending  classified  ad  copy: 

-Please  specify  an  exact  classification 
within  a  section  of  ads:  for  instance, 
Equipment  & 

Supplies- Phototypesetting;  Industry 
Services-Consultants;  Help  Wanted-Sales. 
Help  us  put  your  ad  where  it  will  do  you 
the  most  good. 

-Be  sure  to  indicate  how  many  times  you 
wish  the  ad  to  appear,  and  whether  an 
E&P  box  number  is  required. 

-Orders  for  classified  display  advertising 
should  include  the  number  of  columns 
and  inches  you  wish  the  ad  to  be,  as  well 
as  how  many  weeks  the  ad  should  run. 

Remember — in  all  correspondence 
regarding  your  ad,  please  include  a  copy 
of  the  invoice. 

Thank  you  for  helping  us  serve  you 
better! 

E&P  Classified  Department 
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Market  Guide 

ON  SALE  NOW 

Toankryaurcapyoantactaur 

CbtcUbtianDepartmentat 

(212)  675-4380 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1993 


LINE  ADS 

1  week-$7,50  per  line 

2  weeks-S6.60  per  line,  per  issue. 

3  weeks-$5.75  per  line,  per  issue. 

4  weeks-$4.95  per  iine,  per  issue. 


POSITIONS  WANTED 

1  week-$3.95  per  line 

2  weeks-$3.25  per  line,  per  issue. 

3  weeks-$2.75  per  iine,  per  issue. 

4  weeks-  $2.55  per  line,  per  issue. 


Add  $8.00  per  insertion  for  box  sen/ice.  Add  $4.50  per  insertion  for  box  sen/ice. 
Count  os  on  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 
3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boidface.  iilustrations,  logos,  etc.,  on  classified  ads  charged 
the  foilowing  rates  per  coiumn  inch,  per  insertion:  1  time,  S90;  2  to  5  times,  S85; 
6  to  13  times,  $80;  14  to  26  times  S75;  27  to  52  times  $70. 

DEADLINE:  8  days  prior  to  pubiication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name 

Company 

Address _ 

City _ 

State _ 

Zip - 

Phone _ 

Classification _ 

Authorized  Signature 
Copy - 


No.  of  Insertions: _ Amount  Enclosed:  $ _ 

EditorS'Publisher 

1 1  West  19th  Street,  NY,  NY  10011.  (212)  675-4380,  FAX  (212)  929-1259, 


ADMINISTRATIVE 

CPA/MBA  with  a  hopeless  addiction  to 
newspapers  and  extensive  experience 
including  internal  auditor  for  a 
large  metropolitan  daily  and  co-owner/ 
editor  and  publisher  of  a  community 
newspaper  seeks  financial  position  with 
daily.  For  resume  and  other  information 
call  Kevin  at  (509)  359-6634. 

ART/EDITORIAL 

GRAPHIC  DESIGNER/ARTIST  with 
15  years  experience  (8  in  newspapers) 
is  seeking  position  all  Zones.  Knows 
Mac.  Quick  charts  and  maps.  Can  draw, 
cartoon  and  caricature.  Designs  pages 
with  real  flair.  For  samples  and  resume 
contact:  42764  Cherry  Hill  Rd., 
Canton,  Ml  48187  or  call  (313) 
981-2055. 

CIRCULATION 

CIRCULATION  PROFESSIONAL  Zone 
manager,  1 5  years  experience  with  large 
metro.  Results-oriented.  Self-moti¬ 
vated  with  excellent  sales  and  customer 
service  record.  Home  delivery  and 
single  copy  experience.  People-oriented 
and  a  team  player  seeks  managerial 
pasition.  Box  6327,  Editor  &  Publisher. 

CIRCULATION  DIRECTOR  12  years 
experience  in  all  phases  of  circula¬ 
tion,  budgeting,  planning,  training, 
TMC,  computers,  ABC  ana  nrail.  Hove 
good  track  record.  Prefer  Zones  2,  3,  4 
and  Eastern  Zones.  (717)  474-2368. 

OVER  17  YEAR  PROFESSIONAL.  6  as 
director  of  small  newspaper,  with  over 
30,000  TMC  seeks  management  posi¬ 
tion  with  good  sized  paper.  Live  in 
Zone  4.  Will  relocate  in  Zone  4  with 
midsized  paper.  Send  to  Box  6315, 
Editor  &  Publisher. 

TOP  PERFORMING,  goal  oriented,  team 
building,  problem  solving,  creative 
director,  with  over  20  years  of  circu¬ 
lation  and  alteimate  delivery  experience 
seeks  a  long-term  managerial  position 
with  a  quality  company.  Excellent  back¬ 
ground  and  experierKe.  Box  631 3,  Editor 
&  Publisher. 

EDITORIAL 

AMERICAN  CORRESPONDENT  avail¬ 
able  for  facts  not  fiction  Mexican 
coverage.  Apartado  1  -540, 62(XX)  Cuer¬ 
navaca,  Morelos,  Mexico. 

Award-Winning,  energetic  sports 
editor  seeks  position  on  quality  week¬ 
ly  near  metropolitan  area.  Send  to  Box 
6319,  Editor  &  Publisher. 

COPY  EDITOR 

Ken  Bledsoe 
(606)  272-9579 

Well  seasoned  with  hint  of  sage. 

COST-EFFECTIVE  TEAM 

New  York  based  reporter-photographer 
team  with  major  credits  will  research, 
write  and  photograph  story  assignments 
to  deadline.  Call  (718)  672-7888. 

Editor/Reporter  for  small  NY  busi¬ 
ness  daily  seeks  position  on  mid¬ 
sized  or  large  newspaper  or  magazine  in 
Northeast.  Also  have  worked  for  trade 
magazine,  regular  daily.  Call  Ron 
718-376-6502. 

EXPERIENCED  SPORTS  SLOT  looking 
for  new  challenge.  Creator  of  award- 
winning  layouts  and  quick  at  Quark. 
Call  Mike  (615)  539-4523. 


EDITORIAL 


EXPERIENCED  COPY  EDITOR  trapped  in 
bright  young  reporter's  body  seeks  metro 
copy  desk.  VVitty  headlines,  robust 
layout  and  crisp  editing  need  worthy 
home.  Quark  and  Mac  experience.  Will 
relocate.  Box  6326,  Editor  & 
Publisher. 

GRADUATING  COLLEGE  JOURNAL- 
IST  with  master's  degree  and  six  years 
broad  newspaper  experience  seeks 
general  assignment  reporting  position  at 
weekly  or  biweekly  newspaper  in  north¬ 
west  or  southeast.  Send  to  Poul  Olson, 
3204  London  Company  Way, 
Williamsburg,  VA  23185  or  call  (804) 
221-2647. 

FILM  CRITIC.  In-depth,  irreverent 
650  word  weekly  reviews  of  major/ 
independent  releases.  As  seen  in  lead¬ 
ing  alternative  weeklies.  Call 
Richard  Montanari  for  clips.  (216) 
291-5662. 

NEED  A  GERMAN  CORRESPONDENT? 
U.S.  reporter  near  Bonn  seeks  assign¬ 
ment;  business,  politics,  technology. 
Phone:49-21 1  -444431  /Fax:49-21 1  - 
482-663. 

RARING  TO  GO.  May  graduate  with 
weekly  and  bi-weekly  experience.  Did 
it  all  as  college  managing  editor.  Seeking 
position  in  zone  3  or  4.  Call  Betsy 
(703)  953-2367. 

SPORTS  OR  ENTERTAINMENT  Reporter, 
with  2+  years  experience  on  weekly, 
seeks  employment  with  daily  in  either 
sports  or  entertainment  in  zones  9,  2 
or  5.  Call  Richard  (415)  592-3180. 

SPORTS  WRITER  with  six  years  exper¬ 
ience,  including  slot,  seeks  posi¬ 
tion  on  mid-sizra  or  large  daily  in 
Zones  3,  4,  6,  7,  8.  Call  Anthony  at 
(912)  234-0664. 

Weekly  Editor's  position  sought  by 
experienced,  energetic  editor/writer. 
(305)  891-2595, 

(305)  836-2385 

YOUNG,  ENERGETIC  sports  editor 
seeks  sports  writing  or  editing  slot 
on  midsize  or  metro  daily.  3  1/2 
years  experience  as  sports  editor  on  CA 
daily.  Will  relocate.  Call  Steve  at 
(707)  462-0891. 

STAR  SPANGLED  SCOT  with  award  win¬ 
ning  record  in  U.K.  journalism  seeks  staff 
job  on  U.S.  newspaper  or  magazine. 

With  1 7  years  experience  of  British  re¬ 
gional  and  notional  dailies,  my  spe¬ 
cialties  include  investigative  reporting 
and  feature  writing.  I  hove  also  carried 
out  extensive  research  for  TV  news  and 
current  affairs  programs. 

As  an  inverterate  lover  of  America,  I 
would  consider  any  serious  offer  and 
will  happily  fly  at  my  own  expense  for 
interview  or  trial  work  period. 

For  full  CV  and  clippings  call  Allan  Gill, 
44  Scarcroft  Hill,  York,  Y02  1 DE,  North 
Yorkshire.  U.K.  Telephone  (0904)  656 
310. 

FREELANCE 

MADRID  BASED  freelance  writer 
available  for  assignment.  Business 
bockground.  ExperietKe  writing  about 
advertising,  food,  education,  commun¬ 
ity  organizations  and  international 
companies.  Fax/telephone 

011.341.5.64.22.95. 
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by  Nancy  Beth  Jackson 


THE  GLORIES  OF  SPORTSWRITING  LOST 
AMONG  TODAY'S  J-SCHOOL  STUDENTS 


NOW  DON’T  GET  me  wrong.  I’m  no 
sports  fan. 

I’m  one  of  those  women  who  sees 
Monday  Night  Football  as  where 
America  lost  its  competitive  edge  and 
who  hasn’t  knowm  who’s  on  first  since 
those  two  baseball  leagues  transmuted 
into  multiple  divisions.  But  sportswrit- 
ing  was  always  something  else.  It  was 
literature.  It  was  sociology.  It  was  leg¬ 
end. 

Sportswriting  meant  Damon  Run¬ 
yon,  Ring  Lardner,  Grantland  Rice, 
Red  Smith,  storytellers  I  read  in  an¬ 
thologies  rather  than  on  newsprint.  To 
a  man,  they  worshiped  action  verbs, 
pithy  quotes  and  sharp-eyed  (and 
-tongued)  observations  that  told  a  big¬ 
ger  tale  than  who  won,  who  lost.  They 
didn’t  do  agate. 

Under  deadline  pressure  and  with¬ 
out  databases  and  modems,  sportswrit- 
ers  drew  upon  an  encyclopedic  knowl¬ 
edge  of  history,  literature  and  human 
nature.  Leaving  inverted  pyramids  to 
Hildy  Johnson’s  crowd,  they  created 


(Jackson  is  director  of  the  Penney- 
Missouri  Awards  and  assistant  professor 
at  the  University  of  Missouri  School  of 
Journalism.) 
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openers  such  as  Red  Smith’s  textbook- 
perfect  description  of  “thirty-seven 
soft-shoe  shufflers  in  their  underwear” 
competing  in  the  20,000-meter  walk  in 
the  1960  Olympics.  “The  hikers  went 
wriggling  and  squirming  away  like 
nightcrawlers  after  a  rain,  elbows 
pumping,  shoulders  shrugging,  hips 
swinging,  and  laughter  followed  them 
around  the  brick-red  track  and  out 
into  the  baking  streets.” 

Timeless  and  unforgettable,  right? 
Wrong. 

The  other  night  in  an  honors  semi¬ 
nar  for  undergraduates,  most  of  them 
newspaper  and  broadcast  majors  at 
America’s  first  school  of  journalism,  no¬ 
body — male  or  female — could  figure  out 


what  was  so  special  about  sportswriters 
except  that  they  wrote  in  cliches. 

What  difference  did  it  make  that 
Sam  Craig,  played  by  Spencer  Tracy  in 
Woman  of  the  Year,  was  a  sportswriter? 
None,  they  said,  right  off  the  hat.  The 
1942  plot  would  work  just  as  well  today 
if  Sam  were  a  small  claims  lawyer,  and 
that  was  that. 

Pushed,  poked  and  harassed  into 
considering  the  myths  surrounding 
sportswriters  on  screen  and  on  the  job, 
they  presented  only  those  unfocused 
faces  that  tell  a  professor  right  away 
she  is  in  the  wrong  room. 

“What  are  you  getting  at,  what  do 
you  want  us  to  say?”  challenged  an  irri¬ 
tated  young  woman,  used  to  knowing 
all  the  answers. 

She  had  already  seen  the  movie.  In 
Woman  of  the  Year,  the  plot  centers 
not  around  a  small  claims  lawyer  and 
an  internationally  known  attorney  but 


the  New  York  Chronicle’s  sports  col¬ 
umnist,  Sam  Craig,  and  the  daily’s  in¬ 
ternational  affairs  expert,  Tess  Hard¬ 
ing,  “the  Calamity  jane  of  the  fast 
international  set”  if  you  read  sports¬ 
writers  like  Sam. 

We  know  straight  away  that  Sam 
and  Tess  are  worthy  rivals  because  the 
paper  gives  equal  promotion  to  their 
game  predictions:  Tess  says  Hitler  will 
lose,  Sam  says  the  Yankees  won’t. 

The  love  match  starts  when  Tess 
(Hepburn),  master  of  international 
trivia,  doesn’t  even  try  to  answer  a  ra¬ 
dio  quiz  show’s  questions  on  what  is  the 
most  frequently  run  distance  in  Amer¬ 
ican  sport.  Sam,  listening  to  the  show 
in  the  newspaperman’s  favorite  bar. 


knows  it  is  90  feet — the  distance  be¬ 
tween  bases.  “Thousands  of  men  and 
hoys  run  it  every  day,”  the  quizmaster 
tells  Tess,  who  notes  with  a  yawn,  “It 
seems  like  a  frightful  waste  of  energy, 
doesn’t  it?”  She  is  for  calling  off  base¬ 
ball  for  the  duration  of  World  War  II. 

Bellying  up  to  the  bar  with  his  male 
colleagues,  Sam  thinks  otherwise. 
“We’re  concerned  with  a  threat  to  what 
we  like  to  call  our  American  way  of  life. 
Baseball  and  things  it  represents  is  [sic] 
part  of  that  way  of  life.  What’s  the  sense 
of  abolishing  the  thing  you’re  trying  to 
protect?”  The  barkeep,  a  former  boxer 
played  by  William  Bendix,  couldn’t 
agree  more.  “Beautiful  thought,  Sammy. 
You  ought  to  write  a  poem  about  it. 
Sammy  heads  for  the  door,  promising, 
“I’ll  do  better  than  that.”  Next  frame:  a 
sports  column. 

(See  Shop  Talk  on  page  41 ) 
Editor(S'Publisher  •  April  17,  1993 


Marty  Cook,  a  journalism  student  who  does 
know  about  all  those  “sportswriters  of  old,” 
tells  me  it  is  all  television’s  fault ....  Others 
blame  women,  of  course.  If  we  hadn’t  pushed 
our  way  into  press  boxes  and  locker  rooms  .  .  . 
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HEARST  NEWS  SERVICE 

Now  on  The  New  York  Times  News  Service  Wire 


It  started  at  the  turn  of  the  century,  when  William  Randolph  Hearst  began  sending 
writers  like  Jack  London  ...  Mark  Twain  ...  Stephen  Crane  ...  to  cover  news 
throughout  the  world  for  Hearst  Newspapers,  and  report  back  by  telegraph. 

Later,  at  the  height  of  the  Cold  War,  three  Hearst  News  Service  journalists  suc¬ 
ceeded  in  getting  the  first  interview  that  Nikita  Khrushchev  gave  to  U.S. 

reporters.  In  1956,  they  won  a  Pulitzer 
Prize  for  that  and  other  interviews 
with  Soviet  leaders  in  Moscow. 

Last  year,  Hearst  Newspapers  won 
the  National  Headliner  Award  for 
uncovering  the  extent  of  "friendly  fire" 
casualties  in  the  Persian  Gulf  War. 

Today,  Hearst  News  Service  enriches  the 
daily  NYT  News  Service  report  with  copy  that 
continues  to  capture 
the  diversity  of  contem¬ 
porary  life  from  a  rich 
cross-section  of  America. 

Watch  for  copy  every  day 
from  the  coost-to-coast  Hearst  papers,  the  D.C.  bureaus  of  Hearst 
Newspapers  and  the  Houston  Chronicle,  as  well  as  from  Hearst 
reporters  around  the  world. 

The  Hearst  Newspapers:  Edwardsville  (III.)  Intelligencer  -  Huron  (Mich.) 

Daily  Tribune  -  Midland  (Mich.)  Daily  News  -  San  Francisco  Examiner  -  Seattle 
Post-Intelligencer  Albany  Times  Union.  In  Texas:  Beaumont  Enterprise  ‘ 

Houston  Chronicle  Laredo  Morning  Times  -  Midland  Reporter-Telegram  - 
Plainview  Daily  Herald  San  Antonio  Express-News. 
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Anne  Veurson 
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for  the  Houston 
Chronicle  Here  she 
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She  JJork  Simes 

Newsservice 

-1  Edited  to  Fit  Your  Needs 

Hearst  News  Service  joins  seven  other  contributors  to  the  NYT  News  Service:  Cox  newspapers  (the  Atlanta  Journal  & 
Constitution,  Cox  Washington  bureau  and  16  other  Cox  papers),  Los  Angeles  Daily  News,  San  Francisco  Chronicle,  Fort 
Worth  Star-Telegram,  Kansas  City  Star,  Seattle  Post-Intelligencer  and  the  23  daily  newspapers  in  nine  states  that  are  part  of 
The  New  York  Times  Regional  Newspaper  Group. 

For  details,  call  Peggy  Walsh  at  212-556-1927, 
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